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Y APPROVED 


BY THE LEADERS! 


The list of CURRENT satisfied users 
of the ZENITH — the only gearless, 
single eccentric graining machine 
made — reads like a “Who's Who” 


in lithography. With one voice the 


leaders of the industry acclaim this 


peerless machine. 


@ Many exclusive construction features have contributed to ZENITH’S 
Number One position in the lithographic industry. No noisy grinding 
gears — a single eccentric and self-aligning ball bearing that reduces 
wear 80%. Hydraulic marble lift is ZENITH’S latest exclusive feature. 
Replaces old marble graining baskets on all ZENITH grainers. 


REBUILT OFFSET PRESSES 


@ Zarkin Machine Company's new, up-to-date quarters are the scene of 
craftsmanship unmctched in the lithographic equipment industry. The 
same expert skill that turns out the widely heralded ZENITH grainer and 
whirler is also at your disposal in the rebuilding of lithographic presses. 
There is no compromise with quality at the home of ZENITH equipment, 
Visit our workshops when you are in New York. 


Literature on ZENITH equipment and 
rebuilt presses available on request. 


ZARKIN MACHINE COMPANY, INC. 
335 East 27th Street NEW YORK, N. Y. 


Manufacturers of ZENITH . . The Only Gearless Single Eccentric Graining Machine 
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RUTHERFORD PROCESS CAMERA 
Tyee BRK See 20x 20 Tyree DRK Size 31x 31 
Tree CRK Sree 24x 24 Tyre ERK Size 36 x 36 
Tyee FRK Sze #0 x 40 


























RUTHERFORD MACHINERY COMPANY 


* GENERAL PRI ING INK CORPORATION 


100 Sixth ie NEW YORK » CHICAGO » SAN FRANCISCO 


GENERAL PRINTING INK CORPORATION --- DIVISIONS: American Printing Ink Co., Eagle Printing Ink Co., 


Fuchs & Lang Mfg. Co., Geo. H. Morrill Co., Sigmund Ullman Co., Sun Chemical & Color Co. 
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Iilset Press 


POWERED BY 
KIMBLE MOTORS 


aw wcme, 
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This is the press that set a new pace in 
offset lithography. It’s the Unit-Type 
Miehle — a truly modern high-speed press 
that introduces many advantages never be- 
fore known in offset press design. It offers 
exclusive features far in advance of cur- 
rent principles of construction. 


Only Miehle has perfected Unit Construc- 
tion, with complete standardization of parts. 


Only Miehle has invented the new rotary 
gripper mechanism that assures accurate 
register at every speed. 


the Place... 
Or Seed and §, teady Running 








Only Miehle has invented a better, faster 
way to adjust for different thicknesses of 
stock. 


And only Miehle has invented an improved 
method of shifting the plate cylinder in 
order to correct side register without 
moving the plate. 


It is no wonder lithographers everywhere 
find this latest Miehle Unit-Type Offset 
Press a highly profitable investment. Get 
the details — check Miehle features point 
by point. Complete information will be 
sent on request. 


Lithograyah it on a Michle 
MIEHLE PRINTING PRESS & MANUFACTURING CO. 


HARRY W. BRINTNALL CO. 
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When a customer says, “I want a real black,” what 
do you give him? A red-black, a blue-black, a green- 
black, a neutral-black? 


Absolute black is non-existent, according to scien- 
tists. Black for reproduction is always tinged with 
other colors. Each of these different blacks has indi- 
vidual characteristics. Some are better adapted than 
others to meet various requirements. When your cus- 
tomer asks for a black, in all probability there is one 
particular black that will best meet the qualifications 
for his particular job. How can you give him that 
“best black’? 





THE RIGHT BLACK Using scientific methods of anal- 
FOR EACH JOB ysis and manufacture, IPI has 
classified the characteristics of the different blacks 
and determined which blacks are ideally suited for 
various uses. IPI color experts can help you pick the 
right blacks for each job—a black that stays black 
under all kinds of illumination; a black that blends 
with the other color tones in the design; a black that 
is permanent; or a black that won't scratch. 


THIS RESEARCH HELPS YOU There is no place for 
TURN OUT THE BEST WORK guesswork in ink 
specification. IP] has developed the right blacks for 
each job. Let this research work for you—you can 
benefit from the discoveries and developments of 
the IP! Laboratories. By going to IPI for blacks, you 
make sure you are using the “right” color—the color 
that will make possible the best looking print job— 
the color that will please your customer. 


When isa black 
REALLY BLACK ? 
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THE RESEARCH LABORATORIES 


OF THE INTERNATIONAL PRINTING INK COPPORATION AND SUBSIDIAR 
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These mysterious lines (above) represent the characteristics 
of a reddish-black, as plotted by a new automatic color 
analyzer. This instrument, called the recording photoelectric 
spectrophotometer, scientifically analyzes and charts the 
characteristics of any color by means of a complex optical 
and photoelectric mechanism. The first commercial spectro- 
photometer is in service at the IPI Research Laboratories. By 
studying curves like those above, IPI research men have dis- 
covered hitherto unknown facts about the qualities of inks, 
black as well as colored. With this accurate and scientific 
basis for analysis and standardization, these technicians have 
been able to classify different blacks according to the uses 
for which each is best adapted. 


THE INTERNATIONAL PRINTING INK CORPORATION 


Atlants Baltimore Battle Creek Boston Buffalo Chicago Cincinnati 
Philadelphia 


Milwaukee Minneapolis New Orleans New York City 


THE LITHOGRAPHIC PRODUCTS DIVISION of The International Printing Ink Corporation is a highly 
specialized department. In research, purchase of raw materials, manufacturing and service, the personnel of 
the IP! Lithographic Products Division specializes in the materials and methods which will give better service 
to the lithographic industry. The products of this division are backed by years of experience and research. 


Cleveland Dallas Detroit Kalamazoo Kansas City Los Angeles 


Richmond Rochester St. Louis San Francisco Washington 
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Delivery 


WENS 
WILLARD OFFSET PRESS 

















* Perfect workmanship and materials, plus an engineering exac- 


titude of high degree. 
7 


Designed to maintain maximum production hours. Free access | 
to all working parts. Many adjustments can be made while press 
is in operation. 

* 


Fewer working parts. Patented features and superb construction 
assures longevity as well as fine quality on monotone and color. 


Equipped with Dexter Feed and 
built-in Baldwin Press Washer 


WILLARD MANUFACTURING CORPORATION 


Executive Offices 


28 WEST 23rd STREET NEW YORK 





Photo by Lazarnick for American Druggist 


4 y.. have been many improvements of importance to business in the 
e 


/past 50 vears—but none of greater value than those in the graphic arts. 
Compare your own reproductions of yesterday with what you can get today, 


using Cantine’s Litho Coated Papers of 4/ue-diamond whiteness and quality! 


Write for specimens, or ask your distributor for a copy 
of “‘The Book of Cantine’s Coated Papers and Adver- 
tising Information” — showing coated papers for all 
requirements. THE MARTIN CANTINE CO., 
Saugerties, N. Y. Specialists in Coated Papers 
since 1888. 





COATED PAPERS 
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This Insert Produced by Photo-Lithography on CANTINE’s LITHOGLOsSs— 25 x 38—80 lb. 





COATED PAPERS 


For Lithography and Photo Offset 


LITHOGLOSS C. 1 S. Can be varnished with no perceptible change of shade. 
ZENA C. 1 S. Excellent finish at medium cost. 
CATSKILL C. 1 S. Quality at lowest cost. 


DISTRIBUTED BY 


Albany, N. Y. . . . Hudson Valley Paper Co. 
W. H. Smith Paper Corp. 


Allentown, Pa. . Lehigh Valley Paper House 


Baltimore, Md. .. . O. F. H. Warner & Co. 
Boston, Mass. Century Paper Co. 
Cook-Vivian Co., Inc. 

Knight, Allen and Clark, Inc. 

Bridgeport, Conn. .... Lott Merlin, Inc. 
Bronx, N. Y. . . Reinhold Card & Paper Co. 


Buffalo, N. Y. Holland Paper Co. 
R. H. Thompson Co. 


Cileoen, TE... ss The Blunden-Lyon Co. 
Cincinnati, O. . Merchants Paper Company 
Cleveland,O. ... Cleveland Paper Co. 
Se Durico Paper Company 
Fort Wayne, Ind. . John Wilding Paper Co. 
Hagerstown, Md. ... Antietam Paper Co. 
Harrisburg, Pa. . . . . Donaldson Paper Co. 
Hartford, Conn., Whitney Anderson Paper Co. 
Holyoke, Mass. Judd Paper Co. 
Houston, Texas L. S. Bosworth Co. 
Indianapolis, Ind. . Century Paper Co., Inc. 
Jacksonville, Florida, Knight Bros. Paper Co. 
Los Angeles, Calif. . . Carpenter Paper Co. 
Lynchburg, Va. .. .. Thornton-Dirom Co. 
Newark, N. J. . . . . The Lewmar Paper Co. 

The Paper House of New Jersey 


New Haven, Conn. .... Lott Merlin, Inc. 
Whitney-Anderson Paper Co. 


New York City, N. Y., Baldwin Paper Co.., Inc. 
Beekman Paper & Card Co., Inc. 

Bulkley, Dunton & Co. 

Forest Paper Co., Inc. 

Majestic Paper Corp. 

Marquardt & Co., Inc. 

Miller & Wright Paper Co. 

Milton Paper Co. 

A. W. Pohlman Paper Co., Inc. 

Vernon Brothers & Co. 

Walker, Goulard-Plehn Co. 

Philadelphia, Pa., Willmann Paper Co., Inc. 


Wilcox, Walter-Furlong Paper Co. 
Pittsburgh, Pa., General Paper & Cordage Co. 
Portland, Ore. ...... Carter, Rice & Co. 
Providence, R. I. ... R. L. Greene Paper Co. 
Richmond, Va Richmond Paper Co. 
Rochester, N. Y. Judd Paper Co. 
R. M. Myers & Co. 
San Francisco, Calif. . . Carter, Rice & Co. 
Scranton, Pa. Megargee Brothers 
Seattle, Wash. ...... Carter, Rice & Co. 
Springfield, Mass., 
Whitney-Anderson Paper Co. 
Syracuse, N. Y. .... J. & F. B. Garrett Co. 
Tacoma, Wash. .... Standard Paper Co. 
Troy, N. Y. Troy Paper Co. 
Washington, D.C. ..... Gauss Paper Co. 
Worcester, Mass., Chas. A. Esty Paper Co. 
Andrews Paper House 


THE MARTIN CANTINE COMPANY, SAUGERTIES, N. Y. 
Specialists in Coated Papers Since 1888 
New York Office: 41 PARK ROW—BArclay 7-3662 
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SILVER 
NITRATE 


Potassium Iodide 
Ammonium Dichromate 
Egg Albumin 
Hydroquinone 
Photol 
Sodium Sulfide 
Hypo 
Iron Chloride Solution 
Sodium Sulfite 
Nitric Acid 
Chromic Acid 
Ammonium Iodide 
Benzol 


Ether 


; tT head of the group you’ve met and know well—Merck Silver Nitrate. Un- Iron Chloride 


doubtedly, you have an acquaintance with all, or at least most, of the others. lod; 
roke bb ats 
But possibly there are two or three in the list with which you are not familiar. If 
Wot Ce Wf ateol-t eo} ated ele 
80, you'll find that they, too, will do the same outstanding job in their own special ae 
Blue Vitriol 
fields which Merck Silver Nitrate does in the sensitizing bath. . . 
Sodium Cyanide 
The entire line of Merck Chemicals is available promptly; it is economically 
' Yoke bh0b cate Or-b doled at- 642 
priced; it is packaged from the standpoint of service and practicability. 
Potassium Bromide 


Merck products aid skilled fingers. Use them for uniform, fine results. 
Adequate stocks maintained at Rahway - St. Louis - New York - Philadelphia - Montreal 


* MERCK & CO. Inc. Manufacturing Chemists RAHWAY, N. J. * 


New York ° Philadelphia ° St. Louis ° In Canada: Merck & Co. Lid., Montreal . Toronto 




















DIVISION 


FUCHS & LANG 


OFFSET LITHO INKS 


AND 


LITHOGRAPHIC SUPPLIES 


A hon-trrflent, eateclla solvent possessing all ae qeivatie” sci 
properties of turpentine, but better than turps 
for lithographic purposes 


LITH-BUMEN SENSITIZER 


Positively Non-deteriorating 
Sales agents for all products of the Litho Chemical Supply Co. 
Stocks carried at all branches 


EGG ALBUMEN 


Made in U. S. A. 
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“Everything for the Lithographer” 


THE FUCHS & LANG MFG. COMPANY 


ESTABLISHED 1870 


GENERAL PRINTING INK CORPORATION 
NEW YORK 


100 SIXTH AVENUE 


CINCINNATI 





PHILADELPHIA 




















FORT WORTH 


SAN FRANCISCO LOS ANGELES 

















WHEN THE MAXWELL 








WATCH PRESS PRODUCTION CLIMB 


Maxwell Bond and Maxwell Offset are setting new records for greater 
press production in shorter running time. Both lie flat, uncurled, un- 
wrinkled. Both handle deftly in automatic feeders. Both have the steady 
strength and uniformity that keep presses rolling hour after hour— 
crowding top production into every precious minute. 

Prove it on your own presses. Quote your next job on Maxwell. Then 


watch Maxwell produce. 
Portfolios containing specimens of either grade will be sent upon request. 


THE MAXWELL PAPER CO., FRANKLIN, O. 


MAXWELL BOND 


WATERMARKED 


MAXWELL OFFSET 


TUB-SIZED 










MAXWELL IS MADE WELL. 


ZN MAXWELL BOND Envelopes. greatly 1mproved, NEW WATERMARK, 
Y / now made under our own management by ou! afhliated subsidiary 





DAYTON ENVELOPE COMPANY. DAYTON. OHIO 


A New Process 


Demands 
New Machinery 


HE rapid development of Offset Printing has placed 
upon the machinery manufacturer new problems. 
We have met these new problems with several new 
machines based upon the experience of a great many 


operators. 


These new machines are layout tables—vacuum backs 
for all cameras—combination vacuum printing frames 
—sinks built with flood water foot control—dark room 
positive and negative vacuum printing frames — bal- 
anced all metal copy boards — foot controlled water 
flooded negative reducing tables for dot etching— 
metal vacuum copy holders—metal cameras—vacuum 


frames—whirlers—layout sheets. 


Each machine is designed to do a particular job—and 
offers to the progressive printer a means of meeting 
competition at low cost. 


We save hundreds on a single machine, and thousands 


on a complete installation. 


Mites Macuinery Company 


18 EAST 16th STREET Telephone: 
New York, N. Y. SPring 7-4756 





VULCAN 


Vulcan Products are made under constant laboratory 


supervision. They are uniform in quality, reliable, and 
economical — backed by a satisfaction - guaranteed 
policy that insures your investment. Most Lithograph- 
ers are using Vulcan products. Why don’t YOU try 


them? Printed matter will be sent to you on request. 


VULCAN PROOFING CO. 


58th Street and First Avenue, Brooklyn, New York @ 608 South Dearborn Street, Chicago 


PACIFIC COAST REPRESENTATIVE: Ralph E. Leber Company, Seattle 
SOUTHERN REPRESENTATIVE: Hi-Speed Roller Company, New Orleans 











Features of Hoe Super-Offset Presses 
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2-color Offset Press 





cee for Duality tesswork 


To provide the smooth cylinder rotation that is so 
necessary in the production of quality presswork, Hoe 
Super-Offset Presses are equipped with an improved 
coupling between the motor and press, a gear re- 
duction drive, helical cylinder gears, pre-loaded bear- 
ings for cylinder journals, and solid uncored and 
uncapped side frames. 

All Hoe Super-Offset Press Cylinders are dynam- 
ically and statically balanced on their own journals 
after they have been properly assembled and are 
ready to install in the press. This balancing opera- 
tion is expensive to us but it is insurance for you, 


in that the cylinders are not only micrometrically 


ke, 









BOSTON 


SAN FRANCISCO 


round but the metal of the cylinders is also in exact 
concentric balance. Each is an important feature of 
the design of the “World's Finest Offset Press.” 

All parts that enter into or affect the cylinder 
structure are generously proportioned with strength 
to spare. Supported as they are in the heavy, solid 
side frames which in turn rest on a rugged founda- 
tion, the cylinders, revolving at any speed, are assured 
smooth, effortless rotation, not for any brief period, 


but for the entire life of the press. 

° ” * 
* There are many other features of design which combine to 
produce “the World’s Finest Offset Press”... built by Hoe. 


They will be described on these pages during the following 
months. But, if you prefer, write now for the complete story. 





° General Offices ° 
g10 East 135th Street 


(at East River) 


> New York City . 
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DMAA 
1936 


EXHIBIT 


On the trail to sales / 






. . . SALES! Weall want them—want to know how to increase 







them—and right here waiting is your chance to come out and 





get new ideas—new inspirations—and to see examples of how 






abnormal sales odds have been overcome in hundreds of 









industries. Everything has been carefully planned to make 








this DMAA exhibit a sound investment for your time. 





The Guides’ Cabin will welcome you at the entrance—9 log 







cabins will carry the story of the ‘‘Trail to Sales.’’ The now 






famous 50 direct mail winners on a spectacular 40 foot dis- 






play ready for you to look them over. A mammoth 50 foot 









display of Foreign Produced Direct Mail-—nationally known 


firms will have displays for you to see. Here is a real job 






ready to be put to work for you—use it. 








THIS IS YOUR SHOW! PLAN TO BE THERE 


NEW YORK 
HOTEL PENNSYLVANIA 
OCTOBER 
26-27-28-29 















BOSTON PHILADELPHIA 
(DATES TO BE ANNOUNCED) BEN FRANKLIN HOTEL 
DEC. 2, 3, 4 








FOR FURTHER INFORMATION CALL 





DIRECT MAIL ADVERTISING ASS'N. HOTEL PENNSYLVANIA, N.Y. C. 





HORIZONTAL OR 


VERTICAL COPY BOARDS 


Tue UD5 set really handles both jobs. 
Vertical or horizontal copy board, top light- 
ing, special effects; the type U is the World's 
most versatile, the real all-purpose lamp. 
Guaranteed by Macbeth, the oldest name 


in photo-lampdom. 


SPECIAL NOTICE: All types of Macbeth lamps can 
be mounted with special gear on copy board, sus- 
pended or operated from floor, maintaining same 
distance from copy board to arcs at time of exposure. 


NEW MACBETH 
ELECTIVE CLOSE-UP DIFFUSER 


The best answer to the diffuser, spot eliminator, re- 
flection eliminator question. No shadows from dif- 


fuser frame. 


If you want diffusers, push them up in place. If 


TYPE UD5 
DOUBLE DECK SET 


you want direct light, pull down with finger tips 
and they dissappear instantly. 


All types of Macbeth lamps(except HR and HD hori- 
zontal types) may be equipped with these diffusers. 


Macbeth 


Worlds Standard Photo Lamps 


MACBETH ARC LAMP CO. 


885 North 28th Street, Philadelphia 

























































































OR best results in photo-lithographic work, ex- 
acting craftsmen everywhere are showing increasing 
preference toward Agfa Reproduction Materials. 
The extra margin of quality insured by precision 
methods of manufacture will prove to you the value 
of using best materials for best results. 


REPROLITH ORTHOCHROMATIC FILM— 


a highly color-sensitive, most versatile material of 


maximum contrast and needle-point sharpness. 


REPROLITH THIN BASE FILM— @ special 


thin base (.004”) material for camera negatives and 


contact positives. 


REPROLITH FILM = an ideal medium of highest 


contrast for monochrome originals. 


STAY-FLAT SOLUTION (Clear and Matte) — 


a special adhesive preparation for supporting film 
evenly and securely on glass. The “matte” form also 
provides a ground-glase effect for focusing. 


MADE BY AGFA ANSCO CORPORATION 
IN BINGHAMTON, N. Y. 


AGFA 


REPRODUCTION 
MATERIALS 


& 









































































































































































































HAMMERMILL OFFSET 


SURFACED SIZED 


Aa offset paper possessing a beautiful, 


even texture, and a brilliant white color. 


Its surface is closed, non-absorbent and free from fuzz or 
lint, insuring a clear sharp impression. A new development 
in finishing makes the paper alike on both sides, in printing 


qualities and appearance. 








STOCKED IN ALL THE REGULAR 
SIZES AND WEIGHTS 





Sizes AcTUAL WEIGHTS PER 500 SHEETS 


25x38 60.. 70.. 80..100..120 
28x42 74.. 87.. 99..124..149 
82x44 89..104..119..148..178 
35x45 99..116..133..166..199 
388 x 50 120..140..160..200..240 
44 x 64 ome. «SEB .. ‘ 


ROS Ree, 


Please Phone Our Service CA For Sample Book or Sheets 
Department nal 6 ~ 360 For Trial Purposes 
EXTENSION 39 


Distributed by 


Maller % Wright Sapocr Co.- 


200 VARICK STREET NEW YORK, N. Y. 
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HAMMERMILL 
OFFSET 


Whether delivered by the Hammermill Agent 
in Portland, Maine, or Portland, Oregon, the 
Hammermill Offset you receive is uniform in ap- 
pearance, strength and printing qualities. No 
matter where you are, the stock you order will 
have the same fine pressroom performance and 
give the same striking printing results that have 

made Hammernill Offtet popular with lithog- ae 
raphers and advertisers all over the country. 















The moisture content in Hammermill Offset is 
uniform. It is Verigraph-controlled on the paper 
machines and the paper is packed carefully in 
moisture resistant wrappers so that it enters your 
shop free from Pat: soto tendency to curl, 
form wavy edges, wrinkle, or stretch on accurate 
register jobs. 




















Hammermill Offset is surface-sized to insure good 
shop performance. Its surface is closed, compact 
and free from fuzz or lint. 






Alike on both sides, the special finishes of Ham- 
mermill Offset offer a printability and appear- 
ance unmatched in the offset field. 





























Send the coupon for the Hammermill Offset Sample Book which 
brings you a demonstration of the printing and selling qualities 
of the special finishes of this paper. 


HAMMERMILL PAPER COMPANY, 0-PL 
Erie, Pa. 








Please send me the Hammermill Offset Sample Book. 










Moisture content within 1/10 of 1% of the desired amount is 
assured in Hammermill papers by Verigraph instruments. Here 
is John B. Kennedy, radio news commentator, examining the IN 85s diaieias eae SS RCT eee al Pr eee, eR ee Se Mae ee 
conirol box of one of the five Verigraphs on the Hammermill 
Paper machines. 






(Attach to your business letterhead, please) 






: Ps Sate, 
boda 





HARRIS 17*22 SINGLE COLOR OFFSET PRESS 
IN THE BUILDING OF WHICH ABE EXEMPLI~ 


FIED THE HARRIS PRINCIPLES OF INTEGRITY 
HONESTY AND FAIRMINDEDNESS THAT ARE 


THE IDEALS OF THE HEAD OF THE COMPANY 
HARRIS *SEYBOLD -POTTER COM PANY: GENERAL OFFICES: 4510 E-71sTST- CLEVELAND -OHIO 


HARRIS SALES OFF/CES : NEW YORK-330 W-4200$T* CHICAGO - 343 SO- DEARBORN ST- 
DAYTON-813 WASHINGTON ST+SAN FRANCISCO -420 MARKET ST * FAC7TOA/ES : CLEVELAND - DAYTON 
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HE largest gathering of photo-lithographers ever 
held in the country took place at the Fourth 
Annual Convention of the National Association of 
Photo-Lithographers, Hotel Traymore, Atlantic City, 
N. J., September 18th, 19th and 2oth, 1936. Two hun- 
dred and fifty-four registered for the convention. 

William J. Volz, treasurer of the Sackett & Wilhelms 
Lithographing Corporation, presented a method for 
budgeting the work and costs of a lithographic plant. 
He cited the economic hourly costs used in the industry 
and the production standards as being vital to budgeting 
the business. 

Saturday was given over to “Share Your Knowledge 
Symposium Discussions’ conducted by leaders in the 
industry. William C. Huebner, Lanston Monotype 
Machine Company, sometimes called the “grand-daddy 
of photo-mechanical equipment,” discussed the relation 
of paper, film and glass negatives with respect to quality 
and price work. He exhibited paper negatives on which 
halftones had been made and stressed the dot etching 
process. 

A. P. Reynolds, chemist for Spaulding-Moss Com- 
pany, delivered an illustrated leoture on plate graining 
in the light of material used. 

Harvey Glover of the Sweeney Lithograph Company 
covered the question of overcoming problems arising 
in lithographic plants. From his rich experience in the 
industry he was able to answer to excellent advantage 
questions about negative plate making and press work. 

Summerfield Eney of the Champion Coated Paper 
Company, followed with a discussion on press difficulties 
and how they can be solved. 

Major Wallace W. Kirby, Kirby Lithographing Com- 
pany in Washington, presided over the technical dis- 
cussions. In summarizing the meeting Major Kirby 
cited the need for a school to train technical help for 
the industry. He stated that the association was plan- 
ning to establish a fully equipped school in a low cost 
center to train young men who have completed ele- 































OCTOBER, 1936 


Record Attendance at Convention 


Photo-Lithographers from All Parts of 
the Country Gather to Discuss Mutual 
Problems of Shop Management, Pro- 
duction and Sales Promotion 


mentary chemistry and physics on a part shop and part 
school basis. The board of Directors are giving the school 
plans consideration. 
The complete text of outstanding addresses of the 
convention will be found in the pages that follow. 
Officers and directors elected for the new year are: 
Officers, Paul A. Heideke, President; R. M. Collins, 
Vice-President; George E. Loder, Treasurer. 
Executive Secretary, Walter E. Soderstrom. 
Legal Counsel, L. B. Montfort. 


Board of Directors 


R. M. Collins, A. H. Mathias & Co., Pittsburgh, Pa.; 
Allan Cross, Brownell Photo-Lithograph Co., Detroit, 
Mich.; Paul A. Heideke, Washington Planograph Co. 
Inc., Washington, D. C.; C. J. Herold, Polygraphic 
Company of America, Inc., New York, N. Y.; George E. 
Loder, National Process Co. Inc., New York, N. Y.; 
B. B. Rosenstadt, Ardlee Service, Inc., New York, 
N. Y.; Merle S. Schaff, Dando-Schaff Printing & Pub- 
lishing Co., Philadelphia, Pa.; W. W. Schaumann, The 
Copifyer Corporation of Ohio, Cleveland, Ohio; t. M. 
Sears, A. T. Howard Company, Boston, Mass.; J. R. 
Zimmerman, Foto-Lith Incorporated, Cincinnati, Ohio. 


Among Those Present 


Among the photo-lithographic plants represented were: 

Dando-Schaff Printing & Publishing Co., Inc., 32nd and Arch Streets, 
Philadelphia, Pa.—Mr. and Mrs. Merle Schaff and daughter, Mr. & 
Mrs. K. M. Rossner, Mary Waschler, Mr. & Mrs. H. A. Bailey, G. A. 
Garman, Mr. & Mrs. A. Glover, George Forster, Jos. Reynolds, C. H. 
Shaw, Russell Eisenhardt, Charles A. Grumbling, W. H. Jansen, 
Oskar Sauer, Grant Ludwig, Harry J. Ziegler, Stanley Heise, B. H. 
Schaff. 

Fritz Engravings & Printing Co., Poughkeepsie, N. Y.—C. Fritz, 
Jacob Weiss, Ernest Devens, Charles F. Senk. 

Mr. & Mrs. Irwin Robinson, Mr. & Mrs. N. R. Keidan, Thomas J. 
Langtry, 1776 Broadway, N. Y. 

Frederick Weldon, Gaetjens, Berger & Wirth, Inc., New York; T. M. 
Sears, A. T. Howard Co., 9 Knapp St., Boston, Mass. 
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J. Geligoff, W. Pearlman, Federal Letter Corporation, 8 E. 12th 
Street, New York. 

Mr. & Mrs. M. Mahony, Miss Christine Kimbel, Mahony & Roese, 
62 Cooper Square, New York. 

H. A. Mathias, R. M. Collins, A. H. Mathias & Co., 319 Fifth 
Avenue, Pittsburgh, Pa. 

C. R. Moore, Jr., Ben Dawson, Arrow Press, Pittsburgh, Pa. 

Herman A. Bustroom, Mr. & Mrs. Walter E. Lange, Paterson Parch- 
ment Paper Co., Bristol, Penn. 

Marshall Ball, C. F. Pease Co., 813 Franklin St., Chicago. 

Henry C. Seipp, Herman Hanselman, Ralph Stahl, Paul Stockhaus 
P. J. Hochaus, Penn Litho Co., Philadelphia. 

C. N. Draper, T. Greenwood, Litho Craft Co. Inc., Schenectady, 
N.Y. 

Major Wallace W. Kirby, Mr. & Mrs. C. Grant, Messrs. Boaz, 
Barrett, Webb, Paul and Deever, Kirby Lithograph Co., 1320 F St., 
Washington, D. C. 

Mr. & Mrs. W. J. Volz, Mr. & Mrs. H. C. Ingram, Mr. & Mrs. S. G. 
Simons, Sackett & Wilhelms Lithographing Corporation, Thomson 
Avenue and Manly Street, Long Island City, N. Y. 

Mr. & Mrs. C. Parker Loring, Mr. & Mrs. Ralph Fraser, C. Parker 
Loring, Printer, 209 Court Street, Auburn, Me. 

Mr. A. H. Riesin, Lithographers Journal, 205 W. 14th Street, 
New York City. 

Mr. & Mrs. W. C. Browne, National Lithographer, 11 Park Place, 
New York City. 

Penn R. Watson, A. C. Sterry, Wm. J. Keller, Inc., Main and 
Virginia Streets, Buffalo, N. Y. 

Mr. and Mrs. Fred Gauss, Gauss Paper Co., Washington, D. C. 

John H. Winchester, James Gray Photo-Offset Corp., 216 E. 45th 
Street, New York City. 

James Hurlbut and guest, Federal Lithograph Co., 1529 Seventh 
Street, N. W., Washington, D. C. 

Victor Hurst, Eastman Kodak Co., Rochester, N. Y. 

Col. H. B. Evans, H. B. Evans, Jr., J. B. Smith, Jr., Dan H. Blake, 
Photo-Reproduction Corp., 100 Sixth Ave., New York. 





Mr. and Mrs. S. M. Sears, A. T. Howard Co.. 9 Knapp Stree 
Boston, Mass. 

Roy B. Jarvis, Jarvis Engraving Co., 5th floor Register Buildin 
Wheeling, W. Va. : 

F. C. Kendall, Kellogg & Bulkley, Hartford, Conn. 

J. F. Barry, A. C. Lawrence, E. Hoffman, T. F. Kenny, Kenny 
Press., Inc., 397 Market Street, Newark, N. J. . 

F. P. Appleton, A. Brinkerhoff, Miller & Wright Paper Co. Inc 
200 Varick Street, New York City. 

Charles F. Geese, Cuneo Eastern Press, Philadelphia, Pa. 

Frank A. Myers, W. W. Schaumann, Copifyer Corp. of Ohio, nit 
Power Avenue, Cleveland, O. 

Mr. & Mrs. Charles Nauheim, Mr. & Mrs. Rudolph Fritsche 
Photo-Litho Service, 145 Hudson Street, New York City. 

J. V. Weckbaugh, International Business Machines Corp., 270 
Broadway, New York City. 

George C. Theall, J. Emmett Cade, Wesel Manufacturing (Co, 
Scranton, Pa. 

James R. Bowler, Courier Citizen Co., Lowell, Mass. 

Frank Eisenhardt, Howard Hemphill, A. V. Schuler, G. R. McMichael 
Brownell Photo-Litho Co., 30 North 6th Street, Philadelphia, Pa. 

Frank O. Cassenboom, Philip A. Hunt Co., 253 Russell Street. 
Brooklyn, N. Y. 

John F. McQuade, International Printing Ink Corp., 75 Varick Street. 
New York City. 

A. Spaulding, A. P. Reynolds and guests, Spaulding Moss Co., 42 
Franklin Street, Boston, Mass. 

Mr. and Mrs. Fred Weldon. 

J. W. Rollman, Jno. Keifer, Walter Mentzer, Ellwood Kuhns. 
Intelligencer Printing Co., 8 W. King Street, Lancaster, Pa. 

H. C. Mackenzie, Ideal Roller & Manufacturing Co., Long Island 
City, N. Y. 

M.E. Jones, L. R. Perskie, J. B. Millard, Mr. and Mrs. W. L. Tanner. 
Hammer Dry Plate & Film Company, 161 W. 22nd Street, New York 
City. 

(Continued on page 34) 
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Address by the President 






Delivered at the National Association of 
Photo-Lithographers’ Convention, Atlantic 
City, Sept. 18, 1936, by Paul A. Heideke 


Members, Ladies and Gentlemen attending the Conven- 
tion: 

It is my pleasure to extend to you a hearty welcome and 
my sincere appreciatiqn for your attendance here today. 
It is my wish that you may enjoy your stay here to the 
fullest and that you will be enriched by added knowledge, 
new contacts with life and renewed contacts with 
valued friends. 

There are a number of new members who are with us 
today for the first time, and therefore, it appears that a 
short review of our existence might be of interest to them. 

Approximately three years ago, a few men met in the 
United States Chamber of Commerce Building in Wash- 
ington, D. C., for the purpose of forming a trade associa- 
tion which would truly represent our branch of the 
Graphic Arts Industry, and at the same time to comply 
with our government’s request co formulate a code of 
Fair Trade practices. 

We all know what became of this noble experiment of 
formulating codes, which in the emergency no doubt 
served a useful purpose, but the thought of its indefinite 
continuance raises the question whether it would have 
created a greater evil than the one we sought to cure. 

The one definite valuable thing we did learn from our 
long weeks of Code Conferences, was that photo-lithog- 
raphy would have to establish a permanent trade 
association if it desired to take its rightful place among 
the other competing processes. 

To our surprise the art of photo-lithography was not 
known by that name nor by any specific or uniformly 
recognized name but was only known by private brand 
or locally adopted names; these in most instances being 
entirely different in each locality. 

In spite of the forces that worked against us, these few 
men, faithful to their best judgment, stuck to the cause 

of promoting the progress of photo-lithography. 

My good friend and predecessor as our first chief 
executive made it possible for the formulation of a per- 
manent organization, and the industry is greatly in- 
debted to him for his two years of untiring efforts in 
behalf of our industry and its present advanced state. 

The problem of disseminating information not only to 
our members but to our industry as a whole with the 
least cost was wisely solved when the Board of Directors 
gave their approval to our Secretary under specific con- 
ditions, to publish a magazine in the accustomed style 
and size. Our magazine, The Photo-Lithographer, of 
today looks somewhat different from the original four- 
page leaflet which was mailed at intervals to our members 

just two years ago. 
The unusual efforts of our secretary, through the me- 
dium of this magazine, have made photo-lithography to- 
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day a recognized process, by name and by the service it 
produces. Photo-Lithography is not only a name to be 
found in the dictionary but a name of a printing process 
which is producing a better product, and known to the 
buyers of printing as being worthy of their consideration 
at all times. 

It is rapidly commanding the attention of users of all 
classes of printing and its progress and common use is no 
longer a matter of speculation. Without fear of con- 
tradiction I make the statement that our trade associa- 
tion has advanced the cause and use of photo-lithography 
by not less than five years. 

A printing process so versatile as photo-lithography 
would, no doubt, have come into its rightful place with- 
out the association, but there can be little doubt, but 
what it would have taken something nearer 10 years to 
do what has been done in three years. 

Like the seed in an acorn, when properly planted and 
given proper care, it will grow into a mighty oak, so we 
are here today to attend to the business of giving proper 
care to the oak sapling that has grown from the seed 
planted three years ago, in order that it may grow strong- 
er and larger and give greater opportunity not only to 
ourselves but to those who will follow us. And let us hope 
that today’s sapling will grow into the mighty oak, and 
that it may produce a comforting shade to ease the dis- 
comfort of inexperience and may its branches of accumu- 
lated knowledge give aid to those who would need and 
use it. 

Our principal efforts during the past year have been 
directed toward the beginning of an educational program 
with an attempt to bring about better cooperation, 
locally and nationally, and to encourage the very prac- 
tical and profitable idea of sharing our knowledge. 

Sixteen lectures were given in person by our secretary 
in Philadelphia and New York; and courses and specially 
prepared papers on selling, layout, cost systems, hourly 
costs, production standards and other valuable informa- 
tion were made available to all who were interested. 

The immeasurable value of this work to the individual 
and to the industry as a whole was duly recognized by a 
Certificate of Recognition awarded to our Association 
through our secretary by the Jury of Award of the Amer- 
ican Trade Association Executives. This is an accomplish- 
ment seldom equaled, when you consider the fact that 
with practically no funds and only two years of existence 
our secretary’s work should be so outstanding that it 
would merit this award by an organization who number 
among their members the largest and best financed Trade 
Associations in the United States. 

During the year through the exceptional efforts of our 
National Counsel, we obtained, for the industry, the 
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acceptance of the Post Office Department permitting us 
to produce material to be entered as second class mail, 
certain typewriter type faces. We believe we are entitled 
to the use of other typewriter type faces, but whether we 
are or not, the accepted number have the potentiality of 
adding several millions of dollars to our national volume 
of business, which has heretofore been closed to us. 

Plans and methods of market stabilization have also 
occupied our attention. 

In the original formation of this National Association, 
we recognized and advocated the absolute necessity of 
encouraging and aiding in the formation of local groups, 
for through this medium of contact your National Asso- 
ciation has the opportunity to do its most valuable work. 
During the year we have made every effort to encourage 
the formation of local groups; however, the lack of 
sufficient funds has made our success in that direction 
rather negligible. 

If your locality feels the expense would be too great to 
maintain a secretary for a local group, ther I would en- 
courage your members to join one of the other local 
graphic arts groups already established, and request that 
you be permitted to function as a division of the parent 
local group. This lends you the services of a trained 
secretary, which is very vital to the successful function 
of any group, large or small. 

Do not frown on the idea of joining a local competitive 
method group, especially if it is experienced in association 
work. You can take my guarantee that you can learn 
much that you should know, and the promotion of good 
fellowship with your competing process members is worth 
more than what you pay. 

Your local competitive method group is literally living 
in the same house with you, and there is every reason for 
you to be on friendly terms with your own household. 

It is not enough for us to know all about our own proc- 
ess and costs, for I believe to be successful in competi- 
tion in the future you should have a fair knowledge of 
what it will cost to do the job by a competing method 
other than your own. There are many extra profits beck- 
oning if this knowledge is available to you. This is not 
an idealistic thought but an ethical and profitable 
practice. 

Your local affiliations help rather than hinder your own 
national association. In fact, it makes it more valuable to 
you, for your National Association is then in a position 
to render services to you which would otherwise be diffi- 
cult and expensive. Cooperation is the key to it all, with 
someone to look after us, to make sure that this coopera- 
tion is forthcoming. 

The growth of our membership has been very satis- 
factory and with the aid of only one letter of solicitation, 
we have almost tripled our membership in the past year. 
Some 15 states and Hawaii are represented in our 
membership. 

To our new members here today I want to give assur- 
ance that the National Association of Photo-Lithogra- 
phers is not dominated by any section, group, or class of 
plants but is organized and maintained by your con- 
fidence and financial support, and your vote for or 
against any issue is of equal importance. 
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PAUL A. HEIDEKE 


President, National Association of Photo- 
Lithographers 


Up to the present time our membership dues have been 
too low, to produce an income large enough to enable us 
to successfully carry out our planned program of service 
for our members. 

The exceptionally low dues rate was permitted in 
order that we might have the opportunity to prove to 
ourselves and others, whether or not there was a need 
for our existence. 

The remarkable service of an industry with a paltry 
amount, could not be accomplished without sacrifices. All 
directors have paid their own expenses at all times. Our 
national consellor has not received any compensation 
for his labors, and he has rendered invaluable services to 
your association, in addition to services rendered by 
mail to many individual members. 

There is no unpaid bill pending against this association 
for his services. Our secretary has not received just com- 
pensation for services rendered the association, being 
content to serve the New York local group, and giving 
freely of his spare time to our National Association. 

It is entirely unfair to ask your directors to travel long 
distances to aid in solving problems vital to you, at their 
own expense. The least we can do is to pay their actual 
travel and hotel expense. 

There always comes a time when we must get down to 
cold logic and facts; and the facts are that I do not be- 
lieve that this association can continue any longer with 
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an income one-tenth the size of its actual requirements. 
We cannot continue to ask our National Counsel and 
secretary to serve us for little or no compensation. It is 
not fair or just, and I do not believe that you would have 
it that way- 

The National Association has given you the opportun- 
ity to learn what services are needed and what services 
your association could and can render and it has done 
this with funds barely sufficient to maintain more than a 
good stenographer. 

The membership will have to decide how we can ob- 
tain an income of $10,000 for the coming year. This 
amount is certainly small enough with the responsibility 
to maintain an industrial organization. Industrial organ- 
izations most usually have an income of $25,000 or more, 

therefore, | feel we are not asking for an amount that 
might seem superfluous or wasteful. 

Photo-Lithography is the fastest growing industry in 
modern times. An industry such as photo-lithography, 
dependent on chemical and mechanical engineering skill, 
with inventive genius in abundance awaiting the oppor- 
tunity, makes it certain that we are slated for a forward 
march, such as has seldom been equalled. 

Chaos and confusion are sure to exist unless we have a 
secure and well-managed industrial organization. There 
is scarcely a letter-press printer, large or small, who is 
not thinking of photo-lithography in terms of what he 
will do about it. They must have a source of unbiased 
information and they must know the whole truth, other- 
wise, large investments will be squandered and stabilized 
markets destroyed. 

My admonition to you is: do not feel too secure in your 
stabilized and isolated market, for to attempt to keep 
your methods, means and costs a secret, only lends en- 
couragement to irresponsible persons to exploit that 
market with ill-advised and inexperienced selling and 
production methods, creating chaos in the minds of your 
buyers, with bad results for established concerns. 

Of course, there are always members in every organiza- 
tion who feel that no services of any consequence have 
been rendered them, usually for the reason that they 
have not been able to use the association for their in- 
dividual selfish gain, to the detriment and loss of some 
other member. We offer no defense against such com- 
plaints but on the contrary we plead guilty to not having 
permitted any member or non-member to obtain special 
privileges. 

We have a big job ahead of us and our program calls 
for activities in organizing local groups, in extending and 
perfecting our educational courses. Later on, in this pro- 
gram, you will learn from others, of our ambition to 
establish the joint school and research laboratory for the 
industry. It is our hope that the proposed school and 
research bureau might be put into operation at an early 
date, so that the research department might serve as a 
testing ground for doubtful claims. 

I am hopeful that our association can be maintained 
on a basis which will at least lessen the attempts of un- 
scrupulous sales agents and manufacturers of gadgets and 
chemical formulas who prey on the industry with un- 
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truthful and fabulous claims of performance resulting in 
untold losses of money and temper. 

All of our present established equipment and supply 
manufacturers are of a high calibre, but with an industry 
which is growing by leaps and bounds, with new inven- 
tions and discoveries being constantly presented, it is 
sure to attract the attention of high pressure sales agents 
as being a fertile field for exploitation. We invite the aid 
and counsel of our responsible equipment and supply 
manufacturers to aid us in formulating an acceptable 
program. ; 

It would be entirely too presumptive on my part to 
attempt to outline further detailed program for the com- 
ing year, for my successor will no doubt have a more 
comprehensive plan of service than I could ever visualize. 

If you are contemplating the purchase of new equip- 
ment to be paid out of your profits, I would recommend 
that you consult your tax counsel before making your 
financial arrangement for payment of such equipment. 
All payments out of profits have a very important bearing 
on the amount of income tax you will pay under the new 
Revenue Act. 

We as an association must not and will not engage in 
partisan politics, but I believe we have a right to en- 
lighten each other with facts, especially so, when such 
facts tell a story of possible curtailment of our means of 
a livelihood. We are not concerned about personalities, 
parties, platforms, but are concerned with acute prob- 
lems created by ill-advised acts and laws. 

With our government entering business in competition 
with its taxpayers. with our freedom of peaceful existence 
being threatened, it seems that we can no longer pursue 
the attitude of “let happen what may,” I feel we should 
show some concern for our self-preservation while we 
still have that right. 

In the confusion of ends and means, in the enactment 
of endless laws most of which serve entirely opposite ends 
from their advertised purpose and title, we seem to be 
staggering along in an apparent drunken stupor flounder- 
ing around in the mythical fountain of Utopia. 

Our duty as everyday American citizens demands that 
we insist that the fomenting of class hatreds be discon- 
tinued at once. To poison the minds of our people with 
such un-American chatter is nothing less than treason. 
We need only to look at Spain and the other European 
countries to know what the result of its continuance 
must lead us to. 

Too much praise would be impossible for the untiring 
efforts given by our National Secretary, Walter Soder- 
strom. His ability and love for arduous labors are un- 
equaled. He will be and must be rewarded with more 
than kindly praise. 

For the willing and capable services of our national 
counsel, Captain Montfort, I am deeply grateful. His 
ability and loyalty are exceptional and proper recog- 
nition in a more substantial way is long past due. 

I am grateful for the cooperation of the Board of 
Directors and officers who have served with me, and my 
appreciation is tendered to all who have given us a 
helping hard. 
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Improving Offset Quality 


A Discussion Covering Different Types of Negatives, 
Offset Inks, Rollers, Blankets and Other Factors 
That Enter Into Lithographic Plant Production 


BY HARVEY GLOVER 
Sweeney Lithograph Company, Belleville, N. d. 


HE subject assigned to me is “How to Improve the 

Quality of Offset Work.”’ It seems to me that the 
improvement of Offset work is all that is left for us to 
talk about. Certainly, we cannot do it any cheaper. If 
we can, there are a lot of us who don’t want to hear 
about it. 

We have used all of our equipment, energies and 
talents to see how cheaply the job can be done, and then 
having accomplished this, we passed the benefit right 
on to the customer. 

So, from this point on, I will talk only of improving 
our product. 

The successful fellows are going to be those who give 
some thought to the personnel of the plant. It is my 
impression that there are many plants supplied with 
modern equipment, that are endeavoring to man this 
equipment with unskilled workers. You are not likely 
to produce quality work with this type of help. 

You should have some one around your plant who has 
a definite knowledge of how to reproduce a lithographic 
job, and recognize it as such when the job is finished. 

We never have had a better opportunity to do a 
quality job than we have right now with the wonderful 
equipment and marvelous improvement in the supplies 
that enter into our business. The requirements of a 
good job in photo-lithography are simple enough, but 
it is how that job is put together that counts. When we 
have trouble in producing a job, nine times out of ten 
after locating the cause, we find that it could have been 
avoided. Generally speaking we, ourselves, have not 
kept pace with the improvement made in equipment. 

I notice one of the questions asked is: 

“How can I use negative paper?” 

The question would be better— 

“On what class of work can I use negative paper?” 

Another question is: 

“Where can I get a good offset black ink?” 

The answer is: 

“From any reliable ink maker.” 

I have a print here which will illustrate what I mean. 
Here is a specimen of a job which was correctly printed. 
By using a minimum amount of water on the plate and 
the proper amount of ink the result is a good, black 
impression. Here is a second specimen, made at the 
same time, but in this case the water fountain was 
opened to give a greater delivery of water to the plate. 
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Now you see what happened. We have a grey, weak. 
looking print and I want to tell you there is a lot of 
offset printing being turned out which looks as bad a 
this grey, imperfect sheet. And you cannot blame the ink 
for that condition. 

More about Inks? Inks have been improved. Ink 
makers today can supply you with colors, more per- 
manent, cleaner and better than you could ever have 
obtained i in the past. Perhaps you may pay a trifle more 
for some of these inks. But it is your gain in the end. 
Substituting inferior inks to save a nickel will give you 
no end of trouble. The Offset Press is very fussy about 
being overcrowded with ink. Therefore, it demands an 
ink with a strong tintorial strength. That means the 
ink should not be cut with a lot of cheap extenders. 

In regard to the press, there are many reasons for 
bad printing. Dampening rollers are very vital to a good 
printed job. There are times when we could have had 
a good job merely by changing the dampening roller, 
had we not been so tight about buying an extra piece of 
molletin. 


Dampening Rollers to Blame 


It has been my experience that more plates have been 
ruined by inferior and badly set dampening rollers than 
any other cause on the press. 

Then we find the ink form rollers sometimes hard 
with hollow spots, low ends and glazed, full of hard ink. 

Now you cannot possibly do a good printing job under 
these conditions. A couple of rollers now and then go 
a long way to improve your quality of printing. 

Now for the blanket. You run into hard blankets, 
spongy blankets, hollow blankets and embossed blankets. 
The blanket condition is a rather serious point. And, 
in respect to practically all of the items that I have just 
mentioned, “an ounce of prevention is worth a pound 
of cure.’ 

If a blanket is properly washed from the beginning, 
using the correct washing material on it, that alone will 
save you a lot of headaches and, incidentally, a few 
blankets. In cases where the blanket shows signs of 
embossing—take it off—clean it—and give it a rest. 
And replace it with another blanket. Alternating the 
blankets will add longer life to each blanket. It is true 
that there are a number of methods of fixing up blankets, 

(Continued on page 40) 
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Please read the following advertising copy: 
THE MOST INTERESTING THING IN THE 
WORLD 


Ask a hundred men the question, 
most interesting thing in the world?” 

They'll probably answer according to their hob- 
bies. My business . . . the theatre. . . golf... the 
stars... aviation . . . books. 

And they’re all wrong! 

The most interesting thing in the world is— 
PEOPLE. Myself and yourself . . . the cop on the 
corner . . . the heiress who elopes with her chauffeur 

.. the small boy fighting for life in the “iron lung” 

. . the man higher up and the girl next door... 

People are the stuff great books are made of. 
Great plays. Great movies. People are news. People 
are THE MOST INTERESTING THING IN 
THE WORLD. 

Smart advertisers have discovered this. Advertis- 
ers like Chesterfield, and Chrysler, Lux and Listerine. 

Let us say the above paragraphs are part of an ad- 
vertisement written by a commercial photographer. He 


“‘What is the 


might conclude with the statement that he supplied fine’ 


photographs of people.in all sorts of poses for the com- 
panies named; welcomes an opportunity to do the same 
for you; and he will be glad to submit further particulars, 
especially fine examples of his art, and prices. 

You should experience no trouble in classifying this as 
human interest copy. You should be able to explain that 
the heading is a good one and the reason, therefore, is 
that people will want to know just what is the most 
interesting thing in the world. You will concede that 
interest is aroused, conviction secured, and a decided 
impetus to action is given by the message. That is, if you 
have assimilated the previous article pertaining to copy. 

But could you with this advertisement and its wording 
before you as an example, write an ad for another line in 
the saine style? I do not mean you are to retain the same 
heading, the text, substitute a word here and there. I 
mean an original, new advertisement throughout but 
adhering to the same style. 

Perhaps you may be able to do so—but I doubt it. 
Creative i imagination will bring you plenty of copy ma- 
terial, will put you in the proper writing state of mind— 
yet the chances are you will fail. And you will fait to 
emulate any particular style that comes under your 
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Fundamentals of Advertising 


The third of a series of articles 
containing boiled-down informa- 
tion which photo-lithographers and 
their salesmen should know 
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observation unless you discern the pattern or framework. 

Analysis is necessary in order to obtain the secret of 
the pattern. You must resolve the whole into its basic 
parts. 

Now, there are three phases or angles to the particular 
pattern of the advertisement above. 

FIRST: The advancement of an assertion com- 
monly accepted as true; 

SECOND: A denial thereof; 

THIRD: Proof which assails and overthrows the 
assertion and supports the denial. 

The psychological steps in this pattern are: 

In the first phase: the advancement of something gen- 
erally accepted as true. Here the mind of the writer and 
the mind of the reader meet in accord. 

In the second phase: there is a sudden upheaval, as if 
you yanked a rug from under the feet of your reader. He 
is upset, perhaps a little startled. He now has his at- 
tention fully focused upon what you are saying. 

In the third phase: with this advantage gained, your 
reader follows attentively; and if the proof given is sound, 
you change his attitude of thought and induce a force 
that moves him to favorable action. 

You now hold the secret of one copy pattern. There are 
others—and I suggest that you make a habit of analyzing 
any advertisement, no matter what its form, that at- 
tracts you. If you have wrested the true secret, you should 
be able to write in the same pattern, and as effectively. 

I take it for granted you are able to write in some fair 
degree. It behooves you to cultivate this ability to the 
greatest extent possible. Through words you will convey 
your thoughts and ideas to other minds; through words 
you will strive to influence these minds. When proficient, 
you will find opportunities to help customers and pro- 
spectives who eagerly welcome such assistance. Not all, 
of course, but those who accept your aid, and are bene- 
fited by your ability, will favor you with their orders. 

If you must review elementary subjects in order to cor- 
rect flaws—begin at once. Grammar at school may not 
have been a favorite subject; but if you have forgotten 
the rules, secure a standard, modern text book and 
master it. So, too, with rhetoric. Rhetoric is fascinating 
compared to grammar. 

Purchase the best dictionary you can afford. It is one 
of your working tools, an important volume of reference. 
Increase your vocabulary. Look up the meaning of every 

(Continued on page 32) 
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HE last Congress enacted a number of laws bearing 
directly upon industry and for the regulation of 

industry. It would be impossible, in the short time al- 
lotted to me, to discuss even to a limited extent all of 
these laws. So the Program Committee has asked me to 
speak to you today about two new Federal laws which 
they feel are of paramount importance to the Photo- 
lithographing Industry. 

The two laws referred to are, in order of their impor- 
tance from a regulatory viewpoint, as follows: 

1. The Robinson-Patman Law 

2. The Walsh-Healey Law 


Robinson-Patman Law 


The Robinson-Patman Law, in the opinion of some 
industrial leaders and in the opinion of a great number of 
lawyers, is considered one of the most important laws 
that have been enacted by Congress since the late la- 
mented National Recovery Act. There has been a great 
deal written and said about the purposes and effects of this 
legislation and the expressions of opinion have ranged 
from the optimistic viewpoint to the most pessimistic 
viewpoint, and as usual, even the lawyers have not been 
able to arrive at a uniform opinion or agree as to how far 
into present industrial set-ups it is possible for this law 
to reach. 

I am approaching this discussion from the viewpoint 
of an interested photo-lithographer, tempered with a 
reasonable amount of legal interpretation. 

First of all let us look at the general field of the law in 
which the Robinson-Patman Law finds itself. 

You are all more or less familiar with the Sherman 
Anti-Trust Law, the Clayton Price Discrimination Law 
and the Federal Trade Commission Law. All of these 
laws were enacted for the purpose of curing alleged evils 
in Our competitive system. 

The Sherman Law generally was aimed at combina- 
tions in restraint of trade. 

The Clayton Law was aimed at discrimination in price 
between purchasers. 

The Federal Trade Commission Law was aimed at 
unfair methods of competition. 

The Robinson-Patman Law supplements the foregoing 
laws, specifically amending the Clayton Act, and in 
addition it enacts a new penal law. 

The movement behind the Robinson-Patman Law was 
sponsored by interests who felt that the large chain store 
units were being favored with unwarranted discounts 
that placed their competitors at a very serious disad- 
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How the New Regulatory Acts Passed by 

Congress Last Session Affect the Litho- 

graphic Industry; Features of the Walsh- 
Healey Law Outlined 
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Counsel, National Association of 
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vantage. The Robinson-Patman Law has a political, 
commercial and legislative background that leads to the 
conclusion that the law was passed to definitely stop, 
by a specifically enacted statute, unwarranted and un- 
reasonable price discrimination. 

There are many who think that the Robinson-Patman 
Law is very revolutionary legislation and they point 
with alarm at the possible, but in my opinion not 
probable, interpretations that may be placed upon its 
provisions. What some of the alarmists say of the 
Robinson-Patman Law was also said of the Sherman 
Anti-Trust Law, the Clayton Law and the Federal 
Trade Commission Law and reminds me of the often 
quoted statement of a prominent lawyer to the effect 
that “the best client in the world is a rich client 
thoroughly frightened.”’ I sometimes think that in many 
instances the alleged statements by lawyers as to the 
effect of certain laws is for the purpose of scaring fee- 
potential clients. 

I am of the opinion that the Robinson-Patman Law 
is not as revolutionary as some people think it is. We 
have all been able to live and survive comfortably 
under the Sherman Law, the Clayton Law and the 
Federal Trade Commission Law. We even did a fairly 
good job of surviving under such drastic legislation as 
the National Recovery Law. The jails are practically 
denuded of prisoners who have been found guilty of 
violation of any of the laws above referred to and | 
think the same conditions will continue under the 
Robinson-Patman Law. 

The Robinson-Patman Law, however, does make some 
very important changes in the field of the law regulating 
competitive activities. 

In reading the Law you are immediately struck with 
the following important changes in the law of com- 
petitive practices. 

These changes may be summarized as follows: 

1. The Robinson-Patman Law extends the applica- 

tion of the Clayton Law. 

2. It makes price discrimination a crime subject to 

fine and imprisonment. 

3. Its provisions apply to both the seller and the 

buyer. . 

4. It gives the Federal Trade Commission the right 

to limit quantity discounts. 

Referring to (1) above. In what way has the Robinson- 
Patman Law extended the application of the Clayton 


Act? 
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pte Tables and Data are the results of 
mathematical computations, dealing with certain 
accumulated data. When accurately compiled they speak 
the truth as mere figures go, but in considering the real 
practical conditions to which statistics are intended to 
apply, they are frequently misleading in their implica- 
tions, because so many important facts affecting those 
conditions have not been taken into account, and are not 
reflected in the bare numerical statement. 





Planning the Budget 


To budget the production of a Photo Litho plant, or 
any of the divisions of the plant, we do not start off by 
making comparisons of jobs or consider the technical 
intricacies or complex circumstances which are involved 
in an isolated order; nor do we attempt to establish a 
price basis through budgeting production. We are com- 
mercially manufacturing a scientific process of reproduc- 
tion work which (if we study our own plant) we will find 
that the greater percentage of our work falls into a single 
class and it is from this class of work that we will budget 
our operations. 

Why do we want to budget our operations, and just 
what can be gained by doing all this work? If we are 
operating by the old fashioned rule-of-thumb method you 
will only apply pressure when there is an extraordinary 
amount of work to be turned out, and will not want to 
have anything to do with a budget. 

The operating budget is used by executives to plan 
their work ahead so that orders can be sent through 
their plants with the least amount of friction. As a fur- 
ther use, the executive can compare actual operations 
with budgeted operations, determine causes of delays or 
losses, and try to eliminate reoccurrences. 

The budget is also used for calculating standards for 
economic hour costs, which costs in turn are the basis 
for estimating and costing jobs. 

Further, the budget gives the executive a compre- 
hensive picture of his plant to show him where it requires 
balance, and helps him to forecast business to keep this 
balance. 

To proceed with establishing a basis of budgeting, we 
have found that the lithographing plant when subdivided 
into departments can best be controlled and with a 
minimum of statistical effort if we all operated on a uni- 
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Cost Data in the Lithographic Plant 


Vital Budget Figures Discussed to Trace 
All the Cost Elements that Must Be 
Considered in Order to Conduct the Plant 
Intelligently, Economically and Efficiently 


BY WILLIAM J. VOLZ 
Sackett & Wilhelms Lithographing Corp. 









form system. This system sets up two principal com- 
modities which are: 

Plates 

Make Ready and Impressions 
and under each of these classes of commodities we budget 
the department. Let us proceed with the budgeting of 
plates which require all the departmental operations up 
to the press. The following figures, which indicated to 
be records taken from time tickets, are merely hypo- 
thetical figures to illustrate the formula as applied to 
budgeting. 

From the daily time ticket records we summarize the 
operations of the photographers, strippers, opaquers, 
etc., and over a period ascertain the average time re- 
quired for each operation. By using this time study as a 
guide, we proceed, to set up the budget for the Depart- 
ment. At this time there is one further consideration— 
that of allowing for unproductive work, idle time, etc., 
which is determined also on the basis of experience. 

Proceeding with the Photographing Division, we find 
that approximately four (4) negatives are made in one 
hour. Allowing for unproductive work, idle time, etc., 
we would set up production for an eight hour day as 
follows: 

Total Daily Hours.............. 
Assume 25% Unprod., etc....... 2 
Balance Productive Time...... 


4 Negatives per Hr. X 6 Hrs. = 24 Negatives per day 
per photographer 
24 Negatives produced daily + 4 Negatives to one plate 
= 6 Plates made daily 
Following on with the Stripping Division, we find that 
approximately one plate requires 2!4 hrs. to lay up. 


Total Daily Hours. ............. 8.0 hrs. 
Assume 1.5% Unprod. Time..... 1.3 “ 
Balance Productive Time...... 6.7 hrs. 
6.7 hrs. Daily per stripper + 2.3 hrs. per plate = 


3 plates per day per stripper 

It is indicated thus far that for each camera we re- 
quire two strippers. 

Opaquing, Tusching, Plate Making, etc., are all 
figured on the same basis and all reduced to the medium 
of plate production as the basis for Budgeting. 

We next budget the Press Production, using again the 
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time ticket records as the basis for ascertaining standards. 
Let us assume that the Press works 8.0 hrs. and that 
the average make ready is .8 hrs. per form and that the 
average impressions per hour is 2000. 
If we produce 6 plates a day in the Photo Division, 
the Press then will be figured as follows: 
Total Daily Hours.............. 8.0 hrs. 


Assume 20% Unprod. Time......1.5 “ 
Balance Productive Time...... 6.5 hrs. 
Allow for 6 MR @ .8 hr. = 4.8 hrs 


Balance available Running Time 1.7 hrs. 


2000 Imp. per Hr. for 1.7 hrs. Budgeted Daily Imp. = 
3400 Impressions. 

The Production for this unit is therefore set up as 

follows: 
6 Make Readies 
3400 Impressions. 

For a month of 20 working days the budget for this 
plant would be: 


6 Plates per day X 20 days or 120 plates 
6 M.R. "= = Xa °° * ee. Ee. 
3400 Imp. “ “ X20 “ * 68,000 Impressions 


This basis of budgeting your production can be carried 
into the collateral departments of your plant as well as 
the manufacturing departments. You are the sole judge 
of how much data you require to have a complete history 
of your plant before you. This form of budgeting produc- 
tion should be kept elastic so as to lend application to 
all parts of your work, and if the proper person will 
handle your budgeting problems, you will be assured of 
very interesting information concerning your plant 
operations. In instances where you may have thought 
you were operating above par, you may be surprised to 
find that you are ’way below par, etc. 


Hourly Costs 


“Are Hourly Costs based on an actual experience or a 
Budgeted Activity” 

Last year at the Convention in New York City, Mr. 
Raeber outlined the Economic Hour Costs, and for the 
first time Photo-Lithographers had the opportunity to 
study this new phase of accounting. During the year 
several plants installed the N.A.P.L. cost system, and 
it is our hope that before the end of this Convention all 
our members will request this installation into their 
plants. 

There is nothing new that can be added to the remarks 
of Mr. Raeber; however, if we will review the work that 
he laid before us in a slightly different course, we may 
be able to accomplish more than just “looking at a 
column of figures.” 

First, the Economic Hour costs as established are set 
up on the basis of budgeted activity, and this budgeted 
activity (as previously stated) is made up from actual 
time study of actual experiences. 

Budgeted Activity—or normal productive hours— 
plays the biggest part in arriving at a true economical 
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hour rate. We cannot afford to adjust our rates every 

day, week or month because of a change in activity, and 

therefore do not use actual activity for a given period jp 

determining Productive Activity. To show the effect of 

varying activity standards let us use for example a pro- 

duction unit with a budgeted monthly expense of 

$1,000.00 and capacity hours of 170 hours per month. 

Hr. Rate 

On 90% Normal Activity we have 153 Normal 
Productive Hrs. + $1000 = 

On 80% Normal Activity we have 136 Normal 
Productive Hrs. + $1000 = 

On 70% Normal Activity we have 119 Normal 

Productive Hrs. + $1000 = 8.40 

We would not attempt to increase rates in September 
because we were operating below our normal activity in 
August, nor should we reduce our rates in November 
because of an influx of activity in September and 
October. The slow periods averaged against the active 
periods give us our basis for normal activity, and there- 
fore in establishing our economic hour rates we should 
give due consideration to this important factor. 

If we all were to budget our plant operations and set 
up a true standard of normal activity, I believe we would 
arrive at a percentage of activity that would be within 
5% of each other, and on such a basis no one plant would 
be taking undue advantage over any of the other plants. 
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Economical Hourly Rates 






Economic hour rates therefore are set up on a budg- 
eted activity arrived at through your own experiences 
plus the consideration of balancing all plant operations; 
thus, you will not be losing profits from activity. We will 
not have sufficient time to go into all the details of the 
hour rates. Howéver, we can consider the value in 
making comparisons of actual hour costs against the 
economic hour costs. In the plants that are employing 
the Cost system, they arrange their general accounting 
to coincide with the Cost system and distribute ac- 
cordingly. At the end of the accounting period all the 
costs are summarized by departments on the standard 
schedule forms and the actual hours are divided into the 
actual costs to determine an actual hour rate. The 
result is then compared with the budget for the depart- 
ment and the results noted. 

We will immediately learn that “‘Fixed Costs” are not 
readily controllable for they do not vary with activity 
and cannot be reduced when there is no activity—by 
the same token, the increase of activity does not effect 
an increase in this bracket of expenses. 

Variable Expenses are directly affected by activity and 
can be controlled. We will learn very quickly that it is 
through watching these expenses and keeping them 
within the budget that we can save and earn many ad- 
ditional dollars during the year. 

The advantages of a cost system can only be brought 
to light through the honest endeavor in working the 
system. It is no longer a costly experiment, as that has 
been proved, and there is no reason for anyone to be 
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Lithographers Active at Direct Mail Show 
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Colorful Exhibits Stand Out at National 





































: 2 Gathering; Selected Specimens Utilize 
Rate Lithographic Process to a Large Degree 
53 
ANY lithographers exhibited their material in the field are confined to advertisements which go through the 

35 Direct Mail Advertising Association Convention mail in the form of a letter. 

held in Cincinnati, September 28th to October 2nd. The “Tn reality, you men are interested in the entire process 
40 pieces exhibited gave evidence of the part lithography is of advertising,” he declared. “Your responsibility goes all 
ber playing in increasing sales for manufacturers and dis- the way from anything that may be done at the point of 
12 Btributors throughout the country. The photographs sale to the letter that may go out through the mail.” 
ber BF chown here do not convey the many colors used in produc- Asserting that his company uses what is known as 
nd ing the sales appeal found in many of the pieces displayed. “direct advertising” to back up and recreate the message 
ive The fifty direct mail leaders were exhibited in brochure 
re- BF form so that advertising and production men could take Mei ie 
ld BF the pieces from their shelves and actually gather ideas for 

their own campaign. Desks placed in front of this ex- 
et F hibit were utilized constantly by producers interested in 
Id merchandising their wares. Many of the fifty direct mail 
- leaders utilized lithography in preparing their pieces. The 
id exhibit will travel throughout the country and anyone 











can gather many new points of view from a study of the 
fifty direct mail leaders. 

The National Association of Photo-Lithographers’ dis- 
play attracted many newcomers to the industry. A num- 
ber of firms joined the association as a result of contacts 
made. 

The Direct Mail Show moves to New York for a show- 
ing October 26th, 27th, 28th and z9th. The New York 
Photo-Lithographers Association is cooperating to in- 
crease the use of the lithographic process in the produc- 
tion of advertising pieces. 

Frank W. Lovejoy, sales executive of the Socony- 
Vacuum Oil Company, New York City, principal speaker 
at the opening luncheon, delivered a brilliant plea for a 
wider understanding of the scope of direct advertising. 
He advocated new nomenclature on the part of this phase 
of advertising, asserting that the term “direct mail” 
gives the public the impression that advertisers in this 


(Below) How the Miami Valley Lithographers 
Association promoted lithography at the show. 
(Right) Foto-Lith, Inc., tells a story that covers the 
whole sales gamut 


OCTOBER, 1936 


























PHOTO- LITHOGRAPHY 


OST OF PRODUCTION 
OPERATING TANDARDS 
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The Photo-Lithographer had an impressive dis- 
play at the show, too. Widespread interest was 
evinced in the Association's work 


of its extensive newspaper and magazine advertising, 
Lovejoy stated that advertising can only be successful if 
it is supported by recreation at the point of sale. Advertis- 
ing must to a greater extent be geared to service instead 
of product value, he said. 

Frank R. Coutant, of Pedlar Ryan, Inc., New York 
City, addressing the afternoon session of the conference, 
told the delegates that advertising cannot attain its full 
objectives unless guess work is eliminated. He said that 
the “six honest serving men” of Kipling’s poem, “‘who, 
why, what, which, when and where,” are still the most 
important questions confronting the advertiser, and that 
the practical advertisers solve them through definite and 
efficient research instead of through assumptions and 
guesses. 

Mayor Russell Wilson, of Cincinnati, welcomed the 
delegates to Cincinnati, being introduced by John W. 
Warrington, President of the local Advertisers’ Club. 
J. S. Roberts, of Atlanta, Ga., President of the Direct 
Mail Advertising Association, presided at the opening 
session. 

The Thursday morning session was named “Letter 
Trails to Sales,”’ and was the session known in former con- 
ventions as the Better Letter Sessions. Frank C. Hamil- 
ton, President of the St. Louis Advertising Club, St. 
Louis, Mo., presided. 
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Speaking on “Showmanship in Letters,” Harold W. 
Donahue, sales manager of Lawson & Jones, Limited. 
London, Ont., Canada, and President of the Advertising 
Affiliation, declared against being bound by rules ang 
regulations i in letter writing. Keeping letters friendly jp 
tone, and making them distinctive by using showman. 
ship were described as fundamentals to remember jp 
writing letters. 

Earle A. Buckley, President of the Earle A. Buckley 
organization, Philadelphia, described “The Nosales 
Theory of Letter Writing,” as follows: 

“This theory is, know nothing about your subject or 
your prospects, make your letter uninteresting, dis. 
courage desire and tear down confidence.” 

Elmer Wheeler, of Tested Selling Sentences, New 
York, N. Y., told the convention that tested selling sen. 
tences are sentences which actually make people buy 
things, and that the place to look for them naturally 
would be any kind of a retail establishment, for that js 
where most things are bought. This does not always 
work, because many retail establishments will spend 
small fortunes on advertising and then let small paid 
help sell the goods, he asserted, stating that the pitch 
man selling ties from a table on the street uses more 
tested sentences than the large stores. He said: 

“You must have a tested way of getting in, whether 
using letters, newspapers or national advertising.” 

Departmentals on sales magazines, industrial, direct 
selling, and retail selling were conducted at the after- 
noon session. 


Another lithographic exhibit, sponsored by The 
Mailway Adv. Co. Note the important display 
elements covered on the panel. 
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Eastern States Show 
Features Lithography 








Actual Plant in Operation 
Draws Widespread Attention 
of Hundreds of Thousands at 
the Exposition 


OR the first time in the history of the Eastern States 
Exposition, New England’s Blue Ribbon show, an 
actual printing plant is shown in operation. Commercial 
jobs are turned out on schedule under the eyes of thou- 
sands of people. 

Competing with hundreds of other exhibitors for public 
attention, the Brooks Bank Note exhibit “clicked” im- 
mediately, judging from the interest evinced. As a matter 
of fact, many prominent business men, stirred by the 
interesting vision of blank paper turned into trim letter- 
heads, placed orders on the spot. 

Just imagine a modern plant equipped with the last 
word in machinery with its walls down, and you have a 
slight idea of the “Brooks Open House.” With the co- 
operation of the Rutherford Machinery Company and 
the Fuchs & Lang Mfg. Co., divisions of the General 
Printing Ink Corporation, a continuous chain of produc- 
tion was obtained. With signs to indicate the procedure 
of production, the public watched an artist plan the 
letterhead, a mechanical artist then took over—the 
Rutherford Photo-Lettering Machine, which produced 
a complete black and white reproduction of the artist’s 
idea. The next step was to convert this to a film negative 
ona Rutherford Process Camera. While all this was going 
on press plates were being coated with a light sensitive 
solution in the Rutherford Plate Whirler. When both 
the negative and plate were dry they were placed in the 
Rutherford Vacuum Printing Frame and a short ex- 
posure made under an arc light. The zinc press plate was 
then inked and developed in water and placed on the 
Rutherford High Speed Offset Job Press. This press 
running at high speed produced in one form as many as 
five line and halftone subjects. Then to the Seybold 
cutter and delivered to the customer. 
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The Fuchs & Lang Mfg. Co., who supplied exclusively 
the inks and supplies used in the operation of the 
Rutherford High Speed Offset Job Press, also had on 
display fine specimens of lithography and printing con- 
tributed by some of the leading houses in the business. 
Full press sheets of varied color lithography, cartons, 
publication covers, tin cans, collapsible tubes and other 
items contributed to make an edifying aswell as colorful 
display. 

Mention should be made here of the Agfa photographic 
display which adjoined the Fuchs & Lang booth. Photo- 
graphic supplies used in the operation were displayed. 

Talk about killing two birds with one stone! From a 
promotion, advertising and sales viewpoint, this set-up 
was a “natural.” To Joshua L. Brooks, President and 
founder of the Eastern States Exposition, give credit for 
one of the greatest undertakings in the country. To J. 
Loring Brooks, his son, orchids for the Brooks Bank Note 
Exhibit. Take a bow gentlemen. 
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Reproduced here is the front cover of the ‘Oil Power’ issue 
devoted to the romance of lithography. More than 40,000 
business executives receive the magazine. 


ITH its usual admirable thoroughness, small, 
potent Oi, Power, Socony-Vacuum “Magazine of 
Industrial Romances,” this month tells the story of the 
lithographic industry, in a graphically illustrated and 
clearly written article entitled, ‘From Stones to Rubber 
Blankets”; in addition, the booklet was, for the first 
time, lithographically produced, with gratifying results. 
Oit Power is distributed monthly to some 40,000 
American industrialists and manufacturers in the interest 
of creating good will. The selection of subjects to be dis- 
cussed is based on the idea that those in any given indus- 
try are interested in the methods and technique of other 
industries; that this policy has been well-chosen is evi- 
denced by the fact that, although circulation is primarily 
to the executive heads of many industries in all parts of 
the United States, requests from the management of 
these industries have led to the addition of employees’ 
names all along the line, to receive the monthly issues. O1L 
Power has even found it difficult to hold their 40,000 
circulation in the field for which it is intended. No at- 
tempt is made to advertise in any of the articles which 
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Industrial Magazine 
Tells the Story of 
Lithography 


Socony-Vacuum Produces Its 

Well Known House Organ by 

Lithography, Dramatizing 
Process at Same Time 


appear in this booklet, that being left to Socony-Vacuum 
pages which are frank in their mission. 

The article on Lithography in the September issue is 
one of the most interesting which has appeared to date, 
being complete and accurate in data and general informa. 
tion, and well illustrated with photographs from three of 
the industry’s leading concerns—The Forbes Litho- 
graphic Manufacturing Company of Boston, the Stecher- 
Traung Lithographic Corp. of Rochester and San Fran- 
cisco, and the National Process Company of New York 
City. The National Process Company is also responsible 
for the lithographic production of this month’s issue. In 
addition, The Lithographers National Association worked 
closely with the Editors of O11 Power in the writing of 
the article, and was the focal point for the material 
which was gathered. 








Static Electricity and Paper 
Subject Before Litho Club 
The Litho Club of New York has announced as the 


‘ guest speaker for its October 28th meeting, W. C. Glass 


of the U. P. M. Kidder Press Company, who will discuss 
static electricity as it affects paper. 

Mr. Glass, in addition to being associated with this 
company, is also a licensed professional engineer, and 2 
member of the American Society of Mechanical Eng- 
neers. He is also the founder of the Printing Industry 
Divisions of the American Society of Mechanical Engi 
neers and one of the original organizers of the Graphic 
Arts Research Bureau. His talk will be based on a paper 
prepared for discussion before the American Society of 
Mechanical Engineers as well as in various trade 
publications. 

All who are interested in this important phase of 
lithographic production have been invited to attend the 
session. Further information may be secured from 
Alfred F. Rossotti, Rossotti Lithographic Company, Inc., 
121 Varick St., New York. His telephone number 3% 
WAlker 5-0228. 
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Materials and Equipment 


for Better Work in Your Plant 


NEW and improved type of 

stripping film that may be devel- 
oped by transmitted light. It can be 
dried before stripping when a quick 
photographic print is desired as 
proof. Negatives made with Koda- 
lith Transparent Stripping Film may 
also be tried in lining-up and assem- 
bling operations before they are 
stripped. A truly flat-lying film. 
Simple and efficient, of course: Out 
of the box, onto a stay-flat holder, 
into the camera for the exposure. 
None of the fuss, bother, and uncer- 
tainty of the wet-plate process. 


EASTMAN | <0) BY. CO., Graphic Arts Dept., Rochester, N. Y. 





Common-Sense Comments 
on Selling 


By WILLIAM WOLFSON 


Ardlee Service, Inc. 


How’s Your Follow-Up? 
INCOLN STEFFENS, in his autobiography, nar- 


rates how he became a successful reporter. After 
years spent attending universities abroad, he came to 
New York and by means of a strong letter of introduction 
was reluctantly put on by the city editor of The Evening 
Post, at space rates. 

He was kept cooling his heels for days; and only be- 
cause no others were available was he given an assign- 
ment one afternoon. This he covered adequately and 
received a second assignment to interview the Superin- 
tendent of Schools. It resulted in the paper publishing the 
item, with deletions; and he was asked to rewrite the 
omitted portions as a separate story for the Sunday 
paper. 

The following day he was completely ignored by the 
city editor, and as the hours dragged on, he requested 
permission to go out on his own. He again saw the 
Superintendent of Schools, wrote another story and 
turned it in. His reward was another assignment to see a 
Rapid Transit Commissioner. He, then, of his own initi- 
ative went back for a second story; got it; approached 
the Mayor for a statement. He writes: “Somebody had 
something in print that was critical in a small way of 
some department, and his office (the Mayor’s) being open 
to the public, I walked in and talked to him about it.” 

So successful became Steffens in this self-instigated 
follow-up method that he was soon earning more weekly 
than the star reporters. Mind you, he received no com- 
pensation on a salary basis but was paid according to the 
space occupied by his items and stories published in the 
paper. In that way he was practically upon what we 
deem ‘‘a commission basis.” 

Many salesmen of photo-offset neglect following up of 
prospects and of customers. Now and then a purchasing 
agent airs his views on salesmen in print. Always men- 
tion is made of the salesman who calls once or twice and 
is never seen again. 

Often salesmen do not bother with return calls on cus- 
tomers, especially if they feel the account is a small one 
and there is nothing stirring. They wait until they receive 
an invitation to call. They may have tried at times to 
follow up such customers, and were told there was 
nothing at the time. But consider Lincoln Steffens, the 
cub, the inexperienced, the lowly amongst the staff. 
What I purposely left out in the recitation is this: He had 
definite ideas and plans in mind whenever he went back 
for further interviews. He did not say, ““Any news for me 
today?’’ He came prepared to ask leading questions. 

Supply your own moral. 
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The Magic of Records 


This you have been told by many, and it is somethin 
you know, yourself: the hours of actual selling are very few 
Why not realize what is truly what? 

Buy a cheap hourly appointment book or use a smal 
pocket notebook. Keep an accurate record of the tim 
you spend for several weeks. Then analyze and see hoy 
many minutes during such period you were closeted with 
prospectives endeavoring to sell. 

If you add details to your record—the business booked. 
orders lost and why, whether the interview was the firs 
or a follow-up, type of firm and individual seen, cold 
turkey or recommendation call, etc. You will have other 
angles to ponder over. A close study gives you positive 
answers to such questions as: Do I spend too much time 
in moving from place to place? Do I function best among 
certain fields? Etc. 

Perhaps you will be better off by not hopping about s 
much. Maybe it will pay you to specialize, to come to 
know definite lines of businesses intimately in which you 
prove more apt. 

Some successful salesmen I know keep a diary in their 
portfolios. (Strictly business, not the Mary Astor kind.) 
They write a detailed report of daily activities—and this 
not by night but at odd moments during the day. Even- 
ings, they fill out index cards from the information con- 
tained in the diary, which are filed and referred to 
constantly. 

One salesmen of my acquaintance carries with hima 
little loose-leaf book of the names of customers and 
prospects, arranged by streets and numbers. No matter 
where he finds himself, he is able to make a number of 
calls in the same vicinity. 

Salesmen, of all people, must be “up and doing.” This 
is an expression you have frequently heard. Do you know 
that Ben Franklin used it in a paragraph he wrote? | 
annex his words because the thoughts expressed have a 
decided bearing on the points here stressed: 

“If time be of all things the most precious, wasting 
time must be the greatest pordigality, since lost time 
is never found again; and what we call time enough 
always proves little enough. Let us then be up and 
doing, and doing to the purpose; so by diligence 
shall we do more with less perplexity.” 

Let records help you conserve time and to utilize the 
sixty minutes of each working hour to the best advan- 
tage. Don’t dream of starting sometime. Don’t plan 
elaborate systems. Start now with some simple records, 
maintain the practice—and benefit. Later on, you can 
devise better record forms. 


Never Take Anything for Granted 


In our field of photo-offset lithography complexity 
reigns. Indifference to what seems trivial at the moment 
often causes confusion and losses later. This occurs both 
in the plant or in selling. 

To my mind the good photo-offset salesman is he who 
never assumes but always knows. He realizes that the 
danger lurks in most hidden recesses. He does not assume 


(Continued on page 32) 
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Rapid Plate-Coating 


































QUICK... 


strong and sturdy 


The quality of your press-plate actually begins with the whirler or 
plate-coating machine. 

The evenness and dependability of your coating depend just as 
much on the whirler as on your care in compounding your formula. 
Consistency . . . perfect control of speeds . . . drying facilities—all 
must be dependable and certain. 

The Wesel Whirler has direct-connected, geared-head motor drive; 
no friction drive. Variable speed regulator is electrically controlled. 
Ball-bearing construction, using a minimum of current. 

Automatic air-circulating device that does not attract dust from out- 

side—Rustless alloy steel drum (not tin). Aluminum alloy revolving 
| table— 
| 
| 














Convenient drain pipe connections for ease in installation. Washing 
spray and also perforated pipe for cleaning housing. All pipes of 
solid copper. 

Genuine Chromalox drying system, assuring rapid and consistent 
preparation at minimum cost; pilot light signal. 

Adjustable legs for uneven floors to assure a level position. All con- 
trols available from one position. Lid can be raised or lowered in- 
stantly and without effort. 

Can be seen in our Chicago and New York Display Rooms. 


WESEL MANUFACTURING COMPANY 


























Factory: SCRANTON, PENNSYLVANIA 
NEW YORK: 468 4th Ave. - CHICAGO: 201 N. Wells Bldg - SAN FRANCISCO: 431 Clay St. 













































PHOTO-COMPOSING 


@Write us for information on the 
new Photo-Composing Machines. 
The entire machine is built into one 
integral unit: All electrical equip- 
ment, lighting system, and mech- 
anism combined within a single 
machine, thus simplifying oper- 
ation, control, and maintenance. 


e@Can be installed in a fraction of 
the time required by former 
machines. 


@The outstanding feature is sim- 
plicity of operation. Control of 
this machine is easily learned and 
mastered. Made in four standard 
sizes. 





@We manufacture a complete line 
of offset plate-making equipment 
in all standard sizes, both large 
and small. Write for details on 
cameras, vacuum printing equip- 
ment, plate-coating machines, op- 
tical and lighting equipment. 
























Common-Sense Comments 
on Selling 
(Continued from page 30) 


that a paper stock is about so much, a price accepted by 
the custamer, and puts through the order, afterwards 
horrified to find the cost too much for the customer to 
stand. He does not pass up details specified by the cus- 
tomer which he feels will hurt the appearance of the job 
but battles for what is right. 

But the ideal salesman is he who not only is ever on the 
alert, who never slights anything which might cause 
trouble later, but who also can use his wits to get out a 
hole he stumbles into through no fault of his own. There 
are salesmen who might have been great adventurers 
centuries ago had they lived then. They deliberately take 
chances, are caught in traps of their own making, and 
delight to break out without hurt and with honor. I have 
met them in other fields. Brilliant stars, but they could 
never secure orders without strings attached, difficulties 
involved. But these will never be tolerated long by any 
photo-offset house. As for the duffers who are not fore- 
sighted, who cannot cope with difficult situations, I have 
nothing to say. 


Your Sales Portfolio 


What’s in the bag? Potential possibilities for business 
or just the conventional samples supplied by the house or 
copies of the jobs you landed. 

Naturally, you can only draw out of the bag what you 
put in. So what besides samples, order pads, your firm’s 
advertising literature and price books (if you do some 
estimating) have you? 

Look! I cannot elaborate nor list the many things you 
can do to make your sales portfolio the more valuable to 
you. But here is one suggestion. Most concerns can use a 
variety of small office forms—receipts, petty cash, tele- 
phone calls, stamp records, etc. Some evening, after you 
have gathered together a number of these forms, why not 
paste them up on an 8%” x 11” or an 11” x 17” sheet, 
work out the prices for production, including strip-ins of 
customer’s names, and not forgetting cutting and pad- 
ding charges, and slip it in your portfolio? If everything 
else fails to interest a prospect, flash it, mention the 
reasonable price—and maybe you'll start something. 

That’s a simple thing to do. There are many other 
things you, yourself, can prepare and have ready to 
show. Are you interested in more volume, more commis- 
sions? It’s in the bag, boy, it’s in the bag. Only—put it 
there! 








DO YOU HANDLE 
UNITED STATES GOVERNMENT WORK? 


If you lithograph work for the government, we suggest 
you obtain Bulletin No. 504 from the United States De- 
partment of Labor, “Regulations Prescribed By The 
Secretary of Labor For Government Contract Work”’. 
Walsh-Healy Bill S 3055. 
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Fundamentals of 
Advertising 


(Continued from page 21) 


unknown or doubtful word you see. Use it in practic 
sentences and in actual speech, and you make it you 
own. 

To imbue you with the spirit of felicitous expression, ty 
provide ample manna for creative imagination, | giy 
you a delightful daily exercise. Buy a volume containing 
a choice selection of poetry. Memorize a stanza or tw 
every day. Recite these mentally or orally, and often, fo; 
the sheer pleasure of it. Picture in mind what the verse 
convey to you. Give yourself up to the thoughts that will 
follow. 

As promised in the September issue of THE Puoro. 
LITHOGRAPHER, I suggest a number of exercises that will 
give you greater freedom and a wider range in expression, 

Select a sentence from any advertisement, or write 
one yourself. As rapidly as you can, write the same 
thought in as many different ways as you can. A vari 
tion of this is to take some common word, and rapidly 
name as many others as possible with the same or nearly 
the same meaning. Check up with a book of synonyms— 
which is another reference volume you should possess. 

A slogan is a pithy, epigrammatic sentence; a concise 
or pointed expression; a thought tersely expressed. The 
word comes to us from the Gaelic and means “the war 
cry or gathering word of a Scottish Highland clan.” The 
definition was broadened to include “any rallying cry or 
battle cry.” 


Some slogans, used in advertising copy, are: 


“I’d walk a mile for a Camel’’—cigarette. 
“It Floats” —soap. 
“Going, going, gone” —hair tonic. 


“Made in Baltimore, raised everywhere’—umbrellas. 
From any advertisement, select the most important idea. 
Compose a slogan around this idea. 

As mentioned in a previous article, advertising space in 
publications is costly. Display heads, sub-heads, rules, 
ornaments, illustrations when incorporated, leave but 
little room for the message at times. This also applies in 
the direct-mail pieces produced by your house for your 
customers. 

An able writer of advertising copy is one who can ex- 
press much in the least number of words when necessary. 
To develop this characteristic style of writing, paint with 
nouns and animate with active verbs. For example, take 
this verbose sentence: ““The question arises, how are you 
going to get your share of profit from this great group of 
people, financially able right now to spend freely and buy 
your commodities?” Notice the readier comprehension, 
the greater effectiveness when boiled down to: “‘How to 
tap this market.” 

There are occasions when lengthy lines are required. 
Even so, elegance in composition is not characterized by 

(Continued on page 67) 
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You can over-expose these negatives on 

the press plate without thickening up the 

image. By giving adequate exposure you 

get a better press plate which will print 
sharp and clean. 


After you have determined the best print- 

ing down time in your plant, all Monsen 

Drop-out Film Halftones will take the same 

exposure. It is no longer necessary to 

examine each halftone and guess at the 
proper exposure. 





Monsen Drop-out Film negatives faithfully These halftones were not outlined with 
reproduce the copy and have such unusual opaque. Think of the saving this is to you! 
printing qualities that you will get all the Anything that has the value of white is 
benefits of a deep etch press plate except automatically dropped out. 

for the difference in wear. 
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MONSEN DROP-OUT HALFTONE 


This halftone is made with the highlights 

and background dropped out without out- 

lining with opaque. This type and halftone 
were made with one exposure. 








| [Here’s 
‘Performance 


Plus! 


See our exhibit at the 
M.A.S.A. and the D.M.A.A. 


conventions in Cincinnati. 














SHEET OFFSET LETTER PRESS WEB UNIT OFFSET 
SHEET SIZE 11x17 
12x18 LITTLE 10x 15 GIANT 17x22 
22 x 34 


17 x 22 
22 x 26 and up 
American made by 


WEBENDORFER-WILLS CO., INC. 


MOUNT VERNON, NEW YORK, JU. S. A. 


Builders of Printing Machinery for Over Thirty Years 





F.H.A. Plan Available 
for Plant Improvement 


Rational Housing Act Enables 

LithographerstoSecureMeans 

for Modernization and Ex- 
pansion 


i your plant in need of repairs, alterations, enlarge- 
ment or new equipment? Title I of the National 
Housing Act makes it possible for business enterprises 
to finance such improvements on favorable terms. More 
than 100,000 loans amounting to over $100,000,000 
have been made to modernize business properties under 
the Modernization Credit Plan. 

If improvements similar to those outlined below would 
be advantageous to your business, it may pay you to 
consider having the work done now. Under the existing 
provisions of the Act the period for making loans expires 
April 1 of next year. 

Title I modernization loans for repairs, alterations 
or additions to commercial property can be had in 
amounts up to $50,000. These loans can cover such things 
as structural changes and repairs, painting, installation 
of plumbing, wiring and heating systems, the erection of 
appurtenant structures, and other work of this char- 
acter. The Act does not permit loans for the erection of 
a new building on unimproved property. 

Modernization credit for the purchase of equipment is 
limited to amounts over $2,000 and not exceeding $50,- 
ooo. Among the items of equipment that may be acquired 
with the proceeds of a modernization loan are camera 
equipment (nonportable), vacuum frames, arc lamps, 
transfer presses, photo-composing machines, letter- 
press and offset presses, automatic feeders, proving ma- 
chines, stitchers (stationary), automatic folding ma- 
chines, power cutters, typesetting machines, etc. Also 
eligible are type case stands, cases and case racks, chases 
and chase racks, galleys and galley cabinets, furniture 
molds, imposing tables, magazines and matrices for type 
setting machines, and type. Rulings on items not listed 
will be furnished upon request. 


Loans Over $2000 


Loans in excess of $2,000, either for structural work 
or equipment, can be made only in connection with 
business and certain specified types of institutional and 
other properties. Loans to improve: single-family resi- 
dences are limited to a maximum of $2,000 and to the 
kind of improvements described in the third paragraph 
above. 

Modernization loans are made by banks, building and 
loan associations, finance companies and other financial 
institutions approved by the Federal Housing Adminis- 
tration. The decision as to whether a loan may be made 
rests with the lending organization. Over 6,300 financial 
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institutions in all sections of the country have mag 
these loans. They are repaid in monthly installment, 
and may run for periods as long as five years. 

Applications are made direct to an approved financij 
institution or through the dealer or manufacturer from 
whom you buy equipment. If you do not know of ay 
approved lending institution in your vicinity, we will 
furnish the name of one or several as near to you q 
possible. Any other questions you may have regarding 
modernization credit will receive your immediate 
attention. 





Among Those Present 


(Continued from page 16) 


Frank R. Close, E. R. Close, J. Inch, E. B. Thompson, Duneap 
Lithograph Co. Ltd., Hamilton, Ontario. 

John E. Sowers and guest, Sowers Printing Co., Lebanon, Pa. 

George B. Loder, A. J. Fay, L. Littman, National Process Co. Inc,, 
75 Varick Street, New York City. 

J. R. Pigott, Jr., Tom Reid, Acme Photo-Offset Corp., 216 E. gsth 
Street, New York City. 

Mr. and Mrs. B. S. Rosenstadt, Mr. and Mrs. L. B. Rosenstadt and 
three guests, Ardlee Service, Inc., 28 W. 23rd Street, New York City. 

F. Soennecken, Ed Pohl, Agfa Ansco Corporation, 245 W. ssth 
Street, New York City. 

T. C. Bielitz, A. W. Eckhardt, American Colortype Co., Clifton, 
N. J. 

Mr. and Mrs. Harvey Glover, Sweeney Lithograph Co., Belleville, 


ie 

Jack C. Stein, Stein Printing Co., 161 Luckie St., N. W., Atlanta, Ga. 

Franklin D. Jones, Peacock Laboratories, 54th Street and Pachel 
Avenue, Philadelphia, Pa. 

John J. Tancill, E. H. Walker, Webb & Bocorselski, Printcraft Build- 
ing, Washington, D. C. 

Mr. and Mrs. Edward Doe, Printing, 41 Park Row, New York City. 

Arthur J. Mahnken and guest, F. C. Wikoff, Sinclair & Valentine, 
11 St. Clair Place, New York City. 

L. P. Lebeau, St. Lawrence Litho Co., 7501 St. Lawrence Street, 
Montreal, Canada. 

Vic Dwyer, Tanki Mail Advt. Service, Pittsburgh, Pa. 

Myron T. Monsen, Thormod Monsen & Son Inc., Chicago, IIl. 

Norman J. Stone, William Kielson, J. A. Want Organization, 122 
Fifth Avenue, New York City. 

Mr. and Mrs. Walter E. Soderstrom, 1776 Broadway, New York City. 

H. A. Porter, H. W. Blomquist, J. W. Valiant, Harris, Seybold, 
Potter Co., 330 W. 42nd Street, New York City. 

Mr. B. H. Rogers, H. A. Rogers Co., 911 Marquette Avenue, 
Minneapolis, Minn. 

Wm. C. Huebner, Harvey D. Best, Lanston Monotype Machine 
Co., 24th and Locust Streets, Philadelphia, Pa. 

Mr. and Mrs. Paul A. Heideke, Mr. and Mrs. James B. Halley, 
Charles Rook, Fred Diegelmann, Ray Williams, Washington Plane 
graph Co., 1220 North Capitol Street, Washington, D. C. 

C. B. Guthrie, W. Guthrie, Roy Dant, Paul Dant, Emil Lithauser, 
Guthrie Lithograph Co., 1150 First Street, N. W., Washington, D. C. 

Summerfield Eney, Champion Coated Paper Co., 230 Park Avenue, 
New York City. 

K.H. Floan, K. W. Martin, Harold M. Pitman Co., New York City. 

Jerry Walsh, Washington, D. C. 

Captain L. B. Montfort, 218 Munsey Building, Washington, D. C. 

D. Proko, Henry Liegne, Lithographic Plate Graining Co., Brooklyn, 
= 4 

Edwin H. Tiemeyer, The Mail-Way Advertising Co., 226 E. 6th 
Street, Cincinnati, Ohio. 

J. B. Zimmerman, Mr. and Mrs. H. E. Brinkman, Marion Kingery, 
Foto-Lith. Inc., 222 West 4th Street, Cincinnati, Ohio. 

Mr. and Mrs. Grant, Walter Bell, R. Bell, Kirby Lithograph Co., 
1320 F Street, N. W., Washington, D. C. 
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FOR INCREASED SALES 


»f{CUT-OUTS ARE OFTEN MORE EFFECTIVE 
THAN AN EXTRA COLOR & COSTS LESS 


| Note the “Difference in 


ATTENTION 
GETTING VALUE 


The CUT-OUT idea 
attracts more favorable 
attention than the 
Sguare Piece 





OUR SERVICE CONSISTS OF 


DIES, DIE CUTTING 
MOUNTING 
& FINISHING 
TO THE TRADE 








GOTO: 


Advertisers ‘Prefer ™ 


-IWINDOW DISPLAYS—COUNTER CARDS AND DIRECT 
| MAIL PIECES THAT ARE DIE CUT 


SERVICE DIE CUTTING CO. 
WAlker 5-3853 155 Sixth Avenue, N. Y. 
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N an economic system where 
private property and the profit 
incentive are established as the 


the danger that rampant indi- 
vidualism may overwhelm the 
industry with unprofitable ex- 
ploitation or, on the other hand, 
stagnate the industry with com- 
placent self-sufficiency. One ex- 
treme is apt to cause a dissipation 
of the industry’s capital, while 
the other limits the industry’s 
market or threatens injury to the 
public, an offense cognizable under statutory safeguards. 
Between the Scylla of public injury and the Charybdis of 
private loss there is a middle course of commercial be- 
havior under the constant surveillance of trade associa- 
tions devoted to the advancement of the industries which 
they represent. 

Those engaged in industry are well aware of the poten- 
tially destructive tendencies of their own proper objec- 
tives. Knowing that self-restraint and self-education 
must be practiced collectively in order to be effective, 
they organize a trade association to defend the industry 
against the prejudicial conduct of its own members and 
against the relentless pressure of other expanding indus- 
tries. The trade association is, therefore, the industry’s 
expression of the collective will to survive. Having in 
itself neither profit motive nor vested authority, its field 
of service does not overlap the functions of its individual 
members nor infringe upon the powers of government. 
Where common cause and joint action are needed to con- 
solidate the industry’s position and promote its general 
welfare, the trade association is a valuable and frequently 
an indispensable agency. 


Aims to Protect Industry 


Industry’s primary functions are production and dis- 
tribution, and it will be convenient for us to notice first 
the association activities pertaining to distribution. 
Naturally the foremost objective is to protect the indus- 
try’s markets. Many trade associations make a systema- 
atic study of public relations and even conduct promo- 
tional campaigns. Occupancy of the field is constantly 
menaced by substitute products hovering close to the 
border-line of consumers’ preference. Eager commercial 
rivals lurk in the four corners of the globe. Expert 
investigation is needed to discover whether such com- 
petitors enjoy unfair advantages equivalent to a subsidy 
at the expense of the public. The alert watchfulness of the 
trade association is more effective than the intermittent 
efforts of individual members. 

Often spurious imitations find their way into the 
markets. The dissatisfaction of the customer reacts 
against the industry. Where originality of design or genu- 
ineness of origin are the marks of quality, the trade 
association is the vigilant protector of the industry’s 
reputation. 

When general standards of quality become the subject 
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Why a Trade 
ive f f ial en- baad hed 
Menace thee sawyer §6£eSSOCciation ? 
A Prize-Winning Essay De- 
fining the Nature and Pur- 
poses of Such Organizations 
in Business 
By Charles R. Cosby 


Secretary, Label Manufacturers’ 
National Association 


of protective legislation 
the trade association collaborate; 
with the law-makers to assure 
the adoption of norms that ar 
consistent with natural condj. 
tions and manufacturing tech. 
nique. The compilation and qj. 
gest of legal requirements ang 
decisions is an informative sery. 
ice furnished to members of 
trade associations. 


Serves as Ear and 
Mouthpiece 


Wherever contacts with the 
agencies of government are necessary to insure fair treat. 
ment for the industry and its products, the legal staf 
of the trade association is in effect the general counsel to 
the industry. The legislatures are thronged with lobby. 
ists whose projects would lay taxes and other burdens on 
industry. The trade association is both the ear and the 
mouthpiece of organized industry. 

Adjoining the field of public relations and its legal 
aspects there exists a twilight zone of questionable 
methods used to stimulate the sale of goods. When does 
the over-zealous economic freedom violate the natural 
rights of others? What is the distinction between shrewd- 
ness, actionable fraud, and economic criminality? What 
is illegal discrimination? These questions emphasize the 
complexity of the processes of distribution. Our changing 
concepts of fairness in competition are developed from 
conditions peculiar to the industry. Trade practices are 
under the constant scrutiny of the trade association, the 
arbiter of competitive conduct and the sponsor of the 
industry’s code of ethics. A medley of controversial sub- 
jects falls to the lot of the trade association which handles 
disputes between members and arbitrations with cus- 
tomers. 


Other Important Functions 


Turning now to the economies and technique of pro- 
duction, it will be observed that the subject presents 
other interesting avenues of approach. It is not unusual 
to find the trade association maintaining apprentice 
schools to assure an adequate supply of trained artisans, 
or research laboratories to study and utilize the advances 
of science. Losses through ill-advised credit granting may 
be minimized by an interchange of credit information 
through the association. In the field of accounting and 
cost finding, it is of vital importance that no manufac 
turer shall long continue in error regarding his costs. 
Standardization of cost systems is very effective i 
correcting the industry’s fundamental misconceptions 
which have dangerous if not fatal complications. The big 
problem of production is, of course, the cost and the 
effectiveness of labor. Hours, wage rates and working 
conditions tend toward a certain degree of uniformity. 
The adoption and pursuit of a consistent labor policy § 
peculiarly within the province of the industry’s trade 


(Continued on page 56) 
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New Device Called 
Perfect Color Matcher 


Significant to lithographers and advertisers as a sci- 
entinc means for matching and standardizing colors, a 
new automatic color analyzing machine may soon replace 
visual methods of color analysis. Reds, blues, greys, and 
greens, brilliant or dull, are reduced to plain black and 
white by this instrument for it mechanically translates 
any shade into a prosaic looking graph curve. 

This new tool of science is called the recording photo- 
electric spectrophotometer. It was invented by Professor 
Arthur C. Hardy of the Massachusetts Institute of Tech- 
nology. “Recording photoelectric spectrophotometer’’ is 
quite a mouthful, so laboratory men where the machine is 
in commercial service refer to it more intimately as the 
“Specter.” In appearance, it resembles a large ‘‘U” 
shaped telescope. Its operation depends chiefly on the 
ability of the photoelectric cell to turn light waves into 
electrical energy, although it utilizes several less familiar 
principles of optics. In three minutes after a sample of 
any colored material is placed in it, the apparatus turns 
out a chart showing precisely how much of each wave 
length of light is reflected by the sample. Each color 
shade, and there are millions of them, is thus represented 
by its own peculiar graph curve. 

According to its users, the ‘Specter’ promises to revo- 
lutionize color studies and have a far reaching effect in 
industries where color specification or measurement is re- 
quired. Many designers, packagers, and advertisers, as 
well as manufacturers of inks, dyes, paints, paper and 
textiles are expected to adopt this new method of color 
analysis. The first commercial “Specter,” which cost 
$5000, is in daily service at the Research Laboratories of 
the International Printing Ink Corporation, where it is 
used for matching and standardizing ink. 


Ordinary color names like “‘white,” “red,’’ “blue,” and 
“brown” are too inexact for scientific color classification. 
For example, Herr Hitler’s shirt and Joe Louis’ skin are 
both called “brown.” Yet the Fuehrer’s shirt is a “‘tan- 
nish brown’? while the famous Brown Bomber’s com- 
plexion inclines towards the “blackish brown” shades. 
[he “Specter”? does away with the need for such inexact 
terms as “‘blackish brown” or “whitish blue.” It distin- 
guishes between the tiniest color variations and represents 
them, not by names, but by curves on graph paper. Like 
the familiar moonbeams, every little lightbeam (of color) 
has a meaning all its own, and the “Specter” plots it 
accordingly. 



























Now colors can easily and accurately be matched by 
comparing the “‘Specter’”’ curve characteristics. Repre- 
sentatives of a national advertiser recently met with 
chemists from an ink company to decide what shade of 
blue should be used on the advertiser’s packages. Not a 
color sample was in sight. The men studied graphs from 
the spectrophotometer. After an examination of the vari- 
ous Curves, one was picked as representing the shade most 
suitable for the package. They had selected it without 
even looking at actual colors. 
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This shows the ‘Specter’’ in action charting a curve on the 
graph roll shown near the center of the picture. 








Important Tax Ruling 


The Graphic Arts Association of Washington, D. C., 
calls attention to an important decision in connection 
with the handling of excess trade-in allowances on ma- 
chinery or equipment for income tax purposes that was 
recently handed down by the Board of Tax Appeals in 
the case of In Re Hartman, 20 B. T. A. 302. 

In this case a printer traded in an old press on a new 
press and received a trade-in allowance in excess of the 
depreciated cost of the old press. Instead of holding that 
this excess allowance was a taxable gain, the board held 
that where property is exchanged for property of a like 
kind for use in the same trade or business, no property 
whatsoever other than the new press and equipment was 
received and that no taxable gain resulted from the trans- 
action. The board further held that such excess allowance 
instead of being a proht, reduces the amount of invest- 
ment and establishes a basis of new depreciation. 

Under this ruling the basis of new depreciation would 
be established in accordance with the following example: 


IIE OE AT PE TEER PERT! Oe PO ee $10,000 
iiss ccc ccarnkececdeasaunseniend aes 8,000 
SOLE ELE ELE BESS LOMPOC OES EF Lo 2,000 
ET OPT e PTT ere eT eee 5,000 
Excess of trade-in allowance over depreciated cost........... 3,000 
Pee Ge DURES OE II a sob ois 655 cisiss so as oie ose: s sears 10,000 
Subtract excess trade-in allowance over depreciated cost ..... 3,000 
Basis for depreciation on new press.................00000005 7,000 


In the above illustration, if the trade-in allowance had 
been less than the depreciated cost as at the date of the 
exchange, the excess of depreciated cost over the trade- 
in allowance for the press should be added to the pur- 
chase price of the new press in order to arrive at thenew 
basis of depreciation. 
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HE present trend in the demand for high gloss fin- 

ishes in lithographic productions makes a discussion 
of this subject a timely one. There are several gloss fin- 
ishes, each of which have their particular features. Some 
of these impart a very high finish, others produce a high 
gloss and supply a degree of toughness as well. Still other 
overprinting might be intended more to add moisture 
resistance to a given stock and not furnish so much gloss. 
There are almost as many overprints as there are de- 
mands for special finishes. The advent of the introduction 
of synthetics into this field has multiplied the possibilities 
of a variety of finishes unattainable until this time. 
Almost every new resin will find some application for 
overprinting of photo-lithographic forms. 


Spirit Label Varnish 


Spirit Label Varnish has for years been the leading 
medium for the addition of the extra gloss to lithographic 
productions. It has, and still is serving its purpose well 
and in spite of the inroads that other gloss finishes are 
making in this field, it is being used as much today or even 
more than in the past. Just as with other ingredients that 
are used in this field, there are good and poor Spirit Var- 
nishes on the market. Naturally, the cost of such var- 
nishes determines their quality. Many of these varnishes 
are such that they impart a good gloss with a finish that is 
free from tack with a light application. Where the cheaper 
Spirit Varnishes are used, either the gloss is poor or 
heavier application is needed. Oftentimes, the cheaper 
grades of Spirit Varnishes give finishes that retain more 
tack than is advisable for good work. Regardless of the 
slightly increased initial cost, it is always cheaper to use 
only the best Spirit Varnish. 


High Gloss Effects 


Gloss Pastes and Gloss-over Varnishes have been find- 
ing more and more application where high gloss effects are 
demanded. Unlike the Spirit Label Varnish, where a coat- 
ing machine is necessary, these Gloss Varnishes can be 
applied by means of the lithographic press. In order to 
produce a high gloss on a finished lithographed form, it is 
essential that the application of a Gloss Paste or a Gloss 
Varnish be such that little or no penetration be allowed 
into the stock. There are several means of accomplishing 
this result. The less the penetration of the Gloss Varnish 
into the stock, the higher the gloss finish. The stocks 
being glossed are also factors in the resultant finish. It can 
be assumed that the more porous the stock, the less the 
finish. Due to the desirability of obtaining the greatest 
lustre, several precautions must be considered. 

The gloss of a varnish is, in part, due to its resin con- 
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Lithographic Overprinting 
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tent. Resins generally are accompanied by the presence of 
tack. This tack must be reduced sufficiently to ayoij 
picking and in most good Gloss Pastes or Varnishes this; 
the case. While many Gloss-overs allow for piling of ; 
thousand sheets or more, it is not advisable to do this fo, 
best results. Smaller piles kept in racks that allow for m. 
casional winding during the drying operation can 
guaranteed to give consistently good results. This typeof 
finishing has a number of favorable points not found ip 
other glosses, particularly Spirit Varnish. 

Most of the better types of Gloss Paste are free from 
the cracking usually found in the old-fashioned resin and 
shellac finishes. They retain their whiteness of color to; 
much greater degree and they impart a certain amountof 
toughness. Their particular asset lies in that their applica 
tion can be made on the lithographic press and with 
proper care produce excellent gloss finishes. 

















New Coating Developments 






Very recent developments in the coating field have 
given to the lithographer new materials with which he can 
produce lithographic copy with an excellent gloss finish. 
So-called Gloss Lacquers have been largely adopted for 
this purpose, and while these lacquers do have properties 
that are not available in Spirit Varnish, they also present 
a series of new problems that are not encountered either 
in Spirit Varnishing or in lithographing with Gloss Paste 
or Gloss Varnish. The difficulties that arise from this 
lacquer finish are centered largely around the solvents 
that are used in making such solutions. Continued exper: 
mentation and further experience in the handling of thes 
lacquer finishes may overcome the present difficulties. 

Many other gloss finishes are finding their way into the 
market. The majority of them, however, are by meansd 
the coating machine; nevertheless, they all enhance the 
appearance of the finished lithographed sheet. Rubber 
solutions have been specially composed to produce i 
glossy surface that also serves as a medium by whic 
increased moisture-proofness is attained. The solvent 
used in such lacquers are of such a nature that they d 
not affect the sheets being coated. Consideration, how 
ever, in this type of finish must be given to its bonding 
qualities. 

Lithographed reproductions are appearing in mage 
zines and in other display mediums that are laminated 
with sheets of plastic resins of various natures. 
effects so treated produce a finish that is at present ur 
surpassed for lustre and brilliancy. No doubt, as furthe 
progress is made in the field of gloss overprinting 4 
gloss coating, still other means and materials will & 
employed that will excel the gloss finishes as we kno¥ 
them today. 
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Photo Courtesy Agfa Ansco 


Sold by 


MARQUARDT & CO., inc. 
is Men 


153-155 SPRING STREET NEW YORK 


Telephone: CAnal 6-4563 





Quality of Offset 


(Continued from page 20) 


but, after all, most of these methods are just a poultice 
and not a cure. 

One other condition, often met, is the over-packing 
of cylinders. This causes no end of trouble—gear 
marks—slurs—wearing of plates. And this condition is 
a common occurrence in some plants. 


Coated Paper Sticking to Blankets 
Many of these conditions can be attributed to the 
causes mentioned in my remarks regarding the care of 
the blanket. We run a great deal of Litho Coated in 
our own plant and I want to say that we have very 
little trouble in this respect. 


Wrinkling of Paper 

If more knowledge is applied in the handling of the 
paper, you will find out that your creasing and wrinkling 
will be reduced considerably. It is all a matter of properly 
conditioning the paper. That doesn’t mean just hanging 
it up any old way. It means whether you are hanging up 
a dry sheet to take in moisture or a moist sheet to dry 
out. In other words, you are seasoning your stock to 
the atmospheric condition of your press room, at the 
time the job is run. 

If a sheet was packed at the mill at a relative humidity 
of 50 degrees, you cannot expect it to run in your plant 








at a humidity of 90 degrees without running into son, 
trouble, either in wrinkling or register. 

How many here are qualified to say that wae know 
what the humidity of their press room is daily? A very 
small percentage. For those who don’t it would be a gooj 
idea to give this some thought. I could spend a wee} 
on this subject, but I’m leaving it to you to look into, 

A word about plate making. There are only a fe, 
houses turning out a proper plate. And this is dy 
chiefly to carelessness and lack of knowledge on the par 
of the operator. 

What I am trying to emphasize and bring to yoy 
attention is that we have modern equipment, modem 
processes, skillfully developed; but the paramoum 
reason that the work does not keep pace with th 
facilities we have is because in many cases this costly 
equipment is manned by inefhicient help—help lacking 
in the skill required and too often this help is not suf. 
ficiently paid. 

A few extra dollars spent to secure skilled help wil 
improve the personnel and come back tenfold in quality 
and production. 

With the dot etched positive and the deep etched 
plate, also the new developments in photographic equip. 
ment and material, there is no reason why the phow- 
lithographer should not go places. 

Just before closing, I want to say another word o 
two about the dot etch process. This process opens the 
way to more work for the offset lithographer and a better 
quality reproduction. 











NEW YORK, N. Y. 
100 LAFAYETTE STREET 
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LITHOGRAPHIC SUPPLIES 


MOLLETON, RUBBER BLANKETS, FLANNEL, 
MOLESKIN, SEAMLESS TUBING, ETC. 


Specializing in Silk-Sewn Molleton and Flannel Covers 


ROBERTS & PORTER 


INCORPORATED 
ESTABLISHED IN THE LITHO SUPPLY BUSINESS OVER FORTY YEARS 


CHICAGO, ILL. 
402 SOUTH MARKET STREET 
Phone: WAbash 6935 
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They’re yours for the asking! Get your share without 
delay. Install new “Heli-O-Lites” now and begin to 
enjoy all the advantages and economy these high 
powered open flame arc lamps can give you. 


Every day more and more Lithographers are installing 
“Heli-O-Lites” for what they can do—and, how well 
they do it. Investigate for yourself. Get full informa- 
tion on the complete line of “Heli-O-Lite” Open Flame 
Arc Lamps, available in a variety of styles and 
amperage capacities to accommodate every lighting 
requirement. Write today for complete facts and 
prices and copy of new general Arc Lamp Catalog. 


THE"C.F. PEASE COMPANY 


809 NORTH 


FRANKLIN 
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Deep-Set 
Black 


Uniform coverage with more 
sheets to the pound has gained 
increasing recognition for 
Eclipse Deep-Set Black 
among lithographers during 
the past three years. 


Why not try it and see for 
yourself. 


Gaetijens, 
Berger & 
Wirth Inc. 


60 COLUMBIA HEIGHTS « BROOKLYN, N. Y. 


538 SO. CLARK ST. « CHICAGO, ILL. 


Cost Data 


(Continued from page 24) 


afraid of it, for in short, if you don’t want to know th 
truth about your business then you most certainly shoul 
not be in it. 

Recently at an Association cost meeting, the dis. 
cussion of press operations was the main topic of cop. 
sideration, and one of the members stated that 
operates 40/55 presses and can produce press work on, 
38/50 form as economically as a 34/44 form. 

Actually what this man should have said was that it 
was costing him as much to produce a 34/44 form as, 
38/50 form. You too may be in a similar position 3 
this gentleman, and because you are so close to the 
plant operation, may lead yourself into false views tha 
you do not have the time to substantiate. If you had; 
cost man who is neither interested directly in the Sales 
Division or the plant operations, he would give you the 
unbiased truth of the operation in question. 

Another case in point where the plant installed ; 
press that produces a combination of presswork and 
finishing: The plant manager said that the only increas 
he had in his costs was the wages for the operator of the 
machine and the depreciation cost, and that they are 
saving considerable in their costs through the con- 
bination of operations. 

This manager had no knowledge of cost work and the 
application of factory overhead costs to the productive 
units, and therefore did not realize how he was mis- 
leading himself. Can you imagine using such information 
for basing sales prices, and can you possibly consider 
what would happen to the Photo Litho industry if we 
did not have our facts about costs and their application 
to our work to guide us? 

Your cost work can be carried on into your sales de- 
partment; however, as yet we have not prepared 3 
uniform system for this division. There is no reason why 
we should not consider this phase during the next year, 
as Selling Expenses aré a mighty big item of expense, 
and should be controlled the same as Manufacturing 
Costs are controlled. 


Turnover of Capital 


The answer to the question “How often should there 
be a turnover of working capital?” is—‘‘As often a 
you possibly can.” 

Working Capital turnover is controlled by the con- 
sideration you give to planning your purchases of raw 
materials, forecasting your operations and following uP 
collections. Also, if there be capital expenditures 
financed out of current operations. Purchases of ra¥ 
materials should be kept under control so that in 1 
case will you buy more than is actually needed during 
the period of turnover. The attractive discounts which 
your purchasing agent can get through volume purchase 


THE PHOTO-LITHOGRAPHEI 























If zt’s from PITMAN— 


Prices Are RIGHT 
Deliveries PROMPT 


We can’t begin to list all of our products, but just to give you an idea— 





AIR BRUSHES LINEN TESTERS 
AIR BRUSH COLORS NEGATIVE RACKS 
BRUSHES NEGATIVE VARNISH 
For counter-etching, dusting, OPAQUE 
ing, hi dd 
otha © PRINTING FRAMES 
BENZINE CANS PRINTING LAMPS 
CAMERAS RATIO RULES 
All types RUBBER CEMENT 
CAMERA LAMPS RUBBER GLOVES 
CARBONS RUBBER SOLUTION 
CHAMOIS SKINS SCALES 
ag yr a SCOTCH STONES 
COLLODION SCOTCH TAPE 
SCREENS, HALF-TONE 
DEEP ETCH CHEMICALS 
: SHADING MACHINES 
ENGRAVERS’ NEEDLES 
SILVER BATH HOLDERS 
EVAPORATING DISHES 
FLASHING LAMPS SILVER BATH BOTTLES 
FUNNELS SILVER BATH DIPPERS 
GRADUATES aa KNIVES 
HYDROMETERS Hard rubber and porcelain 
INTERVAL TIMERS USED EQUIPMENT 


LENSES VACUUM FRAMES 


HAROLD M. PITMAN COMPANY 


LITHOGRAPHIC EQUIPMENT AND SUPPLY DIVISION 


JERSEY CITY, NEW JERSEY CHICAGO, ILLINOIS 
26-38 Cornelsion Avenue 51st Avenue and 33rd Street 





















is very often offset by the cash discounts you cannot 
afford to take and if you allow the volume purchases 
to pyramid, you will soon find that you are paying 
interest and premiums on loans far in excess of this 
volume discount. Moreover, you will be pressing your 
organization to a very unhealthy point with customers. 
Let us assume that you should have a complete turnover 
of working capital within a sixty-day period. You will 
set up a forecast of operations, resources and disburse- 
ments over this period. 

A Trial Balance of Receivables and Payables will give 
you the ground work to begin with. To this you will add 





Accounts Payable and Purchases for the period an 
month to date. 

This statement would not require the bookkeepe, 
more than a few minutes weekly and would give you 3 
composite idea of how you are operating against th, 
forecast you prepared. 

Basically you forecast your operations to enjoy , 
rapid turnover of working capital and through this tur. 
over enjoy the cash discounts on raw material purchase 
and also maintain a smooth financial condition. Just 
take out the time you are spending trying to get ney, 
week’s payroll together and stretch it into trying to get 




















everything into the picture for two months, and yoy 


the operating expenses required to operate during the 
have the forecast I have been outlining to you. 


period and also the approximate income you would 
derive from this expenditure. Make provision for paying 
your raw material accounts and any other capital ex- 
penditures that you may have. 

This forecast should give you a comprehensive view 
of your cash flow from month to month and guide you 
in arranging for discounting your bills. 

This forecast will also show you how often you are 
actually turning over working capital, and I would like 
to say here that if you are not experiencing a turnover 
within g0 days, you should immediately change your 
method of operations. 

As a support to the forecast I would also suggest that 
you have your accountant or bookkeeper make up a 
daily or weekly financial statement which would include 
the cash account, Accounts Receivable and Sales, and 


















A. J. Fay Named Sales Manager 
for National Process 


National Process Company recently announced the 
promotion of Archie J. Fay to the position of sales mana. 
ger in charge of sales in New York, New Jersey, New 
England, Pennsylvania and Ohio. Mr. Fay has been 
associated with National Process Company for twelve 
years and has served as Assistant Sales Manager for three 
years. 

The company also announced that John A. Sanborn, 
for many years intimately associated with the drug 
trade field, has joined its sales staff. 
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j| BURNT LITHOGRAPHIC VARNISHES || 
BURNT PLATE OILS, DRYERS, Ete. 
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I SHEET METAL : 
| C. W. H. CARTER : 
100 Varick Street ESTABLISHED 1¢6s New York, N. Y. |[& 
e Chicago Sales Agent—Edward J. Lewis, 9 South Clinton St., Chicago, IIl. 
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44 MADISON AVENUE 
NEW YORK CITY 


RAOPAYVOE 


A DISTINCTLY NEW PAPER 


etter printing 


FRAOPAQUE - achieved by Fraser - 
is a brilliant new paper made for every 


printing purpose. 


FRAOPAQUE is more opaque, be- 
cause of a special pigmentized process 
used in its manufacture. Thus it allows 
lighter weights than were formerly pos- 
sible, which means definite savings in 
mailing costs, as well as closer estimates: 


FRAOPAQUE is whiter. When 
compared side by side with any other 
white, Fraopaque immediately shows its 
greater whiteness. . .it reflects 25% more 
light. And it has the strength of bond. 


FRAOPAQUE takes printing inks 
perfectly. It allows truer reproduction 
of shades in color work and gives sharper 
contrasts. It performs equally well at 
high or low speeds. 

KFRAOPAQUE is truly a great paper. 
Send in 


the coupon below, and by return mail 


Proof is yours for the asking. 


you'll receive a sample book containing 
complete information and samples. Run 
these samples off on your own presses 
and let Fraopaque convince you it’s the 


whitest paper you ever used! « o 


PROVE IT ON YOUR OWN PREsSS/ 


111 WEST WASHINGTON ST. 
CHICAGO, ILLINOIS 


Kindly send me by return mail free Fraopaque 


sample book, also samples of Fraopaque suitable for 


trial on our own presses. 


Name 





Street 





City 











Robinson-Patman Bil] 
LARGE (Continued from page 22) 


STOCKS The Clayton Act in substance provided that a selle, 


FOR IMMEDIATE must not directly or indirectly discriminate in prig 


between different purchasers of commodities where th 
DELIVERY effect of such discrimination “‘may be to substantially 


lessen com petition or to create a monopoly in any line of 
commerce,” providing, however, that the law shall no 
E carry large and 
varied stocks of 





Now let us see how the Robinson-Patman Lay 
enlarged or changed the application of these referred to 
provisions of the Clayton Law. 


Section 1 of the Robinson-Patman Law specifically 
amends the Clayton Law by more definitely defining 








prevent such discrimination in price if it is on accoun 
“of differences in the grade, quality or quantity of th 
commodity sold, or that makes only due allowances fry 
the difference in the cost of selling or transportation or dis. 
crimination in price in the same or different communitig 
made in good faith to meet competition.” 

the ‘‘accepted”’ grades 

of offset, vellums, 

bonds and bristols— 
those which have been 
tried and successfully 
used in the foremost 


plants. 


Whites, colors, plain 
and fancy finishes — 
when and as you want 
them. 


LEARN TO TRY US FIRST 


ROYAL 


CARD & PAPER CO. 


ELEVENTH AVENUE AND 25th STREET 


NEW YORK 





the commodity involved. It says that the commodities 
must be of a like grade and quality. In my opinion this 
neither adds to nor takes from the Clayton Law. 


The Clayton Law made it unlawful to discriminate in 
price when the effect of such discrimination was sub 
stantially to lessen competition or tend to create a 
monopoly. The Robinson-Patman Law has enlarged this 
prohibition so that now in addition it is unlawful to 
discriminate in price where such discrimination may 
injure, destroy or prevent competition with the parties 
to the discrimination or with their customers. In other 
words, price discrimination, to be unlawful, need not 
effect the competitive condition in an industry or trade 
generally, but it is unlawful if it injures, destroys or 
prevents competition with the parties to the transaction 
or with their customers. It also extends the application 
of the Clayton Law to the person who knowingly receives 
the benefit of the discrimination as well as to the person 
who grants the discrimination. 


Under the Clayton Law you could discriminate in 
price if the discrimination was based on differences in 
the grade, quality or quantity of the commodity sold or 
differences in the cost of selling or transportation or if 
it were necessary to discriminate in price to meet com- 
petition. The Robinson-Patman Law changed these so 
called “outs” or exceptions very materially. The Robin 
son-Patman Law only permits price differentials based 
on quantity if they reflect differences in the cost of mam 
ufacture, sale or delivery resulting from the differing 
methods or quantities in which such commodities are 


sold or delivered to the purchasers. In other words, 
price differentials are only permitted where they rep 
resent differences in cost of manufacture, sale of 
delivery. 


Price differentials made in good faith to meet com 
petition are no longer allowed except that the law pro 
vides for administrative purposes that in the event you 

a do make a price differential to meet competition and you 


Our Envelope Manufactur- 
ing Department will supply 
quickly and economically 
any style of envelope from any stock to go 
with mailing pieces. Samples and prices 
cheerfully submitted. 
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HOUSE PUBLICATIONS 


‘by GILBERT P. FARRAR Areticn Yypc Foonder 


pe publications — commonly 
called House Organs—can be 


divided into three classes: (1) News 
mediums, (2) Entertainment, or good- 
will, mediums, or (3) A combination 
of both. 

After examining about a hundred 
house publications I find only a few 
that fall into either of the three classi- 
fications. Those that are clearly de- 
fined by content are usually misleading 
in eye appeal. 

My own opinion is that a house 
publication that is primarily for the 
dissemination of news should copy the 
format of a newspaper. Only a very 
few of such house publications have 
the appearance of newspapers. 

Most house publications containing 
interesting stories and good-will ma- 
terial seem to overlook what national 
magazines are doing in the way of 
make-up. 

It is not necessary that a news pub- 
lication be as large as a newspaper in 
order to reflect the appearance of a 
newspaper. 


I believe that most news house pub- 
lications are too large in size. Four 
ordinary newspaper columns wide is a 
size that I have suggested in numerous 
instances. The depth to fit such a 
width will take care of itself with any 
user that has even a slight understand- 
ing of proper proportions. 

The size for a story magazine or a 
good-will publication varies from a 
coat-pocket size up to the usual 854 
x11% national magazine size. 

My sense of proportion leads me to 
suggest that when the material for a 
good-will publication is limited, a 
coat-pocket size containing many 
pages is better than a letter-head size 
which has only a few pages. A few 
large pages have a very flimsy and 
worthless eye appeal. 


Too Many Type Styles 


An examination of any reasonable 
number of house publications will 
surely leave one with the impression 
that regardless of the kind or size of 

(Continued on Page 49) 
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“IF IT IS NEW, 
ITS A GELB” 


4, ARC HOT SPOT 


eliminators are made of 
Pyrex Heat Resisting 
glass guaranteed not to 
crack of excessive heat. 
5. WHY NOT 
INVESTIGATE? 


6. ONE PAIR CAMERA 
LAMPS .. $180.00 


250 W. 54th STREET 
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1, SHORTER EXPOSURES 


without heat or reflections on 
the copy board or printing 
frame. 
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of light without waste. 


LESS RETOUCHING 


as the light is diffused (without 
loss of intensity). 


HOT SPOT 
ELIMINATORS 


S.F.116 
REFLECTOR 
25°46" 


“IF IT IS NEW. 
ITS A GELB” 


CATALOG UPON REQUEST 


THE GELB LAMP CO. 
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are charged with price discrimination, you have the righ 
to show in defense that the discriminatory price wa 
made in good faith to meet a competitor’s lower prig. 
This defense, however, is not conclusive. In other 
words, it is possible for you to show you did discriminay 
in price to meet competition and nevertheless be hel 
to breach the law. 

The Robinson-Patman Law also permits price changes 
in response to changing conditions affecting the marke, 
for or the marketability of goods involved, by including 
conditions permitting price changes such as deterioration 
of perishable goods, obsolescence of seasonal goods, sales 
under court process, or sales in good faith in discontip. 
uance of a business. 

The Robinson-Patman Law makes it unlawful to pay 
any commission, brokerage or other compensation o; 
allowance or any discount except for services rendered 
in connection with the sale involved. The Robinson. 
Patman Law in fact makes it unlawful to do anything 
for the benefit of a purchaser or customer that is not 
available on proportionately equal terms to all other 
customers competing in the distribution of the products 
or commodities involved. 

As pointed out above, the Robinson-Patman Law 
specifically states “that it shall be unlawful for any per. 
son engaged in commerce, in the course of such com- 
merce knowingly to induce or receive a discrimination in 
price which is prohibited by this section.”” This makes 
the law apply to him that “receiveth” as well as to him 
that “giveth.” 

The Robinson-Patman Law gives the Federal Trade 
Commission more extensive jurisdiction over violations 
of the Clayton Act. 

In Section 1, the Federal Trade Commission, in addi- 
tion to its existing jurisdictional powers, is given the 
right, after a hearing, to fix and establish quantity limits 
upon which price differentials may be based, and these 
quantity limits once having been established, become 
the maximum quantity limits to be used. 

Section 3 of the Robinson-Patman Law, although a 
part of the general scheme of competitive legislation, is 
not considered as amendatory of the Clayton Law. It is 
new law and is the one section of the Robinson-Patman 
Law which is very disturbing to industry. Section 3 isa 
penal law. It makes it unlawful for any person to be 
a party to or assist in any transaction of sale or contract 
to sell which discriminates to the seller’s knowledge 
against competitors of the purchaser and sets out 
specifically the type of discrimination referred to. It 
further provides that the discrimination must not be 
“for the purpose of destroying competition or eliminating 
a competitor in such part of the United States: or to sell 
or contract to sell goods at unreasonably low prices for 
the purposes of destroying competition or eliminating 
a competitor.”” A violation of this provision, upon 
conviction, carries a fine of not more than $5,000 oF 
imprisonment of not more than one year, or both. 

In other words if you knowingly sell goods or com- 
modities in one part of the United States at a price 
lower than the price exacted from a competitor of your 
purchaser in other parts of the United States for the 
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the publication, too many different 
styles of type are used on house 




















me publications. 
tuding When one looks closely he or she 
ration AE will discover that most of the types 
“sales ME used on house publications are of very 
tin. [Me ancient vintage. The eye of the reader 
quickly labels the house publication 
) pay I and its user as old-fashioned. 
nda The modern tendency in newspaper 
_ make-up is toward one family of type. 
hing JB’ The modern tendency in magazine 
not ie make-up is one family of modern type 
ther I with changes of heading type about 
ucts J every six months or once a year. 
Some national magazines have a 
Law Be new type or a new style of lettering on 
“ the headings of every issue. One of the 
nin most notable house publications in 
kes B America uses a different type or a dif- 





ferent color scheme or arrangement of 
a certain type on every issue. This 








ade (publication has been published for 

ons J many years. Such a policy must accom- 
_ && plish the purpose of the user. 

4 It is my belief that the high mor- 





tality among house publications is due 
to lack of change in style of writing as 
well as lack of change in type and 
make-up. 

One of the causes of this eternal 
sameness in house publications is a 
lack of understanding concerning how 
to make interesting changes of type 
and picture format. 

The smaller body, or text, type does 
not have to be changed very often. Get 
a good, legible type for the body por- 
tion of your house publication and 
stick to it. But—make legibility the 
first requisite for the body type. Most 
house publications use a body type 
that is not only relatively illegible but 
of a very ancient vintage. Why? Just 
because it’s the only body type in the 
plant of the printer making the lowest 
bid on the printing of the publication. 
False economy to the nth degree. 

The spot where your reader will no- 
































tice change very quickly is in the 
headings over the stories in your 
house publication. 


Advantage of Narrow Columns 


Whether you use a large size or a 
small size page, do not use over-wide 
columns. Narrow columns are easier to 
read and easier to handle on the make- 
up of larger pages. 

Narrow columns—three to the page 
—on a standard magazine page size 
(sheet size about 85% x 1154) allow 
the use of one-column, two-column or 
three-column pictures without having 
to use narrow measure type around the 
pictures—an expensive factor in type 
composition. 

Some pictures in any publication are 
worth one column, some worth two 
columns and some three columns. A 
three-column make-up makes this easy 
on a wide page. You get into lots of 
trouble with a two-column make-up 
on a wide page, just as you do with a 
single wide column on a narrow, or 
pocket-size, make-up. 

Massing Illustrations 


One reason why many house pub- 
lications are difficult to read and diff- 
cult to understand is the violent mix- 
ing of pictures and type on one page— 
especially on two pages facing. When 
you have many pictures with a story, 
mass as Many pictures as possible on 
one page and face this picture page 
with an all-type page. 

Also: cut down the number of pic- 
tures in order to have those that you 
do use of an agreeable size. Hundreds 
of pictures now used in house publica- 
tions are so small as to be hardly 
distinguishable. 

Look out for bleed pictures. Do not 
bleed any picture unless it is a single 
dominant subject. Bleeding will make 
a single subject heroic, but when there 
are many subjects in a picture, bleed- 
ing makes these subjects seem smaller 
rather than larger. Also, do not bleed 
more than one or two pictures in any 
house publication. The trick of bleed- 
ing loses its value—as an element of 
surprise—if used in too many places. 


White space, when properly han- 
dled, adds interest and readability. 

Mass the white space in a few spots 
on the page. Make the white space 
support the pictures and text, “‘loosen 
up’ the page and afford an agreeable 
““resting-place’’ for the eye of your 
reader here and there throughout the 
publication. 

When the publication opens with a 
leading story on a right hand page, try 
to face this on the left with a full page 
picture. This plan gives a great ‘‘kick- 
off’’ to the whole publication. 

Another point. Do not make the 
masthead name of your publication 
too large over the first inside leading 
story. 

When a publication has an outside, 
or cover page, showing name of pub- 
lication, followed by a table of con- 
tents showing name again, it’s silly to 
have the name appear in bold fashion 
again at the top of the page carrying 
the leading story. 


Use an Extra Color 


The average reader sees so much 
reading matter in just black ink on 
white paper, it will pay you in extra 
added attention to use sparingly an 
extra color on a magazine make-up. 
Black on white should be followed on 
a newspaper make-up. 

In Conclusion: 


1. Conform the size and style of your 
house publication to: 
(a) Newspaper make-up 
(b) Magazine make-up 
(c) Pocket-size make-up 
2. Don’t use too many different 
types. 
3. Change heading type at least once 
a year. Once every six months is 
better. Once a month is perfect for 
many businesses. 
4. Insist on a legible type for the 
body portion of your publication. 
5. Give narrow columns the prefer- 


ence. 
6. Mass pictures in single pages 
against solid pages of type. 
7. Use an extra color on a magazine 
make-up. 




















°HUNT 


OFFERS A COMPLETE 
LINE OF CHEMICALS 
for the LITHOGRAPHER 


Listed below are twelve of our most widely used 
chemicals for the Lithographic Industry. Like 
all Hunt products they are carefully pre-tested 
and of such uniform quality that they always 
give the same results. Complete catalogue and 
price list on request. 


Glycerine C.P. 
Hydroquinone 
Rubber Solution 
Negative Collodion 
Stripping Collodion 
Gum Arabic Selected 


Litho Developing Ink 
Edible Hen Egg Albumen 
Paraformaldehyde U. S. P. 


Sodium Carbonate Photo Pure 








National Photographic Carbons 
Sedium Sulphite Anhydrous Photo 











PHILIP A. HUNT COMPANY 
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CLEVELAND, OHIO 


1076 W. DIVISION ST. 


a 6—CCHICAGO. ILL. 
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purpose of destroying competition or eliminating this 
competitor, upon conviction you are subjected to a fin 
or imprisonment or both. 

This provision provides a fine or imprisonment or both 
for discrimination in price activities coming within the 
section and as defined by the section, which is ney 
in so far as laws regulating competitive activities are 
concerned. 

In conclusion what is the application of the Robinson. 
Patman Law to the photo-lithographic industry. 

From my experience with the photo-lithographic in. 
dustry it is my opinion that the Law specifically pro. 
hibits many of the discriminatory price quotations that 
are customary in the industry. This is especially true 
of those price quotations that are allegedly given to 
meet so-called competitors’ prices. 

I am of the further opinion that the photo-lithographic 
industry is not sufficiently definable as a service industry 
to be exempted from the provisions of the Robinson- 
Patman Law. Photo-lithography is a commodity or 
goods within the provision of this Law. 

The Law, of course, has the definite limitation that it 
only applies where the transaction involved is in inter- 
state commerce. However, it should be borne in mind 
that under court interpretations as to what is interstate 
commerce, even though a transaction is intrastate 
or wholly within a state, if it directly affects inter- 
state commerce, it would be subject to the Robinson- 
Patman Law. As was pointed out in the case which held 
the N.R.A. unconstitutional, whether or not an intra- 
state transaction does directly affect inter-state com- 
merce, depends upon the existing facts in the case 
involved. 
















The Walsh-Healey Law 


The Walsh-Healey Government Contracts Law was 
enacted primarily to insure that contractors with the 
Government or serving the Government will pay all 
employees engaged in the performance of the contract 
not less than the minimum wages determined by the 
Secretary of Labor to be the prevailing minimum wages 
for similar work in the locality in which the goods are 
to be manufactured or furnished, and will work such 
employees not in excess of eight hours per day or in 
excess of forty hours in any one week, subject to excep- 
tions under the control of the Secretary of Labor. 

A number of proposals were made to carry these pur- 
poses into effect after the Supreme Court had declared 
the N.R.A. unconstitutional. The Walsh-Healey Law 
is the only one that survived. 

Many of the other proposals were by far more drastic 
than the resultant Walsh-Healey Law. It was originally 
proposed that this standardization of hours and wages 
in Government work would be applied to all contractors 
and their sub-contractors who were engaged in Govern- 
ment work; that it would also apply to all work that 
was being done as a result of Government loans or other 
expenditures. 

The Walsh-Healey Law as passed is limited to prime 
contractors and materials, supplies, articles or equip- 
ment, as distinguished fom services and provides in 
substance as follows: 
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A LOT CAN HAPPEN IN 
FIFTY THREE YEARS 









The world has changed so much since Siebold’s was established in 1882, 
that none of us would know how to act if we suddenly went back to 






those days. 






But some things never change. 53 years of experience in serving 
the lithographic industry have not altered our original principle of 
offering the highest quality and finest service to every customer. 






Supply price list and Offset 






Specimen Book upon request 





Every ink, every lithographic product we handle is backed by our 
own reputation. Offset Black, which has for 30 years been regarded 
as more or less of a problem, is no problem to us. We will gladly have 
our representative call and give you full details on the various Blacks 








we manufacture. 







Siebold’s roller department is fully equipped to supply your wants 
such as Smooth and Grain Leather Rollers, Moleton, and Muslin Covers, 
also full selection of Hand Rollers, both Rubber and Leather for trans- 
ferers and prover’s use. These are of our own manufacture and our 







93 year old reputation is back of every one. 


J. H. « G. B. SIEBOLD, wW<. 


Lithographer’s Supplies 





47 WATTS STREET, NEW YORK, N. Y. Phone WA l|ker 5-9474 


OFFSET BLACKS - COLORS - SAFETY INKS - ROLLERS - MOLLETON - DAMPER COVERS - RUBBER BLANKETS 








PHOTO GELATINE PROCESS retwsinc ones 


Rotary Monotone and Color Process without Screen. Excellent re- 
sults obtained with Photo Gelatine Process. Increase Your Sales by 
selling Photo Gelatine. For full information write — 


. -- 112-18 208 STREET 
Tames Martin ST. ALBANS, NEW YORK 
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SPEAK... 
“Yout Customer 4 E anguage / ° 


There is no more certain way of getting close 
to the buyer of lithography than to evince a 
definite knowledge of the problems that con- 
front him daily. Indeed, a salesman's ability to 
“talk the customer's language” is an Open 


Sesame to sales. 


Important buyers of lithography are today fol- 


lowing with unequalled interest the 


GRAPHIC ARTS BUYER 


the new “forum” that helps them analyze their 
problems, describes new production techniques, 
suggests helpful hints for better advertising. 


@ Assure yourseif of your prospects’ attention 
by subscribing to the only specialized produc- 


tion magazine published. 


Use the subscription blank below. 


GRAPHIC ARTS BUYER 
1776 Broadway, New York, N. Y. 


Enter my subscription to the GRAPHIC ARTS BUYER for one year 


(twelve issues). Ape $3.00. 


Name — ‘ elle 





Address —— 











a 





1. That the contractor involved must be a reguly 
dealer in the subject matter of the contract. The purpos 
of this is to prohibit so-called “Bid Peddlers.” 

2. That the contractor will pay his employees ¢, 
gaged in the performance of the contract not less tha, 
the prevailing minimum wages for similar work in th 
locality in question as determined by the Secretary of 
Labor. This only applies to that labor which is actual) 
working on the Government contract. 

3. That there will be no deduction by the employe; 
from employees’ wages or any rebates. This is to Stop 
the practice of the so-called kick-back. 

4. That no person working on the contract shall 
permitted to work in excess of eight hours in any one day 
or forty hours in any one week, subject to stated 
exceptions. 

5. That no male person will be employed on the cop. 
tract under 16 years of age or female person under 1; 
years of age. Convict labor is prohibited. 

6. That the work will not be performed in plants tha 
are unsanitary, hazardous or dangerous to the health 
and safety of the workers. If a plant complies with the 
safety regulations of the state in which it is located this 
compliance is prima facie evidence of compliance with 
the Walsh-Healey Law. 

The law does not apply in the following instances: 

1. If the contract is for $10,000 or less. 

2. Where only services are rendered. In my opinion 
the photo-lithographic industry is not a service in- 
dustry. 

3. Where the subject of the contract involves the 
purchase of materials, supplies, articles or equipment 
that may usually be bought in the open market. 

This is a very important provision due to the fact 
that a number ‘of Government agencies have held that 
under similar photo-lithography is a type of product 
that comes within this exception. 

4. The law does not apply to perishables. 

5. It does not apply to contracts of transportation 
where published tariff rates are in effect or to common 
carriers subject to the Communications Act. 

The Secretary of Labor has power to make exceptions 
as to wages and hours in specific cases where justice of 
the public interest will be served thereby. The Secretary 
of Labor also has the power to make rules and regulations 
allowing reasonable variations, tolerances and exceptions 
with reference to maximum hours in so far as they affect 
the payment of overtime rates. The overtime rates, 
however, shall not be less than 1% times the basic 
hourly rates. 

Violation of any contract or stipulation, renders the 
contractor liable to the United States in the sum of 
$10.00 per day for each employee included in the 
violation of the contract. Further, the Government may 
cancel the contract. The damages recovered by the 
Government may be allocated to employees provided 
claims are filed by the injured employees within one 
year from the date of notice to the breached contractor. 

The Law also provides for a black list of concerns that 
have violated the law. 

The Law only applies to contracts entered into pur 
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DEEPTONE OFFSET BLACK 


Jet Black density plus good press working properties have won nation wide good will 
for our Deeptone Offset Black. Printing sharp and clean it meets the most exacting 
requirements for black and white contrast. Many lithographers tell us of the superior 
results obtained with its use. A trial run will furnish you with convincing proof of its 
outstanding value and indicate to you why so many lithographers prefer this leader 
in the field of offset black inks. 





SINCLAIR & CARROLL CO.,, Inc. 


Makers of Printing, Litho and Litho Offset Inks 


CHICAGO: 440 West Superior Street Tel. Superior 3481 
Tel. Main 4421 


NEW ORLEANS, LA.: 518 Natchez St. 
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Complete 
PHOTO PLATE 
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591-3-5 ELEVENTH AVE. Tel. BRyant 9-3566 
NEW YORK CITY 


LOS ANGELES, CAL.: 417 E. Pico Street, Tel. Prospect 7296 
SAN FRANCISCO, CAL. 345 Battery Street, Tel. Garfield 3750 









SPECIALISTS 
IN PLATES 


THAT PRINT 
CPD 


All Types of Press Plates 





129-135 LAFAYETTE STREET 
NEW YORK. N. Y. 


Color Corrected Negatives 
Ready for the Machine 
Telephone: CAnal 6-2990-1 Originals for Hand Transferring 


Hand Transferred Press Plates 
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EVERY USER A BOOSTER! 
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Processed 


EGG ALBUMEN 
CONCENTRATE 


peor the 
PHOTO-LITHOGRAPHER 


EGGSACT 


is a scientific product specially prepared for use as a sensitizer base 
in photolithography, on both zinc and aluminum plates. 





The processing method employed removes all impurities and 
insoluble matter from the egg albumen and not only retains and pre- 
serves the film and adhesive properties, but actually improves them. 


CONCENTRATE 
“EGGSACT” specific gravity 1.094, Baume, 13.50, pH value 8.60. 


SOLUBILITY 
“EGGSACT” is completely soluble in water in any and all propor- 


tions, and produces a sparkling, clear sensitizer 


CONVENIENT 


“EGGSACT” is very convenient and easy to handle, because is is 


always ready for use. No waiting for albumen to dissolve, no straining 


or filtering necessary. 


STORAGE 
“EGGSACT” requires no special storage because it remains con- 
stant indefinitely at normal room temperature. 


Your plate maker has many problems. 
Help him with an ““EGGSACT” start. 


“EGGSACT" is always uniform and free from vari- 
ations, such as exist in dehydrated egg albumen. 


SO CLEAR IT SPARKLES ODORLESS 


ASK YOUR SUPPLY HOUSE ABOUT IT 


MANUFACTURED BY 


Their (H@ILILAN ID 


7048 JONES AVE., N. W. SEATTLE, WASH. 


in the West: THE CALIFORNIA INK CO; Inc. 








suant to invitations for bids issued on or after Septembe, 
28, 1936. As a result its requirements cannot be incy, 
porated in contracts entered into before that date y 
contracts entered into after that date where the inyit, 
tions to bid were issued before that date. 

The day before I left for Atlantic City the Secretay 
of Labor issued the required regulations under the Ay 
I have them here and will be very glad to answer an 
questions relative to the same. 

From the photo-lithographic industry point of vie, 
the important provisions of this law are the $10, 
limitation and the open market limitation. 

My experience with Government contracts in th 
photo-lithographic industry indicates that they are usy. 
ally under $10,000 in amount. Further, I am of th 
opinion that a test case would hold that photo-litho 
graphic products come within the open market exemp. 
tion of the Law. 








Song of a Dumb Cluck 


There was a man in our town whose logic wasn’t sound; 
He started up an offset plant with used machines he found. 
He bought a cross-eyed camera whose base began to sag 
Before he put the arc lamps up—he was a luckless wag. 
The lens was out of parallel, the bellows sprung a leak, 
The birdcage springs kept springing loose, the tension being 
weak. 
The copyboard was warped a bit, but was otherwise O.K. 
And in general he saved a lot, if you don’t care what you say. 
The vacuum frame was in good shape—but listen, please, to 
this— 
It wouldn't keep a contact, you could hear it wheeze and hiss. 
The pump itself was guaranteed, for fifteen years or more 


' But the company that made it folded up in twenty-four. 


The jiggers and the gadgets that he needs to make the plate, 
Were rusted here and there, and sprung, and sad it is to state 
That when he turned the spotlight on, to fix the image clear, 
It sputtered so the highlight turned into a dull gray smear. 
The photo-composition thing, perhaps, in days of yore, 
Turned out some hairline register, and process work galore. 
But now, alas, them days is gone; the jig is up; and so 
Our hero finds that he is stuck with someone else’s woe. 
His customers, with one accord, say ‘‘What’s the matter now? 
It used to be your printing and your presswork was a wow! 
But here you take a little job, a dodger or some such, 
And the awful thing you give us—well, it surely beats the 
Dutch.”’ 
And that is how it happens that you hear the axe descend 
As he busts his shoddy bargains, and his hair he starts to rend, 
And you hear his lusty accents, as he states to all who come, 
That he'll never save a penny when it puts him on the bum. 


L’Envoi 
The moral of this song, my friends, as he who runs may read. 
Is simply this—and nothing more—of these few words take 
heed: 
Don't bite the hand that feeds you, don’t drive away your 
friends; 
But buy the best the mart affords—and here the story ends. 
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The Southworth Simplex --- 
CONDITIONS Paper Accurately! 


Mucu of your work is of a specialized type 








that requires accurate paper conditioning. 
But you must have a paper conditioner 
that not only does the work efficiently but 
at a minimum of production cost. THE 
SOUTHWORTH SIMPLEX, made of the 
finest materials coupled with SOUTH- 


4 Compartment SOUTHWORTH SIMPLEX. . . . 
Capacity 60,000 sheets per 8 hours WORTH high quality workmanship, offers 





you maximum efficiency at low upkeep cost. 


SOUTHWORTH also manufactures Humidifi- Write us today for further information, 
ers, Universal Paper Joggers, Holdfast — prices and list of satisfied users. THE 
Punching, Round Cornering and Perforating | 
Machinery of all kinds. Special Machines are SOUTHW ORTH SIMPLEX guarantees you 
built to individual order. satisfaction. 








Southworth Machine Company, Portland, Maine 
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THE PIONEER PLATE GRAINERS IN AMERICA 
Reliability Backed by a Desire to Please 


IMPORTANT ANNOUNCEMENT 











TO MULTILITH OWNERS 


We are pleased to announce to the trade that a new Department has been 
added to our already large graining plant to take care of your requirements 
in the Regraining of your MULTILITH PLATES. 


== ALL OUR PLATES ARE MARBLE GRAINED SS 
WHEN WE SAY MARBLE GRAINED WE MEAN JUST THAT 


They may cost a littlke more BUT what a DIFFERENCE. A trial order will con- 














vince you of their merits. Address your inquiries to 
MULTILITH DEP’T, 45 ROSE ST., NEW YORK CITY 
PHONES IF PLATE RELIABILITY IS WHAT YOU ARE LOOKING FOR — THAT'S US. 


BEekman o e * 
sassiasz Reliable Lithographic Plate Co., Inc. 
17-27 Vanderwater St. & 45 Rose St., New York City 




















Why a Trade Association? 
(Continued from page 36) 


association, which often maintains a complete personnel 
record of qualified workmen. 

Production and distribution are also considered sta- 
tistically as measured physical data reflecting the state of 
the industry in relation to supply and demand and de- 
picting financial results, in composite terms, as an aid to 
management. Intelligent planning and a certain degree of 
public understanding are made possible by a central 
clearing of industry facts. 

The subjects enumerated will serve to indicate the gen- 
eral nature and purpose of trade associations and their 
proper place in the scheme of our economic and social life 
but this analysis would not be complete without some 
reference to that intangible, indefinable bond of amity 
which draws together men of kindred qualities and 
ambitions, and builds around their common objectives a 
code not unlike the traditions of sport, calling forth every 
exertion of the will to win, but spurning an unfair advan- 
tage, however gained. The game of commercial rivalry 
has its rules of law but its ethics are of its own making. 
The trade association is industry’s self-chosen coordina- 
tor, and the reconciler of its aspirations and its frailties 
in the contest to achieve the goal of permanent stability 
and service. 
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Typewriting Typography 


A typographical service for 
reproduction, employing the new method of 
aligning typewriting on the right-hand 
margin without skip spacing. Ideal for 
Thesis, Bulletins, House Organs, Manuals, 
Briefs and Reports. 


Our service also includes line 
for line retyping, tabulations, etc. 


Your inquiries will receive 
prompt attention. 


W/OGELTYPING COMPANY 








817 14TH STREET N. W. WASHINGTON, D. C. 
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Opsers you 
these important peatures 
e GOOD PRODUCTION 


Lies flat: built for high speed presses 


EASY PRINTING 


Free from.lint or fuzz, stretch or shrink 


RARE COLOR 


Brilliant White and India with high opacity 


TRUE ECONOMY 


Low in price: speedy production 


e FANCY FINISHES 


A wide range of attractive finishes 


IN STOCK FOR IMMEDIATE DELIVERY 


All Sizes and Weights 
White and India, Fancy Finishes 


Made by 
American Writing Paper Company, Incorporated 


GEO. W. MILLAR & CO. 


INCORPORATED 
280-284 LAFAYETTE ST. NEW YORK CITY 
Tel. CAnal 6-0880 








—— 


THE PHOTO-LITHOGRAPHER 




























For Best Results 
|r ECONOMY AND SIMPLE OPERATION 


USE 
CONTRASTO 
_ PROCESS FILMS 


SHARPNESS AND DENSITY 


NEGATIVE PAPERS 


PURE WHITE AND CLARITY 


STRIP FILMS 


QUALITY OF WET PLATES 





Write for Information to 


POLYGRAPHIC CO. of AMERICA Inc. 


Film Division 5105 45th St., New York, N.Y. 14. Jackson Blvd., Chicago, Ill 

















AFTER INTENSIVE EXPERIMENTS 
FY, ujoe'cior Announces 


SUPERIOR LITHO OFFSET SILVER 


ready for instant use. No caking, greasing or tinting — highly lustrous — and 
really economical because it goes further at half the cost of dusting. 


<<. 3s THAT THE NAME ae 


SUPERIOR 


PRINTING INK G\COMPANY,_INC. 


RINTINGELITHO INKS oy METALLIC INKSEVARNISHES 


li mse 
95-309 LAFAYETTE STREET NEW YORK.:--CANAL 6-3308 
































“WHERE TO BUY IT” 


This Handy Reference Page is a regular monthly feature of THE PHOTO-LITHOGRAPHER 
Tear it out and tack it up in the shop. It is an accurate guide to reliable firms. 
Listings are carried on this page at the rate of One Dollar Per Line per Month or Ten Dollars a Year Payable in Advance 
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ACCOUNTANTS 

Kromberg & Associates, C. P. A.’s, J., 461 
Kighth Ave., New York, N. Y. 

Reinish, Samuel S., C. P. A., 2 Lafayette St., 
New York, N. Y. 

ACIDS 

International Printing Ink Corporation, 793 
Varick St., New York, N. Y. 

Litho Chemical & Supply Co., 63 Park Row, 
New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Pitman, Harold M., Co., 26 Cornelison Ave., 
Jersey City, N. J. 

ADDRESSING AND MAILING SERVICES 

Ardlee Service, Inc., 28 W. 23 St., New York, 
N. ¥. 

Gray, James Letter Shop 215 E. 45th St., New 
York, N. Y. 

ASGCO GRAINING GRIT (ALUMINUS 
OXIDE) 

American Graded Sand Co., 

view Ave., Chicago, II. 
AGSCO SILICA GRAINING SAND 

American Graded Sand Co., 2516-18 Green- 
view Ave., Chicago, IIl. 

AIR CONDITIONING EQUIPMENT 

(See Paper Conditioning Machines) 

ALUMINUM PLATES 
(See Plates) 
ALBUMEN 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 

Holland, Thor, 7048 Jones Ave., N. W., Se- 
attle, Wash. 

Hunt, Philip A., Company, 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside Ave., 
Cleveland, Ohio,—1076 W. Division St., 
Chicago, Ill. 

International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

Litho Chemical & Supply Co., 63 Park Row, 
New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Pitman, Harold M., Co., 26 Cornelison Ave., 
Jersey City, N. J. 

ALIGNING PAPER 
(See Vogeltype Paper) 
ARC LAMPS 
(See Lamps—Arc) 


2516-18 Green- 


ASPHALTUM 


ARTISTS 


BENDAY AND SHADING MEDIUMS 








Fuchs & Lang Mfg. Co., Div. General Print. 
ing Ink Corp., 100 Sixth Ave., New York, 
Bm. 3. 

Hilo Varnish Corporation, 42-60 Stewart 
Ave., Brooklyn, N. Y. 

International Printing Ink Corporation, 7} 
Varick St., New York, N. Y. 

Litho Chemical & Supply Co., 63 Park Rov, 
New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Pitman, Harold M., Co., 26 Cornelison Ave, 
Jersey City, N. J. 














Hugo L. Sachs, 7 West 20th Street, New York, 









N. Y. 
ARTISTS’ SQUARES Pro 
Zoltan, John M., 833 Lyman Ave., Oak Park, 461 
Ill. 
BELLOWS _— 





United Camera Co., Inc., 1515 Belmont Ave, 
Chicago, Ill. 
































(See Shading Mediums) Zz 
BINDINGS 
Plastic—Brewer—Cantelmo Co., Inc., 118 E. 
27th St., New York, N. Y. p 
Spiral—Spiral Binding Company, 148 Lafa- 
yette St., New York, N. Y. 
Wire-O—Trussel Mfg. Co., Poughkeepsie, C 
N. Y. 
BLANKETS 
Bainbridge, Philip M. (Goodrich Rubber 
Blankets), 37 E. 23th St., New York, N. Y. 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 
Hoe, R. & Co., 138th St. & East River, New 
York, N. Y. 
Ideal Roller & Mfg. Co., 2512 W. 24th St, 
Chicago, Ill. 
International Printing Ink Corporation, 1 
Varick St., New York, N. Y. 
National Offset Supply Co. .. St. Louis, Mo. 
Reed — & Supply Co., Inc., 415- 417 Jack- 
son St., San Francisco, Cal. P 
Roberts & Porter, Inc., 100 Lafayette St, 
New York, N. Y. and 402 S. Market St] T 
Chicago, Ill. be 
Sinclair & Carroll Co., Inc., 591 Eleventh Ave. 






New York, N. Y. 





— 





COLOR SEPARATIONS e« 
BLACK AND WHITE-e 
eCOLOR CORRECTED 
NEGATIVES READY FOR 
THE PHOTO-COMPOSING 
MACHINE ¢ POSITIVES e 
PROVING ec e PRESS 
PLATES: ALBUMEN DEEP 
ETCH « « e 


“(ot GUARANTEE the same 
confidence and integrity that 


would be found in your own plant. 





WE OPERATE NO PRESSES NOR 
ARE WE AFFILIATED WITH ANY 
LITHOGRAPHIC HOUSE .... 


SWART-REICHEL, INC. 


Producers of Photo-Lith Work to the Trade 


461 EIGHTH AVENUE * NEW YORK 
Telephone BRyant 9-1906-7 








PACIFIC COAST 
PHOTO-LITHOGRAPHERS 


OUR PHOTO PROCESS DEPARTMENT IS 
HEADQUARTERS FOR EQUIPMENT, 
PHOTO SUPPLIES AND 
CHEMICALS 


Our Main Office is in San Francisco, but 
to render service, complete stocks are 
carried at our branches in Los Angeles, 
Portland, Seattle, Salt Lake City, and 
Berkeley, Calif. 


TheUseof YourPhone Will 
Bring One of Our Representatives 


PHOTO PROCESS DEPARTMENT 


THE CALIFORNIA INK CO., Inc. 


545 Sansome Street — San Francisco, Calif. 

















Optieal Instruments 
For Process Work 


q fim 
& =. Me Q. 
20% 8B @aie 


Lenses, Stops Magnifiers 
Prisms, Mirrors Color Filters 
Revolving Collars 
Focusing Microscopes 


Write for Information 


CARL ZEISS, Inc. 


485 Fifth Avenue, New York 
728 South Hill St., Los Angeles 




















For BETTER 
Reproduction 


LEVY 
CAMERAS 


STANDARD & DARK ROOM TYPES 
MADE OF WOOD OR METAL 


HALF TONE SCREENS 
VACUUM PRINTING FRAMES 
LENSES - LAMPS 











Manufactured by 


REPRO-ART MACHINERY CO. 
WAYNE AVENUE & BERKELEY STREET. 


PHILADELPHIA, PA. 





























BLANKETS (Continued) 
Sinclair & Valentine Co., 11 St. Clair Pl. New 
York, N. Y. 
Vulean Proofing Co., 58th St. and First Ave., 
Brooklyn, N. Y. 


BRONZERS 
Henschel Mfg. Co., Milwaukee, Wis. 


CAMERAS 

Agfa-Anseo Corp., Binghamton, N. Y. 

California Ink Co., Ine., The, 545 Sansome 
St., San Francisco, Cal. 

Eastman Kodak Co., 343 State St., Rochester, 
N. Y. 

Lanston Monotype Machine Co., 24th at Lo- 
cust, Phila., Pa. 

Levy, Max & Co., Wayne & Berkley, Phila- 
delphia, Pa. 

Litho Equipment & Supply Co., Ogden Ave., 
Sheldon & Lake Sts., Chicago, Ill. 

Miles Machinery Co., 18 East 16th St., New 
York, N. Y. 

Norman-Willets Co., 318 W. Washington St., 
Chicago, Il. 

Pitman, Harold M. Co., 26-38 Corneilson Ave., 
Jersey City, N. J. 

Repro-Art Machinery Co., Wayne Ave. & 
Berkley St., Philadelphia, Pa. 

Robertson, R. R., 1 N. Canal St., Chicago, IIl. 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

Sullebarger Co., E. T., 116 Nassau St., New 
York, N. Y. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. and Scranton, Pa. 

Zeiss, Carl, Inc., 485 Fifth Ave., New York, 
N. Y. 


CARBON (ARC LAMP) 
Pease Co., C. F., The, 809 N. Franklin St., 
Chicago, Ill. 
CARBON PAPER RIBBONS 
Remington Rand, Buffalo, N. Y. 
CARBONS—Photographic 
Hunt, Philip A., Company, 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside Ave., 
Cleveland, Ohio,—1076 W. Division St., 
Chicago, Il. 
CHEMICALS 
Agfa-Ansco Corp., Binghamton, N. Y. 
California Ink Co., Ine., The, 545 Sansome 
St.. San Francisco, Calif. 
KMastman Kodak Company, Rochester, N. Y. 
Fuchs & Lang Mfg. Co., Div. General Print- 
a Corp., 100 Sixth Ave., New York, 








Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Ave, 
Cleveland, Ohio,—1076 W. Division §¢, 
Chicago, Ill. 

International Printing Ink Corporation, 7} 
Varick St., New York, N. Y. 

La Motte Chemicals Products Co., 438 Light 
St., Baltimore, Md. 

Litho Chemical & Supply Co., 63 Park Rov, 
New York, N. Y. 

Mallinckrodt Chemical Works, 3600 N. Second 
St., St. Louis, Mo. 

Merck & Co., Inc., Rahway, N. J. 

National Offset Supply Co., St. Louis, Mo. 

Norman-Willets Co., 318 W. Washington st, 
Chicago, Ill. 

Phillips & Jacobs, 622 Race Street, Philadel. 
phia, Pa. 

Pitman Co., Harold M., 26-38 Corneilson Ave, 
Jersey City, N. J., and 5lst Ave. and 33rd 
St., Chicago, Il. 

Senefelder Company, Inc., The, 32-34 Greene 
St., New York, N. Y. 

Siebold, Inc., J. H. & G. B., 47 Watts St, 
New York, N. Y. 

CLOCKS—Interval Timers 
Glogau & Co., 538 S. Clark St., Chicago, Ill. 


COMPOSING MACHINES 
Coxhead Corp., Ralph C., 17 Park Place, 
New York, N. Y. 


COMPOSITION 

Composing Room, The, 325 West 37th St, 
New York, N. Y. 

Grosby Press, Inc., 56 Gold St., New York, 
N. Y. 

Monsen, Thormod & Son, Inc., 730 N. Frank- 
lin St., Chicago, II. 

New York Monotype Composition Co., 46l 
Eighth Ave., New York, N. Y. 


CRAYONS-LITHO 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N.Y 





































International Printing Ink Corporation, 7 
Varick St., New York, N. Y. 

Korn, Ine., Wm., 120 Center St., New York, 
N. Y. 

Roberts & Porter, Inc., 100 Lafayette St, 
New York, N. Y. and 402 S. Market St, 
Chicago, IIl. 

CUT-OUTS 

F. C. O. Company, 155 Sixth Ave., New York, 

N. Y. 


DAMPENING DEVICES 
Goodrich, The B. F. Co., 570 S. Main St, 


Akron, Ohio 
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Many factors of lithographic negative procedure were tested in order 
to give both camera man and opaquer a greater margin of convenience 
and safety. This opaque mixed to its right consistency can be used with 
a pen for very fine work on the negative. Sharp lines can be drawn 
with a needle through the opaque without a ragged result. It is very 
useful to the camera man who must reduce dots in certain areas. Sim- 
ply paint out the areas you do not wish reduced. When the opaque 


Buffalo Chicago 
New York City 


Battle Creek Boston 


New Orleans 


Baltimore 
Minneapolis 


Atlanta 
Milwaukee 








[SCIENTIFIC LITHO PRODUCTS CO. OPAQUE 


Satisfaction guaranteed on a money back basis by the Scientific Litho Products Co., Phila., Pa. 
Distributed Solely by 


INTERNATIONAL PRINTING INK CORPORATION 


Cincinnati 
Philadelphia 





becomes dry, submerge the negative in your reducing bath. When the 
desired etching results have been obtained, the opaque can be re- 
moved with cotton and water. We believe this feature alone is a de- 
cidedly new advantage for a water soluble opague. A 2 ounce jar 
will make 8 ounces of smooth concentrated opaque that will not pile, 


crack or rub off with friction. 
2 oz. Jars $1.00 each 


Kalamazoo (Kansas City Los Angeles 
St. Louis Washington 


Cleveland Dallas Detroit 


Rochester San Francisco 


Richmond 











Columbia Offset & 
Reproduction Corp. 


e Artists to the trade 


e¢ Negatives, Positives and 
Process Work for Machine 
or Hand Transfer 


e Originals on Stone & Plate 


WE OPERATE NO PRESSES 


NO CONNECTION WITH ANY 
LITHOGRAPHIC PLANT 





2 DUANE STREET, NEW YORK, N. Y. 


Telephone: BEekman 3-2436 


























Over Thirty Yeats 
Wausau. Quartz Graining Sand 


AgscoGraining Grit (Aluminum Oxide) 
Agsco Silica Graining Sand 


Steel Graining Balls 





“WE KNOW” 


By long years of experience how to properly 
grain and regrain your zinc, aluminum and 
glass. We guarantee every plate which leaves 


our plant. 
All sizes in stock for immediate delivery. 
We specialize in regraining multilith plates. 


Western Litho Plate & Supply Co. 


1019 Soulard Street 
St. Louis, Missouri 





Chicago Plant and Office: 


Illinois Litho Plate Graining Co. 


913-921 West Van Buren Avenue 
James S. Kiper Building 
Chicago, Illinois 








Glass Graining Marbles 
TBS Agsco Plate Cleaner 
Silicon Carbide Grain 
Scotch Tape 


We have been supplying some of the largest 
and most 
States with Plate Graining Materials 


reliable lithographing firms in the 


FREE SAMPLE 


May we send you a generous 
sample. Let us match up the 
abrasive you now employ. 


American Graded Sand Company 


2516-18 Greenview Avenue 





Chicago, Illinois 















DAMPENING DEVICES (Continued) 
Meiners, Bernard, 49 Murray St., New York, 
| 4 
Wagner, Charles, Litho Machine Co., 51 Park 
Ave., Hoboken, N. J. 
DEEP ETCH SUPPLIES 
Parker Printing Preparations Co., 225 East 
44th St., New York, N. Y. 
Pitman Co., Harold M., 26-38 Corneilson Ave., 
Jersey City, N. J. 
Robertson, R. R., 400 W. Madison St., Chi- 
cago, Ill. 
DICHROMATE—Ammonium Photo Granular 
Hunt, Philip A., Company, 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside Ave., 
Cleveland, Ohio,—1076 W. Division St., 
Chicago, Ill. 
DIES—DIE CUTTING 
Fountain Die Cutters and Finishers, Inc., 155 
Sixth Ave., New York, N. Y. 
Freedman. Die Cutting Co., B., 12 Duane St., 
New York, N. Y. 
DIE CUTTING—MOUNTING 
Consolidated Mounting & Finishing Co., 516 
W. 34th St., New York, N. Y. 
DIES—STEEL RULE 
“7 . Die Co., 419 Lafayette St., New York, 
DRIER—Paste and Liquid 
Indiana Chemical & Mfg. Company, Indian- 
apolis, New York City, Chicago 
DRYING OVENS 
Lorenz, Louis, & Co., Inc., Rose and Duane 
Sts., New York, N. Y. 
Zarkin Machine Co., Inec., 355 EK. 27th St., 
New York, N. Y. 
DRYERS 
— C. W. H., 100 Varick St., New York, 


Hilo Varnish Corporation, 42-60 Stewart 
Ave., Brooklyn, N. Y. 

Litho Chemical & Supply Co., 63 Park Row, 
New York, N. Y. 

Sinclair & Valentine Co., 11 St. Clair Pl. New 
York, N. Y. 

DYNAMOS—MOTORS—PRESS DRIVES AND 
ELECTRICAL CONTROL EQUIPMENT 

American Type Founders Sales Corp., 200 
Elmora, Ave., KMlizabeth, N. J. 

Cutler-Hammer Mfg. Co., Ine., 315 N. 12th 
Ave., Milwaukee, Wis. 

General [lectric Co., Schenectady, N. Y. 

Kimble Electrie Co., W. 14th St. & S. Damen 
Ave., Chicago, IIl. 

Northwestern Electric Co., 408 S. Hoyne, Chi- 
eago, Ill. 


Robbins & Meyers, Inc., Springfield, Mo. 
Westinghouse Electric & Mfg. Co., E. Pitts. 
burgh, Pa. 
ENVELOPES 
Dayton Envelope Co., Dayton, Ohio. 
ETCHES 
International Printing Ink Corporation, 7} 
Varick St., New York, N. Y. 
Litho Chemical & Supply Co., 63 Park Roy, 
New York, N. Y. 
Parker Printing Preparations Co., 225 E. 44th 
St., New York, N. Y. 
FILMS 
Agta Ansco Corp., Binghamton, N. Y. 
California Ink Co., Inc., The, 545 Sansome 
St., San Francisco, Cal. 
Eastman Kodak Co., Rochester, N. Y. 
Gevaert Co. of America, Ine., The, 423 W, 
55th St., New York, N. Y. 
Haloid Co., The, 6 Haloid St., Rochester, N. Y. 
Hammer Dry Plate Co., Ohio Ave. & Miami 
St., St. Louis, Mo. 
Norman-Willets Co., 318 W. Washington $t, 
Chicago, Il. 
Polygraphic Co. of America, 310 EK. 45th St, 
New York, N. Y. 
FLANNEL 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y 


Gevaert Co. of America, Inc., The, 423 W. 
ddth St., New York, N. Y. 

International Printing Ink Corporation, 7) 
Varick St., New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Roberts & Porter, Ine., 100 Lafayette St, 
New York, N. Y. and 402 S. Market St, 
Chicago, III. 

FOLDING MACHINERY 

Baum, Russell Ernest, 615 

Phila., Pa. 
GLYCERINE 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 

Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Ave, 
Cleveland, Ohio,—1076 W. Division St, 
Chicago, Il. 

Litho Chemical & Supply Co., 63 Park Row, 
New York, N. Y. 

Pitman, Harold M., Co., 26 Cornelison Ave, 
Jersey City, N. J. 

GRAINING FLINT 

New England Quartz Co. of New York, 150 

Nassau St., New York, N. Y. 


Chestnut St, 
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OFFSET PRINTERS EVERYWHERE are installing 
THE NEW 


“QUINTUPLET” AIR-FEED FOLDER 


5 FOLDS IN ONE OPERATION 
15,000 OPERATIONS AN HOUR 


Accuracy Unexcelled --- 60 Styles of Folds 
RUSSELL ERNEST BAUM 


PRICED LOW... . 30 MONTHS TO PAY 615 CHESTNUT ST. PHILADELPHIA, PA. 









































ARI-IYPE 


COMPOSING MACHINE 


— 300 TYPE PLATES -— 4. 


@ Certain classes of Photo Offset ‘ or 2 ae 
Lithography require a Composing for Photolithography a, 
Machine equipped with cloth ribbon, ie 
to produce a result satisfactory to the 













human eye. When buying new camera equipment... 
@ It is equally true that where fine be sure you specify Goerz Lenses. The high quality 
clean cut print is desired, without any of these American-made products is acknowledged 
fuzziness whatever, a carbon paper by its discriminating users in the photo engraving 
ribbon must be used. and photolithographic fields. 

@ The Vari-Typer carbon Paper rib- CONVINCE YOURSELF WITHOUT COST 


bon model is equipped to use either 
cloth or paper ribbons, with instant 
change possible. 


All camera manufacturers and supply dealers will 


gladly arrange with us to allow you a free trial. 


Prompt deliveries from stock. Expert service and 


Ask for Specimens of Both 


RALPH C. COXHEAD CORP. 


MANUFACTURERS 


17 PARK PLACE NEW YORK CITY '@ AClO) 5 VAN ON, Odi @.\ ae) 


317 EAST 34"™ ST. NEW YORK CITY 


repairs when needed. 





Literature on request. 




























FOR SHARP DEVELOPMENT AND LONG LIFE 


Lasky LITERARY SERVICE | OSE 
Vhiting, Editing and Proofreading | Romaco Develo ping Ink 


REASONABLE RATES PROMPT SERVICE Made on the same basis as our famous 
CRAYON, ROLLING-UP and TRANSFER 


360 WEST 23rd ST. CHelsea 2-6633 INKS 
NEW YORK, N. Y. | ROBERT MAYER CO., Inc. 


HOBOKEN, N.: J. 










Over Twenty Years’ Experience Manufacturers of Write for Samples 
JOSEPH LASKY, Pres. in the Graphic Arts Industry si 


Fine Inks Since 1855 and Prices 













GRAINING AND REGRAINING—Zinc, Alumi- 
num, Glass and Multilith Plates 

Chicago Litho Plate Graining Co., 214-16 N. 
Clinton St., Chicago, Il. 

Croke Co., Allan B., 163 Oliver St., Boston, 
Mass. 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 

Illinois Litho Plate Graining Co., 913-921 W. 
Van Buren St., Chicago, II. 

International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

Lithographic Plate Graining Co., 41 Box St., 
Brooklyn, N. Y. 

McKenna, James J., 525 Locust St., Phila., Pa. 

Photo Litho Plate Graining Co., Inc., 1207 S. 
Highland St., Baltimore, Md. 

Reliable Lithographic Plate Co., Inc., 17 Van- 
dewater St., New York, N. Y. 

Western Litho Plate & Supply Co., 1019 Sou- 
lard St., St. Louis, Mo. 


GRAINING MACHINES 


Fritsche, R., 145 Hudson St., New York, N. Y. 

Hoe, R., & Co., Inc., 910 E. 138th St., at East 
River, New York, N. Y. 

Lorenz, Louis, & Co., Inc., Rose and Duane 
Sts., New York, N. Y. 

McKinley Litho Supply Co., 1600 John St., 
Cincinnati, O. 

Zarkin Machine Co., 335 KE. 27th St., New 
York, N. Y. 


GUM ARABIC 


Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 109 Sixth Ave., New York, 
N. Y. 

Hunt, Philip A., Company, 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside Ave., 
Cleveland, Ohio,—1076 W. Division St., 
Chicago, Il. 

International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

Litho Chemical & Supply Co., 63 Park Row, 
New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Pitman, Harold M., Co., 26 Cornelison Ave., 
Jersey City, N. J. 


HAND ROLLERS 


Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 

International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

Roberts & Porter, Inc., 100 Lafayette St., 
New York, N. Y. 

Siebold, Ine., J. H. & G. B., 47 Watts St., 
New York, N. Y. 


HUMIDIFICATION 


Advance Mfg. Co., Inc., Louisville, Ky. 

Carrier Engineering Co., 850 Frelinghuyse, 
Ave., Newark, N. J. 

Lorenz & Co., Inc., Louis, Rose & Duane Sts, 
New York, N. Y. 

Southworth Machine Co., 30 Warren Ave, 
Portland, Maine. 

HYDROQUINONE 

Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Ave, 
Cleveland, Ohio,—1076 W. Division §t, 
Chicago, Ill. 

INK COMPOUNDS 

Indiana Chemical & Mfg. Company, Indian. 

apolis, New York City, Chicago 
INKS 

Acheson Ink Co., Ine., 142 Skillen St., But. 
falo, N. Y. 

American Printing Ink Co., Div. General 
Printing Ink Corp., 2314 W. Kinzie &t, 
Chicago, Ill. 

Ault & Wiborg Co. of Canada, Ltd., 82 Peter 
St., Toronto, Ont., Canada. 

August Corp., Charles, The, 416 Orleans St, 
Chicago, , Ill. 

Braden-Sutphin Ink Co., 1736 KE. 22nd St, 
Cleveland, Ohio 

California Ink Co., 545 Sansome St., Sau 
Francisco, Calif. 

Ceb Printing Ink Co., Chicago, IIl. 

Crescent Ink & Color Co. of Penn., 464 N. th 
St., Phila., Pa. 

Driscoll, Martin & Co., 610 Federal St., Chi- 
eago, Ill. 

Eagle Printing Ink Co., Div. General Printing 
Ink Corp., 100 Sixth Ave., New York. N.Y. 

Flint Ink Co., Howard, 2545 Scotten Ave., De- 
troit, Mich. 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N.Y . 














































Gaetjens, Berger & Wirth, Inc., 60 Columbia 
Heights, Brooklyn, N. Y. and 538 S. Clark 
St., Chicago, II. 

General Printing Ink Corp., 100 Sixth Ave, 
New York, N. Y. 

Herrick Ink Co., Ine., Wm. C., 325 W. 34th 
St., New York, N. Y. 

Huber, Inc., J. M., 460 W. 34th St., New York, 
| - # 

International Printing Ink Corp., 75 Varick 
St., New York, N. Y. 

Johnson & Co., Inc., Charles Eneu, 10th & 
Lombard Sts., Phila., Pa. 

Kohl & Madden Printing Co., 731 Plymouth 
Court, Chicago, III. 
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New! 


™ Low Priced! 
Sts, . 
. Efficient! 


NOW—A BALDWIN PRESS 
St, WASHER FOR MULTILITHS 


St, & Photo- lithographic plants equipped with these 
pony’ offset presses will find the BALD- 


WIN PRESS WASHER a great time-and- 
al money-saver. 


Readily attached. Cannot mar rollers or 
parts. 


Permits speedy wash-up without remov- 
ing rollers. 


uf. 


ral Will wash up thoroughly in the time it takes 
St, to remove rollers for cleaning by hand. Low 
price. Write for details. 


WILLIAM GEGENHEIMER, Inc. 


t, OFFSET PRESS 78 ROEBLING STREET 
ENGINEERING BROOKLYN, N. Y. 











} ZINC AND 
{| ALUMINUM PLATES | 


Ungrained—Grained—Regrained 


We also make a specialty of all the 
t- small plates as well as the Multilith 


SERVICE PLUS 
QUALITY 


Largest in the World 


LITHOGRAPH 
OF 






41-43 Box St. BROOKLYN, N. Y. 


Phones: Evergreen ss 














Announcing — 


OVERPRINT “L” 
(Odorless) 


A New Addition to the Hilo 
Overprint Varnish Line 


This new development is ideally suited for use on 
cartons and labels for foodstuffs and similar items 
| where the least possible odor is desired. 


On most carton and label stocks this varnish pro- | 
duces a uniform, glossy non-marring sheen, and 
the absence of residual odor offers a desired ad- 
vantage. ! 








Try Overprint "L". Compare it with the varnish 
you are using, in the can and on the printed work 
—the true test of comparative merit. You may 
have—absolutely free—enough Overprint “L" for 
several hours’ run. How much shall we send? 


HILO VARNISH CORPORATION 


73 Years Experience in “Better-T be-Finish”’ 
42-60 Stewart Ave. Brooklyn, N. Y. 
Chicago — — Boston — — Philadelphia 


Driers, Lithos, Ink Varnishes, Etc. 
































LITHOGRAPHERS 
TO THE TRADE ONLY 


SINCE 1921 
* 
PHOTO OFFSET 


COLOR 
COMMERCIAL 


LETTERHEADS, ETC. 
in combination on 
Whitings Mutual Bond 


HINSON, McAULIFFE CORP. 


205 EAST 12th STREET NEW YORK, N. Y. 
Tel.—GRamercy 7-0180 























INKS (Continued) 

Levey Co., Inc., Frederick H., 59 Beekman 
St., New York, N. Y. 

Mayer Co., Inc., Robert, 1107 Grand St., Ho- 
boken, N. J. 

Meiners, Bernard, 49 Murray St., New York, 
Be Be 

Morrill Co., Geo. H., Div. General Printing 
Ink Corp., 100 Sixth Ave., New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Prescott Co., H. S., 470 Atlantic Ave., Bos- 
ton, Mass. 

Reed Roller & Supply Co., Inc., 415 Jackson 
St., San Francisco, Cal. 

Roberts, Inc., Lewis, 72 Union St., Newark, 
N. J. 

Roosen Co., H. D., Ft. 20th-2ist St., Brook- 
lyn, N. Y. 

Schwarm & Jacobus Co., The, 1216 Jackson 
St., Cincinnati, Ohio 

Siebold, Inc., J. H. & G. B., 47 Watts St., New 
York, N. Y. 

Sinclair & Carroll Co., Inc., 591 11th Ave., 
New York, N. Y. 

Sinclair & Valentine Co., Inc., 11-21 St. Clair 
Pl., New York, N.Y. 

Sleight Metallic Ink Companies, Inc., 538 N. 
Third St., Phila., Pa. 

Stevens Co., Inc., Frank H., Div. General 
Printing Ink Corp., 100 Sixth Avenue., New 
York, N. Y. 

Superior Printing Ink Co., Inc., 295 Lafayette 
St., New York, N. Y. 

Triangle Ink & Color Co., Inec., 26 Front St., 
Brooklyn, N. Y. 

Ullman Co., Sigmund, Div. General Printing 
Ink Corp., Park Ave. & E. 146th St., New 
York, N. Y. 

Williams Co., Inec., R. S., 257 W. 17th St., 
New York, N. Y. 

Winslow Ink Corp., 124-132 White St., New 
York, N. Y,. 

INKS—METALLIC (Gold and Offset Silver) 

Superior Printing Ink Co., Inc., 295 Lafayette 
St., New York, N. Y. 

INK WAX REDUCER (Smoothol Ink Wax) 

Smith Co., Francis X., 952 E. 93rd St., Brook- 
lyn, N. Y. 

INSURANCE—Workmen’s Compensation 

N. Y. Printers & Bookbinders Mutual Insur- 

ance Co., 147 Fourth Ave., New York, N. Y. 
LAMPS, ARC 

Gelb Co., Joseph, 250 W. 54th St., New York, 

N. Y. 
— Are Lamp Co., 875 N. 28th St., Phila., 
a. 
Pease Co., C. F., The, 809 N. Franklin St., 
Chicago, III. 


LENSES 


LINE-UP AND REGISTER MACHINES, Sys. 


LITHO DEVELOPING INK 


MACHINISTS 


MAGNIFYING AND REDUCING GLASSES 


MAKE-UP TABLES 


Sullebarger Co., E. T., 116 John St., Ney 
York, N. Y. 





Bausch & Lomb Optical Co., 140 Smith §t, 
Rochester, N. Y. 

Glogau & Co., 1660 Rand McNally Bldg., Qj. 
cago, Ill. 

Goerz American Optical Co., C. P., 317 Ki. 344, 
St., New York, N. Y. 

Pitman Co., Harold M., 26 Cornelison Aye, 
Jersey City, N. J. 

—, Carl, Inc., 485 Fifth Ave., New York 














TEMS AND TABLES 

Craftsmen Line-Up Table Corp., 49 River St, 
Waltham, Mass. 

Hamilton Mfg. Co., Inec., 1315 18th St., Two 
Rivers, Wis, 

Lanston Monotype Machine Co., 24th at Lo. 
cust, Phila., Pa. 

Miles Machinery Co., 18 KE. 16th St., New 
York, N. Y. 

Robertson, R. R., 400 W. Madison St., Chi- 
cago, Ill. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. & Seranton, Pa. 















Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Ave, 
Cleveland, Ohio,—1076 W. Division S&t, 
Chicago, IIl. 








Gegenheimer, Inc., Wm., 78 Roebling St, 
Brooklyn, N. Y. 

Lorenz, Louis, & Co., Ine., Rose and Duane 
Sts., New York, N. Y. 

Rathbun & Bird Co., Inc., 85 Grand St.. New 
York, N. Y. 









Bausch & Lomb Optical Co., 635 St. Paul St, 
Rochester, N. Y. 

Glogau & Co., 1660 Rand McNally Bldg., Chi- 
eago, Ill. 

Norman-Willets Co., 318 W. Washington St, 
Chicago, IIl. 

Repro-Art Machinery Co., Wayne Ave. & 
Berkeley St., Phila., Pa. 

Zeiss, Inc, Carl, 485 Fifth Ave., New York, 
N. Y 











Lanston Monotype Machine (o., 24th at Lo- 
cust, Phila., Pa. 

Miles Machinery Co., 18 E. 16th St., New 
York, N. Y. 

Robertson, R. R., 400 W. Madison St., Chi- 
cago, Ill. 
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LITHOGRAPHIC ABSTRACTS 


Abstracts of important current articles, patents, and 
books, compiled by the Research Department of the 
Lithographic Technical Foundation, Inc. These ab- 
stracts represent statements made by the authors of 
articles abstracted, and do not express the opinions of 
the abstractors or of the Research Department. Infor- 
mation concerning the books or periodicals abstracted 
may be obtained directly by addressing the Department 
of Lithographic Research, University of Cincinnati, 


Cincinnati, Ohio. 


Photography and Color 
Correction 


Progress in Color Photography. D. A. Spencer. 
Photographic Journal, 76 (New Series 60), April, 1936, 
pp. 224-7. The author reports briefly the year’s progress 
in Finlay Color, Dufaycolor, Vivex, Duxachrome, 
Eastman Wash-off Relief, Kodachrome, Technicolor, 
and Caspar color processes, the development of the 
Taylor-Hobson one-shot camera, and the advances in 
photographic research in general. 


Photographing Set Type. Belcolor G. m. b. H. 
German Patent No. 616,367 (July 4, 1935). In photo- 
graphing set type, disturbing reflections are minimized 
by illuminating vertically with large diffusing plates 
placed near the lens. The non-printing surfaces of the 
type are coated with non-reflective material. (Monthly 
Abstract Bulletin of Eastman Kodak Company 22, p. 


263 (1936). 


The Use of Collodion Emulsion. M. Leeden. 
Modern Lithographer and Offset Printer, 32, No. 7, 
July 1936, pp. 154, 161. Working instructions for making 
collodion emulsion negatives are given. Formulas are 
included. 


Lensic Screen. M. Sinclair. Printing Equipment 
Engineer, 52, No. 4, July 1936, pp. 9-11. The lenticular 
half-tone screen developed by V. C. Ernst consists of a 
sheet of celluloid embossed on one side so as to produce 
a multiplicity of tiny plano-convex lenses. This screen 
is used in a vacuum printing frame, a continuous-tone 
negative and a sensitive plate being placed beneath the 
screen. Dot formation is controlled by means of a num- 
ber of lamps, with which partial exposures are given. 
Full control of tone rendering is claimed. Projection 
prints may also be made through the screen. The 
screened positives are suitable for photo-engraving, 
offset, or gravure. An example of work done with the 
screen, and illustrations are included. 


For Better Half-tone Effects. M. Leeden. Modern 
Lithographer and Offset Printer, 32, No. 6, June 1936, 
Pp. 124-5. Odd-shaped stops are useful in producing 
special effects in half-tone. An elliptical highlight stop, 


(Continued on page 69) 


OCTOBER, 1936 








Fundamentals of 
Advertising 


(Continued from page 32) 









the loose construction of a string of words. Lofty senti- 
ment, minute details, enthusiastic descriptions, inciting 
effusions take the props of adjectives and adverbs. 

It is important for the writer to seriously consider his 
readers. A public speaker fixes his attention upon one 
member of his audience. A copywriter should concentrate 
on one individual, representative of the class he addresses. 
Let that individual be, preferably, some one whom he 
knows intimately. Remember, however, that no rule of 
this kind holds true in every case and under all circum- 
stances. While the value of “talking the other fellow’s 
language” cannot be gainsaid, it is wise to talk “down” 
or “up” to him at times. Just when and how is what 
differentiates the professional from the novice. 

A good rule in practice writing or writing copy to be 
photo-offset is to put the best of yourself into any en- 
deavor. Seek to excel. View what you have written. Say 
to yourself, “Any Tom, Dick or Harry could have 
written this. Now, let’s see what I, alone, can do.” In 
other words, be your severest critic. 

Take any advertisement and by substitution of nouns 
and verbs shorten and strengthen the copy. Formulate 
your own exercise based upon what has gone before. If 
you exercise diligently, regularly, dexterity must come. 

The next article is the last of the series, and will ex- 
pound, briefly, the principles of layout. 































“SULLEBARGER” 

















—-— 





for 


CAMERAS 

SCREENS 

LENSES 

ARC LAMPS 

VACUUM FRAMES 
WHIRLERS 

CARBONS 

OKAY OPAQUE 

OKAY DEVELOPING INK 


E. T. SULLEBARGER CO. 


116 JOHN STREET 538 SOUTH CLARK ST 
NEW YORK, N. Y. CHICAGO, ILL. 
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MAKE-UP TABLES (Continued) 
Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. and Scranton, Pa. 
MOLESKIN AND MOLLETON 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N.Y 


International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 
McKinley Litho Supply Co., 1600 John St., 
Cincinnati, O. . 
Roberts & Porter, Inc., 100 Lafayette St., 
New York, N. Y. and 402 S. Market St., 
Chicago, Ill. 
Siebold, Inc., J. H. & G. B., 47 Watts St., New 
York, N. Y. 
MOTORS AND CONTROLLERS 
Cline Electric Mfg. Co., 211 W. Wacker 
Drive, Chicago, Ill. 
MOUNTING AND DIE-CUTTING 
Freedman, Wm. A., 657 Sixth Ave., New York, 
N. Y. 
MOUNTING AND FINISHING 
Lincoln Mounting & Finishing Co., Inc., 445 
W. 31st St., New York, N. Y. 
NEGATIVE MATERIALS 
Agfa Ansco Corp., Binghamton, N. Y. 
Cramer Drv Plate Co., G., Lemp & Shenan- 
doah Ave., St. Louis, Mo. 
Kastman Kodak Company, Rochester, N. Y. 
Gevaert Co. of America, Inc., The, 423 W. 
doth St., New York, N. Y. 
Haloid Co., The, 6 Haloid St., Rochester, N. Y. 
Hammer Dry Plate Co., Ohio Ave. & Miami 
St., St. Louis, Mo. 
Norman-Willets Co., 318 W. Washington St., 
Chicago, Il. 
Polygraphic Company of America, Inc., 310 
KE. 45th St., New York, N. Y. 
NO-OFFSET EQUIPMENT 
Specialties Div., General Printing Ink Corp., 
100 Sixth Ave., New York and 608 S. Dear- 
born St., Chicago, IIl. 
OFFSET PLATE ENGRAVINGS 
Chicago Litho Plate Graining Co., 214 N. 
Clinton St., Chicago, Ill. 
Minotti, Inc., M. A., 127 Lafayette St., New 
York, N. Y. 
OFFSET PLATE MAKING SERVICE 
(See Plate Making Service) 
OPAQUE AND DEVELOPING INK 
Acheson Ink Co., Inc., Skillen St., Buffalo, 
N. Y. 
Okie, Francis G., 247 S. Third St., Phila., Pa. 
PAPER 
Aetna Paper Co., The, Dayton, Ohio 
American Writing Paper Co., Holyoke, Mass. 


Beckett Paper Co., The, Hamilton, Ohio 
Brown Company, Portland, Maine. 
Burgess Cellulose Co. (Div. of C. F. Burgess 
Laboratories, Freeport, Ill.) 
Cantine Co., Martin, Saugerties, N. Y. 
Case & Risley Press Paper Co., Oneco, Conn, 
Champion Paper & Fibre Co., Hamilton, 
Ohio. 
Chemical Paper Mfg. Co., Holyoke, Mass. 
Chillicothe Paper Co., The, Chillicothe, 0. 
Consolidated Water Power & Paper Co., Wis. 
consin Rapids, Wis. 
Crocker-MecElwain Co., Holyoke, Mass. 
Dill & Collins, Inc., Richmond & Tioga Sts, 
Philadelphia, Pa. 
Eastern Mfg. Co., 500 Fifth Ave., New York, 
 ® # 
Falulah Paper Co., Fitchburg, Mass. 
Hamilton, W. C. & Sons, Inc., Miquon, Pa. 
*Hammermill Paper Co., Erie, Pa. 
Hollingsworth & Whitney Co., 140 Federal 
St., Boston, Mass. 
Howard Paper Co., Urbana, Ohio 
*International Paper Co., 220 Kast 42nd St, 
New York City 
Kimberly-Clark Corp., Neenah, Wis. 
*Maxwell Paper Co., Franklin, Warren Coun. 
ty, Ohio 
Munising Paper Co., Munising, Mich. 
Neenah Paper Co., Neenah, Wis. 
Rhinelander Paper Co., Rhinelander, Wis. 
Riegel Paper Co., 342 Madison Ave., New 
York City 
Strathmore Paper Co., W. Springfield, Mass. 
Warren, S. D. Co., 89 Broad St., Boston, Mass. 
Watervliet Paper Co., Watervliet, Mich. 
West Virginia Pulp & Paper Co., 230 Park 
Ave., New York City. 
Whiting Geo. A. Paper Co., Menasha, Wis. 
PAPER CONDITIONING EQUIPMENT 
Advance Mfg. Co., Inc., Louisville, Ky. 
Lorenz & Co., Inc., Louis, Rose & Duane Sts., 
New York, N. Y. 
Southworth Machine Co., 30 Warren Ave. 
Portland. Maine. 


PAPER DISTRIBUTORS 
Bulkley-Dunton & Co., 295 Madison Ave., New 
York City 
—— Paper Co., 155 Perry St., New York 


Linde Paper Co., J. E., 84 Beekman St., New 
York, N. Y. 

Marquardt & Co., Inc., 153 Spring St., New 
York, N. Y. 

Millar & Co., Inc., Geo., W., 284-290 Lafayette 
St.. New York, N. Y. 

Royal Card & Paper Co., 11th Ave. & 25th 
St., New York, N. Y. 














(Continued from page 67) 


with its longer dimension parallel with the screen ruling, 
gives quite even tones. The use of such a stop is de- 
scribed. Highhight dots may be dropped out perfectly 


with a special off-center stop. COMPANY, Inc. 
Some Lewy. on ae ‘/~ 9g = 
os . rs a pair . The ae 0 Sad M A Sl I N I ms T a 
FO 


screen are described. In modern screens the 1:1 ratio 

is adhered to, but these screens vary enough to make R 

necessary slight changes in exposure stop ratio and ; 
screen distance when one screen is replaced by another. Lithographers 
These difficulties could be minimized if the manufac- Photo-Engravers 
turer would label the screen with its exact working 






















distance. There is no advantage in using screens of other Electrotypers 
rk, ratios, screens with the lines crossed at angles other than Printers 
go’, or screens with lines of graduated density. 
Process for the Production of Screen Copy 
Patterns. I. G. Farbenindistrie Akt.-Ges. German PLANTS MOVED 
al Patent No. 625,020 (Jan. 16, 1936). Process for the MACHINES RE-CONDITIONED 
production of tone-correct screen copy patterns by a 
photomechanical method, with the use of half-tone and REPAIR SERVICE 
screen negatives, characterized in that the light- Since 1898 






sensitive plate for the preparation of the copy pattern 
is exposed first through a half-tone negative, a screen 85 GRAND STREET NEW YORK, N. Y. 
negative, and a second half-tone negative, and after : 

removal of the second half-tone negative is exposed for Tel.: CAnal 6-4145-4146 

the second time, after which it is developed, fixed, 


washed, and intensified by the usual procedures. 
Light Filters in Reproduction. “R. R.” Deutscher 
Drucker, 42, No. 1, Oct. 1935, pp. 4-6. The-use of light 


filters for one, two, three, and other multi-color repro- ) 
duction work is discussed. Tables are shown giving the 
color of the filter, the complementary color for ink, and * 


the filter number in the Agfa filter series. When glossy 
surfaces are photographed, much stronger filters are , r 

required, than with matt surfaces. The filters required grained correctly to suit any offset 
for photographing water colors and tempera colors, deep job. 


colors without gloss, matt oil colors, and glossy varnish 
MULTILITH PLATES | 


and lacquer colors, are given in tabular form. 





































Photo-Engraving Screen and Process of Produc- Regrained to suit your require- 
ing Same. C. E. Benson. U.S. Patent No. 2,041,317 ments. 
(May 19, 1936). The herein described method of making Ww f f 
a photo-engraving screen which comprises exposing a METALSHEETS” ag 






sensitive photographic plate through a conventional 







photo-engraving screen and photographing upon the Machines. 
entire sensitized surface of the plate, the surface images Modern Graining Machinery 
of portions of a material of predetermined kind, whereby and Expert Workmen 







to provide a negative which is a composite of the images 
of the screen characterizing portions of the conventional 
screen and the images of the surface portions of the 
aforestated material, then making a positive from the 





Try our plates on one job and 
be convinced. 






























negative adapted to be used in the making of prints in 7 
place of a conventional screen, so that the subject in 
the print when photographed upon a sensitized plate THE PHOTO- LITHO 
through said positive will appear as though mounted 
+ a backing having the surface characteristics of the PLATE GRAINING CO. 
aforesaid material of predetermined kind. ° 

(Continued on page 71) Ne ae Ave. 
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PARAFORMALDEHYDE. &. P. 

Hunt, Philip A., Company, 253 Russell St., 
Brooklyn, N. Y.—2432 Lakeside Ave., 
Cleveland, Ohio,—1076 W. Division St., 
Chicago, III. 

PHOTO COMPOSING MACHINES 

Lanston Monotype Machine Co., 24th at Lo- 
cust, Phila., Pa. 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

PHOTO LETTERING MACHINES 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y., Seranton, Pa. 

PLATE COATING EQUIPMENT 

Lanston Monotype Machine Co., 24th at Lo- 
cust, Phila., Pa. 

Zarkin Machine Co., 
York, N. Y. 

PLATE GRAINING MACHINES 

Robertson, R. R., 400 W. Madison St., Chi- 
cago, Ill. 

Wesel F. Mfg. Co., Inc., 468 Fourth Ave., New 
York, N. Y. and Seranton, Pa. 

Zarkin Machine Co., Ine., 355 E. 27th St., 
New York, N. Y. 

PLATE GRAINING MATERIALS 

American Graded Sand Co., 2516-18 Green- 
view Ave., Chicago, Il. 

International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

New England Quartz Company of New York, 
150 Nassau St., New York, N. Y. 

Seibold, Inc., J. H. and G. B., 47 Watts St., 
New York, N. Y. 

Zarkin Machine Co., 27th St., 
New York, N. Y. 

PLATE MAKING EQUIPMENT 

California Ink Co., Ine., The, 545 Sansome 
St., San Francisco, Cal. 

Lanston Monotype Machine Co., 24th at Lo- 
eust St., Philadelphia, Pa. 

Lorenz, Louis, & Co., Ine., Rose and Duane 
Sts., New York, N. Y. 

Miles Machinery Co., 18 FE. 
York, N. Y. 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. and Seranton, Pa. 

PLATE MAKING SERVICE 

Columbia Offset & Reproduction Corp., 2 

Duane St., New York, N. Y. 


335 E. 27th St., New 


Ine., 355 FE. 


16th St., New 


Minotti, Inc., M. A. 129 Lafayette St., Ney 
York, N. Y. 

Monsen, Thormod & Son, Ine., 730 N. Frank. 
lin St., Chicago, Ill. 

Offset Engravers Associates, Inc., 42 E. 20th 
St., New York, N. Y. 

Offset Printing Plate Co. of New York, Ine, 
100 Bleecker St., New York, N. Y. 

Rightmire-Berg Co., 717 S. Wells St., Chi. 
cago, Ill. 

*Stockinger & Langbein Photo Litho Corp, 
30 KE. ‘Dist St., New York, N. Y. 

Swart-Reichel, ‘Inc., 461 Eighth Ave., New 
York, N. Y. 

Stevenson Photo Color Separation Co., 22 
W. Fourth St., Cincinnati, Ohio 

PLATES—ALUMINUM, ZINC 

Aluminum Co. of America, Gulf Bldg., Pitts. 
burg, Pa. 

American Zine Products Co., 
Ind. 

Kides Mfg. Co., The, Plymouth, Mass. 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 

International Printing Ink Corporation, 73 
Varick St., New York, N. Y. 

Lithographic Plate Graining Co., 41 Box St, 
Brooklyn, N. Y. 

Matthiessen & Heyeler Zine Co., Ninth St. 
LaSalle, Ill. 

National Litho Plate Co., The, 35 Meadow St. 
Brooklyn, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Photo-Litho Plate Graining Co., Ine., 1207 S. 
Highland St., Baltimore, Md. 

Reed Roller & Supply Co., Tne., 415-417 Jack. 
son St., San Francisco, Cal. 

Reliable Lithographic Plate C o., Inc., 17 Van- 
dewater St., New York, N. Y. 

PLATES—DRY 

Eastman Kodak Company, Rochester, N. Y. 

Gevaert Co. of America, Inc., The, 423 W. 55th 
St., New York, N. Y. 

Hammer Dry Plate Co., Ohio Ave. & Miami 
St., St. Louis, Mo. 

Norman-Willets Co., 318 W. Washington St., 
Chicago, Il. 

Poly graphic Company of America, Inc., 310 
E. 45th St., New York, N. Y. 


PLATES—ZINC, COPPER and ALLOY 
(for Engravers) 
Rolled Plate Metal Co., 210 Van Brunt St. 
Brooklyn, N. Y. 
PRESSES—New 
American Rotaprint Corp., 1909 Euelid Ave., 
Cleveland, O. 


Greencastle, 
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Planographic Printing Surfaces 
and Plate Preparation 


Flexible Composite Planographic Plate. W. B. 
Wescott. U. S. Patent No. 2,032,779 (Mar. 3, 1936). 
A flexible planographic plate comprising a unified cellu- 
losic base surfaced with firmly adherent discrete par- 
tices of zinc characterized by the fact that the inter- 
stices between said particles are substantially filled by 
zinc ammonium phosphate. 









Planographic Printing Plate. H. C. Osborn. U.S. 
Patent No. 2,048,964 (July 28, 1936). A planographic 
printing plate comprising a non-metallic core and 
metallic facings on both sides of the core, said facings 
being coextensive with the core and cementitiously 
secured thereto, to waterproof the sides thereof and the 
edges of the core exposed between the facings being 
substantially waterproofed. 












Planographic Printing Surfaces. W. A. Boekelman 
and A. Elfers. British Patents No. 446,775 and 446,777 
(1936). A planographic printing plate has its non-image 
and image areas formed of two different metals, one 
being a water-retaining electro-deposited lead surface 
and the other a thin layer (over the lead) formed of an 
ink-retaining metal (e.g., copper). After the application 
of the latter, more lead may be electro-deposited, so that 
the image areas may be made slightly in relief, slightly 
intaglio, or on a plane with the non-image areas. A plate 
so formed is claimed to possess the following advantages: 
extremely sharp image, long life on the press, easy 
preparation of new image, low ink and water usage, re- 
touching applicable at any point, no tendency to tint, 
scum, or stretch, and no need for gumming. 














Photomechanical Production of Screen or Line 
Printing Plates. I. Spitzer. German Patent No. 622,828 
(Nov. 21, 1935). In a process for the photomechanical 
production of screen or line printing plates, screen or 
line patterns are printed onto a metal plate having a 
light-sensitive colloid layer with a granular etching 
ground, and are so etched that, whether developed or 
not, the grain points leave no printing points. (Monthly 
Abstract Bulletin of Eastman Kodak Company 22, p. 
263 [1936]). 


Gum or Glue for Coating Offset Positive Plates. 
G. Thiele. Reproduktion, 6, No. 4, Apr. 1935, pp. 76-7. 
The advantages of gum and fish-glue for making positive 
reversal plates are compared. Both exhibit the same 
difficulties in coating large plates, both yield good plates, 
and both require the same exposure times, though there 
are considerable differences in time of development. 
The gum coating may be rubbed safely in development, 
but only very cautious rubbing with cotton is possible 
in the case of the glue coating. The gum coating has an 
advantage in that it is retained in the course of further 
work. The use of lacquer instead of ink as an image base 


(Continued on page 73) 
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CLASSIFIED ADVERTISING 








Rates for this section, 25 cents per line; minimum 
$1.50. Count eight words to the line, address to 
be counted. Remittance must accompany order. 
Box number addresses are confidential and can- 
not be revealed. Unless otherwise stated address 
replies to The Photo-Lithographer, 1776 Broad- 
way, New York, N. Y. 














For Sale 


SILVALOY BATH HOLDER—One 20x24 Silvaloy 
Bath Holder. $40.00. 1 16-inch Process Lens, $50.00. 
I 10x12 120 Line Screen, $35.00. 1 11x14 120 Line 
Screen, $50.00. 1 13x16 120 Line Screen, $75.00. W. L. 
Moore, 4829 Woodward Ave., Detroit. 


Wanted To Buy 


OFFSET PRESS, Potter 28x34; hand feed; state price, 
serial number; age and condition of press. Also state 
guarantee. Box 107, THE PHoTo-LITHOGRAPHER. 














Situations Wanted 
ADVERTISING SALESMAN wants job. . . commis- 


sion or salary . . . can finance self . . . wide social-business 
. . American- 





acquaintance . . . good mixer, all classes . 
born gentile . . . Irish ancestry . . . unmarried . . . New 
York City resident . . . twelve years contacting agencies, 


manufacturers, instifutions . . . good record to show. 
Address Box 103, THE PHoto-LiTHOGRAPHER. 





Eight years’ experience as a camera man and plate 
maker, camera film, dry plate and paper film. Plate 
maker albumen and deep etch and photo composing 
machine. Address Box 104, THE PHoto-LITHOGRAPHER. 





CAMERAMAN, PLATEMAKER—AIl around litho- 
graphic craftsman, also experienced stripper, layout man. 
Accustomed to handling better grade of offset work. 
Seeks new connection, possibly assuming full charge. At 
present employed in New York. Address Box 1055, 
THE PxHoto-LiTHOGRAPHER 


ACCOUNTANT—OFFICE MANAGER—Eight years 
experience in lithographic field handling all accounting 
records and office routine. Excellent references. Address 
Box 1051, THE PHoto-LITHOGRAPHER. 








ARTISTIC ENGRAVER—Offers a small firm more 
than ten years photo reproduction experience. Seasoned 
design, layout, lettering man, especially on labels, com- 
mercial and general work for reproduction. Expert at dot 
etching for color labels. Steady, reliable man. Address 
Box 1045, THE PHoto-LiITHOGRAPHER. 
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PRESSES—New (Continued) 


Griffiths Co., Inc., John, 145 Nassau St., New 
York, N. Y. 

Harris-Seybold-Potter Co., 4510 E. 71st St., 
Cleveland, Ohio 

Hoe, R., & Co., Inc., 910 E. 138th St., at East 
River, New York, N. Y. 

Miehle Printing Press & Mfg. Co., 14th St. 
and S. Damen Ave., Chicago, IIl. 

New Era Mfg. Co., 145 Nassau St., New York, 
N. Y. 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

Webendorfer-Wills Co., Inc., Mount Vernon, 
N. Y. 

Willard Press Mfg. Co., 28 W. 23rd St., New 
York, N. Y. 

PRESSES—Rebuilt Litho 

Lorenz, Louis, & Co., Inc., Rose and Duane 
Sts., New York, N. Y. 

Miles Machinery Co., 18 E. 16th St., New 
York, N. Y. 

Zarkin Machine Co., Inc., 355 E. 27th St., 
New York, N. Y. 

PRESS ROOM SPECIALTIES 

Indiana Chemical & Mfg. Company, Indian- 

apolis, New York City, Chicago 
PROOF AND TEST PRESSES 

Griffiths, John Co., Inc., 145 Nassau St., New 
York, N. Y. 

Lanston Monotype Machine Co., 24th at Lo- 
cust, Phila., Pa. 

QUARTZ GRAINING SAND 

American Graded Sand Co., 2516-18 Green- 
view Ave., Chicago, IIl. 

New England Quartz Co. of New York, 150 
Nassau St., New York, N. Y. 

REBUILT EQUIPMENT 

Lorenz, Louis, & Co., Inc., Rose and Duane 
Sts., New York, N. Y. 

Miles Machinery Co., 18 E. 16th St., New 
York, N. Y. 

Zarkin Machine Co., Inc., 355 E. 27th St., 
New York, N. Y. 

ROLLERS 

American Type Founders Sales Corp., 200 
Klmora Ave., Elizabeth, N. J. 

Bingham Bros. Co., Ine., 406 Pearl St., New 
York, N. Y. 

Bingham’s Son Mfg. Co., Sam’l,; Chicago, Il. 

Dayeo Division, Dayton Rubber Mfg. Co., 
Dayton, Ohio 

General Tire & Rubber Co., Akron, Ohio 

Ideal Roiler & Mfg. Co., Inc., 2512 W. 24th 
St., Chicago, Ill. and 21-24 Thirty-ninth 
Ave., Long Island City, N. Y. 


National Offset Supply Co., St. Louis, Mo. 

Niles & Nelson, Inc., 75 West St., New Yor 
N. Y. 

Roberts & Porter, Inc., 100 Lafayette §¢, 
New York, N. Y., and 402 S. Market §, 
Chicago, Ill. 

Siebold, Inc., J. H. & G. B., 47 Watts St, 
New York, N. Y. 

Vulcan Proofing Co., 58th St. & First Ave, 
Brooklyn, N. Y. 

SCREENS—Halftone 

Miles Machinery Co., 18 E. 16th St., Ney 
York, N. Y. 

Pitman Co., Harold M., 26 Cornelsion Ave, 
Jersey City, N. J. and 51st Ave. & 33rd St, 
Chicago, Il. 

Repro-Art Machinery Co., Wayne Ave. & 
Berkeley St., Philadelphia, Pa. 

Sullebarger Co., KX. T., 116 John St., New 
York, N. Y. 

SHADING MACHINES AND MEDIUMS 

Ben Day, Inc., 118 E. 28th St., New York, 
N. Y. 

Craftint Mfg. Co., 210 St. Clair Ave., Cleve. 
land, Ohio 

Lanston Monotype Machine Co., 24th at Lo. 
cust, Phila., Pa. 

SODIUM SULPHITE ANHYDROUS PHOTO 

Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Ave, 
Cleveland, Ohio,—1076 W. Division S&t, 
Chicago, Ill. 

STARTERS AND CONTROLLERS FOR ELEC. 
TRIC MOTORS 

Monitor Controller Co., Ine., 51 S. Gay St, 

Baltimore, Md. 
STEEL GRAINING BALLS 

American Graded Sand Co., 2516-18 Green- 

view Ave., Chicago, II]. 
STRIPPING TABLE 

Miles Machinery Co., 18 I. 16th St., New 
York, N. Y. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. and Seranton, Pa. 

Zarkin Machine Co., Ine., 355 I. 27th St, 
New York, N. Y. 

SULPHUR 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Sa Corp., 100 Sixth Ave., New York, 
T 


International Printing Ink Corporation, 7 
Varick St., New York, N. Y. 

National Offset Supply Co., St. Louis, Mo. 

Pitman, Harold M., Co., 26 Cornelison Ave. 
Jersey City, N. J. 

Sinclair & Carroll Co., Inc., 591 Eleventh Ave, 
New York, N. Y. 
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on gum-coated plates makes possible stronger adhesion 
to the base metal and forms a better basis for the ink. 
Methods of avoiding bubbles in gum solutions, and the 
technique of coating large plates are discussed briefly. 


Longer Life from Printing Plates. “Inker.” 
Modern Lithographer .and Offset Printer, 32, No. 7, July 
1936, pp- 149-50. Increased runs from photolith plates 
are attributed to improvements in the technique of 
plate-making and printing from plates, in press design, 
and to a reduction of wear on the plate surface. A recent 
method for giving the image a firmer base consists in 
the application of a shellac base. Failure to gum up a 
plate before stopping to examine the first sheets will 
cause thickening. Deep even grain is essential. “Dope” 
inthe water fountain does considerable damage. The best 
plate can be ruined by inferior paper. 
















Producing Photo-Mechanical Printing-Surfaces. 
H. Rohler. British Patent No. 445,845 (1936) (VOID). 
Light-sensitive layers adapted for use as resists in the 
production of photo-mechanical printing-surfaces com- 
prise solutions or emulsion of substances, rendered in- 
soluble by exposure in the presence of chromates or the 
like, to which are added one or several solvents of 
diferent dissolving power, or one or several non-solvents. 
Albumin, gums, natural and artificial resins sensitized 
with chromic acid may be used. Saponification products 
of resins with inorganic or organic bases, esters of resins, 
or condensation products of resins with nitrogen com- 
pounds may be used. Non-sensitizable substances such 
as resins, waxes, balsams, fats, oils, and fatty acids may 
be added. Saponified shellac and albumin may be sen- 
sitized with ammonium bichromate. The copy may be 
reversed by coating with color, asphalt, or varnish and 
dissolving the negative image. 


















Equipment and Materials 


Printing Machines. V. F. Feeny. British Patent No. 
443,354 (1936). A rotary printing machine employing 
cylinders which are of approximately equal diameter and 
rotate at the same angular speed, such as an offset ma- 
chine in which one of the cylinders is covered with soft 
yielding material, e.g., rubber, is constructed to prevent 
defective printing caused by creeping of the rubber rela- 
tively to the plate cylinder. This is effected by fitting 
bearers of equal size to the cylinders and arranging that 
the diameters of the cylinders which co-act with the rub- 
ber covered cylinder are slightly greater than the diame- 
ter of the bearers, and the diameter of the rubber- 
covered offset or like cylinder is slightly less than that of 
the bearers. 
















Offset Inking. New Device Ensures Deeper, More 
Brilliant Colors. Anonymous. Modern Lithographer and 
Ofset Printer, 32, No. 2, Feb. 1936, p. 24. Added bril- 
liance and depth of color in litho printing are made pos- 
sible by the use of extra ink rollers which revolve at high 
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Varnishing 

Gumming 40 YEARS OF 

Tinni SERVICE TO 
THE TRADE 


THE AMERICAN FINISHING CO. 


E. S. DE LEON, Prep. 
500 S. PEORIA ST. CHICAGO 























STEP UP YOUR SALES 
WITH STEP INDEXING >—~ ‘ie 


JOHN M. GETTLER 
BOOKBINDER 


Serving the Lithographer since 1847 


SPECIALIZING IN 
INDEXING — BOUND BOOKS — CATALOGS 
LEATHER — CLOTH — PAMPHLET BOOKBINDING 


200 VARICK STREET 
NEW YORK, N.Y. 
TELEPHONE: 


WALKER 5-0222—0223 














KORN‘S 


LITHOGRAPHIC CRAYONS 
- CRAYON PAPER PENCILS 


a STICK TUSCHE 
= LIQUID TUSCHE 
- RUBBING INK 

i TRANSFER INK 


AUTOGRAPHIC TRANSFER INK 
MUSIC-PLATE TRANSFER INK 





Manufactured by 


WM. KORN, 
120 Centre Street 


INC. 
NEW YORK 























DESIGNING 
DY PEN DRAWING 
ENGRAVING 
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1/54. NASSAU ST. RETOUCHING 
NEW YORK. NEGATIVES 


TINTS AND BORDERS FOR COUPONS.CHECKS.CERTIFICATES. 













TAX CONSULTANTS 
Kromberg & Associates, C. P. A.’s, J., 461 
Kighth Ave., New York, N. Y. 
Reinish, Samuel S., C. P. A., 2 Lafayette St.. 
New York, N. Y. 
TIME CLOCKS—RECORDERS AND STAMPS 
International Time Recording Division of 
International Business Machines Corpora- 
tion, 270 B’way, New York, N. Y. 
Simplex Time Recorder Co., Inc., 50 S. Lin- 
coln St., Gardner, Mass. 
TRADE LITHOGRAPHERS 
Hinson & McAuliffe Corp., 203 E. 12th St., 
New York, N. Y. 
TRANSFER PAPER 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y 


International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 

McKinley Litho Supply Co., 1600 John St., 
Cincinnati, O. 

National Offset Supply Co., St. Louis, Mo. 

Siebold, Inc., J. H. & G. B., 47 Watts St., 
New York, N. Y. 

Sinclair & Valentine Co., 11 St. Clair Pl. New 
York, N. Y. 

TRANSFER PROOFS—TYPE IMPRESSIONS 


Litho Typesetting Co., 325 W. Ohio, St., Chi- 
cago, Ill. 
Monsen, Thormod & Son, Inc., 730 N. Frank- 
lin St., Chicago, Il. 
New York Type Transfer Service, 561 Broad- 
way, New York, N. Y. 
TUSCHE 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 
International Printing Ink Corporation, 75 
Varick St., New York, N. Y. 
Korn, Wm., ‘Inc., 120 Center St., New York, 
N. Y. 
Litho Chemical Supply Co., 63 Park Row, 
New York, N. Y. 
National Offset Supply Co., St. Louis, Mo. 
TYPEWRITER RIBBONS 
Carbon Paper or Fabric 


Remington Rand, Buffalo, N. Y. 
TYPEWRITERS 

Coxhead Co., Ralph C., 17 Park Place, New 
York, N. Y. 

International Electric Writing Machines 
Division of International Business Ma- 
chines Corporation, 270 B’way, New York, 
N. Y. 

Remington-Rand, Inc., Buffalo, N. Y. 

Royal Typewriter Co., 2 Park Ave., 

York, N. Y. 


New 





Smith & Corona Typewriter, Inc., 
Syracuse, N. Y. 

Underwood-Elliot-Fisher, 1 Park Ave., New 
York, N. Y. 

VACUUM AND PRINTING FRAMES 

Lanston Monotype Machine Co., 24th at Lo. 
cust, Phila., Pa. 

Miles Machinery Co., 
York, N. Y. 

Robertson, R. R., 400 W. Madison St., Chi. 
cago, Lil. 

Rutherford Machinery Co., Div. General 
Printing Ink Corp., 100 Sixth Ave., New 
York, N. Y. 

Sweigard Ideal Co., 6122 N. 
Pa. 

Wesel Mfg. Co., 468 Fourth Ave., New York, 
N. Y. and Scranton, Pa. 

Zarkin Machine Co., 335 E. 
York, N. Y. 

VARNISH 

Ault & Wiborg Corporation, 75 Varick St, 
New York, N. Y. 

Carter, C. W. H., 100 Varick St., New York, 
N. Y. 

Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 


L. ©, 







18 ki. 16th St., New 









21st St., Phila, 






27th St., New 











Hilo Varnish Co., 42-60 Stewart Ave., Brook- 
lyn, N. Y. 

International Printing Ink Corp., 75 Varick 
St., New York, N. Y. 

National Offset Supply. Co., St. Louis, Mo. 

Roosen Co., H. D., Ft. of 20th & 2st St, 
Brooklyn, N. Y. 

Siebold, Ine., J. H. & G. B., 47 Watts St., New 
York, N. Y. 

Sinclair & Carroll Co., 
Ave., New York, N. Y. 

Sinclair & Valentine Co., 11 St. Clair PI, 
New York, N. Y. 













Inc., 591. Eleventh 










VARN ISHES—Overprint 
Carter, C. W. H., 100 Varick St., New York, 
N. Y. 





Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave. .. New York, 
N. Y. 






Gaetjens, Berger & Wirth, Inc., 60 Columbia 
Heights, Brooklyn, N. Y. and 538 S. Clark 
St., Chicago, Ill. 

Hilo Varnish Corp., 42 Stewart Ave., Bros 
lyn, N. Y. 

Indiana Chemical & Mfg. Company, Indiat 
apolis, New York City, Chicago 

Sinclair & Carroll Co., Inc., 591 11th Ave, 
New York, N. Y. 

Sinclair & Valentine Co., 11 St. Clair Pl. Net 
York, N. Y. 
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speed and transform stiff ink, with no added reducers, to 
a consistency suitable for printing. The ink is taken direct 
from the can to the duct. 





Paper and Ink 


Some Notes on the Revision of Methods for 
Measuring the Strength of Paper. F. T. Carson. 
Paper Trade Journal, 102, No. 19, May 7, 1936, pp. 253-6 
TS. The proposed revisions of the official methods of 
TAPPI for testing tensile strength, stretch, and bursting 
strength of paper are discussed. 









Decalcomania Paper. J. MacLaurin. U. S. Patent 
No. 2,047,978 (July 21, 1936). A decalcomania paper 
comprising a suitable backing sheet and two super- 
imposed coatings of decalcomania adhesive on one side 
of said sheet, one of said coatings including a water- 
soluble salt of alginic acid. 


Ink and Substances Added to Ink in Offset Print- 
ing. Anonymous. Deutscher Drucker, 41, No. 9, June 
1935, pp- 343-5- Lhe importance is stressed of purchasing 
agood quality ink, suited to the printing requirements as 
regards fastness to light and to various materials, and 
color strength. Heavier pigments require stronger var- 
nishes, or the ink will emboss the blanket. Petroleum 
must not be used as a thinner for ink. The addition of 
various dopes to ink and fountain water is a bad prac- 
tice. The real causes of tinting and scumming should be 
sought and eliminated permanently. The relative advan- 
tages of various types of driers are discussed, and cobalt 
driers are stated to be preferable to the lead and manga- 
nese driers. 


Fundamentals of Printing-Ink Making. H. E. 
Rice. Paint, Oil & Chemical Review, 97, No. 11, pp. 16-7, 
(1935). A discussion of modern printing methods as a 
source of problems in ink making. (Chemical Abstracts, 


F 29:4956 [1935].) 


Coating Pigment Particles. A. Chwala. French 
Patent No. 788,001 (Oct. 2, 1935). Basic or amphoteric 
pigments in paints or printing inks are protected against 
attack by the oily or resinous binders used, and conse- 
quent thickening which ensues, by coating the pigment 
particles with a protective medium which is incapable of 
dissolving or swelling in the binding medium used. The 
coating may be formed by salt compounds on the surface 
of the particles or by solutions of organic compounds, 
preferably colloidal. Coatings may be formed with 
oxalic acid, phosphoric acid, phosphates, calcium gly- 
cerophosphate, tannin, aluminum sulfate, or albumin. 
(American Ink Maker, 14, No. 4, April 1936, p. 37-) 






































_ Printing Plate, Ink, and Paper in Surface Print- 
ing. R. Rau. Reproduction, 6, No. 3, March 1935, pp. 
46-9. The relationships between printing plate, paper, 
(Continued on page 77) 
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GRAINING 


F LINT OF ABSOLUTE UNIFORMITY 
TO GRAIN ZINC OR ALUMINUM PLATES 


NO. 4/0 TO NO. 3 GRAINING FLINT 
IN OUR NEW YORK STOCK 


WE ARE EXCLUSIVE EASTERN DISTRIBUTORS OF 
WAUSAU GRAINING FLINT 


NEW ENGLAND QUARTZ CO. OF N. Y. 


150 NASSAU STREET NEW YORK 











GRAINING PRESS PLATES 


OFFSET INKS 
CHEMICALS 
RUBBER BLANKETS 


NATIONAL OFFSET SUPPLY CO. 


ST. LOUIS Missouri 








GRAINING SERVICE 


Zinc, Aluminum, Glass, etc. 


PLATE MAKING EQUIPMENT 


Vacuum Frames, Whirlers, Contact. Printers, 
Arc Lights, Accurate Cross Rule Form and 





Negative Ruler, Makeup and Layout Tables 
. and other products. 


MADDOX 


|b dakey oR e-Ga-me CEa-Uhaltale mm Onel aor 
503 S. Jefferson St., Chicago 








Louis Lorenz & Co. 
Manufacturers LITHOGRAPHIC 
of Suality MACHINERY 


PAPER CONDITIONING MACHINES 
PHOTO-GELATINE WHIRLERS 
PHOTO-LITH WHIRLERS PLATE GRAINERS 


Write py our descriptive catalogue 
of our full line of lithographic equipment 
@ Service Department for Offset Presses @ 


ROSE & DUANE STREETS NEW YORK, N. Y. 
Telephone: BEekman 3-7097 




























SISTING FLOORS AND FOUNDATIONS 
Korfund Co., Ine., The, 48-15 32nd Place, 
Long Island City, N. Y. 


VOGELTYPE ALIGNING PAPER 


Vogeltype Co., 24 Commerce St., Newark, 
N. J. 


WASHUP EQUIPMENT 
Fuchs & Lang Mfg. Co., Div. General Print- 
ing Ink Corp., 100 Sixth Ave., New York, 
N. Y. 
Gegenheimer, Inc., Wm., 78 Roebling St., 
Brooklyn, N. Y. 


WATER FOUNTAIN ETCH 


Litho Chemical & Supply Co., 63 Park Row, 


New York, N. Y. 
WEAR RESISTING FOUNDATIONS 


(See vibration absorbing products) 


VIBRATION ABSORBING AND WEAR RE.- 


WET PLATE MATERIALS 
Negative Collodion 
Stripping Collodion 
Rubber Stripping Solution 
Hunt, Philip A., Company, 253 Russell St, 
Brooklyn, N. Y.—2432 Lakeside Aye. 
Cleveland, Ohio,—1076 W. Division St, 
Chicago, lll. 
WHIRLERS 
Lanston Monotype Machine Co., 24th St., a 
Locust St., Philadelphia, Pa. 
Lorenz & Co., Inc., Louis, Rose & Duane Sts. 
New York, N.Y. 
Miles Machinery Co., 
York, N. Y. 
Wesel Mfg. Co., 468 Fourth Ave., New York 
N. Y. , Scranton, Pa. 


Zarkin Mashins Co., Ine., 
New York, N. Y. 


18 E. 16th St., New 


355 E. 27th St, 

















P. & J. 
COLLODIONS 


FOR 
Better Wet Plates 


P. & Jj. 
HYDROQUINONE 


FOR 
Better Dry Plates 


P. & J. 
EGG ALBUMEN 


Better Sentien of All Plates 


A FULL LINE OF 
QUALITY PHOTO -LITHOGRAPHIC CHEMICALS 















WRITE FOR SAMPLES 


PHILLIPS & JACOBS 


























Aluminum and Zinc 


PLATES 


for 


OFFSET PRESS 

ROTARY PRESS 

FLAT BED PRESS 
TIN 









Graining and Regraining 
FOR THE TRADE 









THE NATIONAL LITHO PLATE CO. 


Established 1917 
Tel: PUlaski 5-3090 
35-37 MEADOW ST. BROOELYN. N. Y. 
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Lithographic Abstracts 
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and ink in planographic printing are discussed. Photo- 
micrographs show the dot structures obtained by various 
plate-making processes and the results obtained on vari- 
ous types of paper. The deep-etch process is shown to 
produce the best results. It is important to choose a 
paper and an ink that have a greater affinity for each 
other than for the rubber blanket. 












Inking from the Back. V. Clough. Modern Lithog- 
rapher and Offset Printer, 32, No. 7, July. 1936, pp. 152-3. 
The Ballard Process of inking through the plate (see 
U.S. Patents No. 2,024,086 and 2,024,087) is described. 
A screen positive is made from a continuous-tone nega- 
tive. The large diamond-shaped dots in the shadows must 
not join. A contrast negative is taken from the positive 
and printed on a metal plate sensitized with bichromated 
glue. After “burning in,” the master plate is obtained. 
This is rubbed with a compound such as wax to prevent 
adhesion of metal. Electrodeposition of metal to the grid 
is followed by stripping away the new layer. The master 
























plate may be plated as frequently as desired. The 
stripped plate is placed around a hollow metal cylinder 
which is perforated and is covered with a porous blanket. 
Ink from the hollow cylinder percolates through the 
blanket to the plate by capillary attraction, and this 
flow of ink can be controlled by regulating the air pres- 
sure inside the cylinder. An alternative method, for use 
where a change of tone value is necessary, is outlined. 


Photo-Engraving in 1935. H. M. Cartwright. Photo- 
graphic Journal, 76 (New Series 60), April 1936, pp. 
241-3. Developments in photo-engraving during 1935 in- 
clude: the increasing use of color blocks, involving the 
Vivex, Finlay, Dufaycolor, and Meinograph processes; 
the use of the new pigment Monastral Fast Blue; the 
application of the “Pola” screen to the control of gloss 
in photography; new types of cameras, including vertical 
types, and those taking rolls of stripping films on a 
paper base; the “Osira” lamp, suitable for black and 
white work only; thin-film chloro-bromide emulsions; the 
use of infra-red plates for preparing the black printing 
plate; electrolytic etching for halftones on copper and 
zinc; the use of electric ‘‘burning-in” stoves; and the 
color charts of Cox and Hallam. The author also touches 
upon the advances made in photogravure and in photo- 
lithography, on the increasing use of “‘intaglio” litho and 
dot etching, on the Cornell process for electrolytic dot 
etching, and on the new collotype process using the 
principles of the bromoil process. 











OFFSET INKS 


TIN PRINTING INKS 
DEVELOPING INK 
LITHO OPAQUE 















Superior products designed 
for the finest work and de- 
veloped in conjunction with 
leaders in the lithographic 
field. 






THE CRESCENT INK & COLOR CO. 


OF PENNSYLVANIA 
464 N. FIFTH ST. PHILADELPHIA, PA. 


————— 
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OKAY OPAQUE 


BETTER FINISHED NEGATIVES 
IN SHORTER TIME 


%& SMOOTH FLOWING FOR THE RAPID 
BRUSH SWEEP 

%& DENSE OPACITY 

*% ORY QUICKLY 

we NON-CRACKING 














OKAY DEVELOPER 


DEPENDABLE PRESS PLATES 
iN A FLASH 


% EASILY APPLIED TO ANY METAL 


%& CLEAR, SHARP AND ACID RESISTANT 
IMAGE 


%& STAND UP FOR LONG PRESS LiFE 


w& RELEASE EASILY, UNDER HIGH HUMIDITY 
FROM BARE GRAIN 


FRANCIS G. OKIE 


Manufacturer Photo Offset Specialties and Inks 


wok kk 
numbers that hove 
clicked in a big 
way — Samples 
cheerfully submit- 
ted at your request 














247 S. THIRD STREET PHHADELPHIA, PA. 
NEW YORK ACENT BALTIMORE ACENT 
E. T. Sullebarger Co. E. W. Parker 


116 John St., New York, N. Y. 1207 S. Highland Ave. Baltimore, Md. 


CHICAGO ACENT CANADIAN AGENT 
Jeohe A. Sullebarger Manten Bres. 
$38 Seuth Clark St., Chicage, Ill. 97 Elisabeth St. Toremte, Canada 
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And WE POINT WITHPI 


Who Stand Ready to Serve You with Advice, 


Plimpton Mfg. Co. Hartford, Conn. 


P. P. Kellogg & Co. Springfield, Mass. 
Eastern Tablet Corp. Albany, N. Y. 
Philadelphia Bindery, Inc. Phila. Pa. 
Gibson & Perin Co. Cincinnati, Ohio 
Michigan Bookb'nd’g Co., Detroit,Mich. 
Wire-O Binding Co. New York, N. Y. 
Boorum & Pease Co. Brooklyn, N. Y. 


to Your Bind 


WIRE-0 


W. J. Gage & Co. 
Optic Bindery 

Todd Company 
W. B. Conkey . 
Villemaire Bros. 
Clarke & Courts 
Levey Ptg. Co. 

Thos. Groom&C 


TRUSSELL. MANUFAC 
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HEPRIDE to our LICENSEES 
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Dummies, Prices, or Anything else, Pertaining 


ing Problems 


LICENSEES 


Toronto, Ont. 
Baltimore, Md. 
Rochester, N. Y. 

Chicago, Ill. 
Montreal, Que. 
Houston, Texas 
Ind'n'polis, Ind. 

Boston, Mass. 


Sam'l. Dodsworth Staty.Co. Kan.City,Mo. 
Forest City Bookb'nd’g Co. Cleveland, O. 
Blackwell Wielandy Co. St. Louis, Mo. 
J. F. Tapley Co. Long Island City, N. Y. 
American Beauty CoverCo. Dallas, Tex. 
Schwabacher-Frey Co. San Francisco,Cal. 
Davis & Henderson Toronto, Ont. 
Coast Env.& L'th’r Prods. Co., Los Ang. Cal. 


TURING COMPANY 


NEW YORK 
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SUCCESS 


HAVE YOU TRIED IT? 


. .» delay no longer 
its use assures 
customer approval 


Sinclair and Valentine Co. 


Makers of 


PULP AND DRY COLORS FOR ALL 
VARNISHES AND DRYERS PRINTING PURPOSES 


Main Office and Factory 
11-21 ST. CLAIR PLACE NEW YORK, N. Y. 


Service Branches 
BALTIMORE CHICAGO PHILADELPHIA 
BOSTON SEATTLE DAYTON 
JACKSONVILLE DALLAS LOS ANGELES SAN FRANCISCO 













































































_BULKTON 
q@ OFFSET 


NIN aN els 
SEVEN WEIGHTS 
~ WHITE + IVORY + INDIA 


Always available . . .1000 cases of BULKTON OFFSET 
are carried in stock. The new sample book shows 
examples of every possible type of work that can 
be done on offset paper. 


NEW SAMPLE BOOK JUST RELEASED 
ASK FOR YOUR COPY 


BULKLEY, DUNTON & CO. 


295 MADISON AVENUE, NEW YORK, N. Y. 


CAledonia 5-5260 to 5268 





